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Vision

Toblossomasaninstitutionofexcellence-enabling-
empoweringandenlighteningtheyouthandshapingthemasfullydevelopedhumanbeingswiththecapacitytounfoldtheir
fullmentalpotentialityresultingintheattainmentofthewisdomtoliveconstructivelyandmeaningfully.

Mission

Toprovidecongenialandstress-
freeenvironmentandopportunitiesfortheenhancementofknowledgeandacquisitionskillsthroughthebestexposu
reandtrainingpossible.
Tooffermultifacetedandneed-basedacademicprogrammesandtopromoteextensionactivities.
Toadopttechnology-enablednewmethods-approachesandtechniquessothattheteaching-
learningprocessbecomeslearner-centeredandlearner-friendly.
Tomaximizetheparticipationofallthestakeholdersinthedevelopmentoftheinstitutionandtheregion.
Tosensitizetheyouthtowardsinclusivegrowthforsocio-economicchange-sustainabledevelopment-
genderequality-eco-friendliness-etc.
Toenabletheyouthtoexperiencetheeffectsofglobalizationandfacilitatethemtogrowasresponsiblecitizensandle
aders.

Toinspirethem-throughvalue-basededucation-
toembracetheentirehumanitywhilefirmlyrootedinthelndianethos.
Toprovideregularplacementtrainingandplacementopportunities.

ProgrammeQutcomes(PO)

TheMassCommunicationProgrammepreparesstudentstobeabletodothefollowing:

PO1:Todemonstrateeffectivespeaking-

effectivewritingandlisteningskillsforcommunicationinpersonal-public-
andmediaareas.

PO2:Todemonstratetheabilitytoobserveevents-gatherinformation-

writenewsreportsandnewsreleases-reportonevents-andeditotherpeople’swritings.

PO3:Todemonstratetheabilityunderstandthemediacriticallyandrecognizehowmediashapesan

disshapedbypolitics-society-culture-economicsanddailylives.

PO4:Todemonstratetheabilitytorecognizethepowerofpersuasionandethicalrespon

sibilitiesofcommunicatorsincommunicationatalllevels.

PO5:Todemonstrateandunderstandingoftherolesofcommunicationinfosteringinteractionandint

erdependenceacrossgender-race-andculture.

ProgrammeSpecificOutcomes(PSQO)

Aftercompletionoftheprogramme-thegraduateswillbeableto:

PSO1:ObtainasignificantknowledgeonfundamentalandadvancedaspectsofVisual Com

munication.

PSO2:Gainin-depthknowledgeonpre-production-productionandpost-

productionprocessinFilmMaking.

PSO3:Gainproficiencyinstudiotechniquessuchasphotography-

audiographyandvideography.

PSO4:GraspthefundamentalconceptsofDocumentaryFilmMaking.
PSO5:Gaininsightintothevariousaspectsofscriptwriting-directionandediting.
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| CourseCode TitleoftheCourse LS8 38 | 83 =8 | n8 | S
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Tamil-1(1kkalallakkiyam-
1 | [20UT1 Kavithai-Sirukathai-Urainadai- 6 3 3 25 75 100
IlakkiyaVaralaru)
20UEL English-
10 I(CommunicativeEnglish- 6 3| 3 25 75 100
1)
IntroductiontoVisual
1 | 1 [20UVCICC1 Communication 5 5 3 25 75 100
ContemporarylIndian
1 | I [Q0UVCIACL MediaScenario 4 4| 3 25 75 100
1 | 111 [20UVC1CP1 Drawing-Practical 5 4 3 40 60 100
ProfessionalEnglishforP
1 | 1 OUVCIPEL hysicalSciences-I 2 2 3 25 & 100
1 | IV 20UVE \ValueEducation 2 2 3 25 75 100
Total 30 23 - - 700
Tamil-1l(Idaikkalallakkiyam
2 I 20UT2 -Bakthi-Puthinam- 6 3 3 25 75 100
IlakkiyaVaralaru)
English-
2 | 11 20UE2 [1(CommunicativeEnglish- 6 3 3 25 7 100
1)
2 | 11l 20UvC2Ccc2 AdvertisingBasics 5 4 3 25 75 100
2 | 111 20UVC2AC2 ArtAppreciation 4 3 3 25 75 100
111 20UVC2CP2 VisualLiteracy-Practical 5 4 3 40 60 100
ProfessionalEnglishfor
2 | ni [20UVC2PE2 PhysicalSciences-II 2 2 3 25 & 100
2 | IV [20UES EnvironmentalStudies 2 2 3 25 75 100
Total 30 21| - - - 700
Tamil-111(Kappiyallakkiyam-
3 | 120UT3 Nadagam-IlakkiyaVaralaru) 6 3 3 25 75 100
English-
3 | 11 [20UE3 I11(LanguageThroughLiteratur 6 3 3 25 75 100
eandCommunicative
Skills—1)
3 | 111 20UVC3CC3 Photography 5 4 3 25 75 100
Printingprocessandp
3 | 111 20UVC3AC3 ublication 5 4 3 25 75 100
3 | 111 [20UVC3CP3 PhotographyTechniques 3 3| 3 40 60 100
3 | 111 20UVC3AP1 GraphicdesignPractical 3 3 3 40 60 100
3 | IV]2OUVC3NMEL Igasicsphotograp 2 21 3 | 2 75 | 100
hy
Total 30 22| - - - 700




Tamil-
4 | 11| 20UT4 IV (Pazhanthamizhllakkiyam- 6 3 3 25 75 100
llakkiyaVaralaru&
Pothukkatturai)
4 | 11| 20UE4 English- _ 6 | 3| 3 | 25 | 75 | 100
IV (LanguageThroughL.iteratureandCom
municativeSKills—II)
4 | 1| 20uvcaccs | FilmAppreciation 4 4 3 25 75 100
4 | 11| 20UVC4AC4 | MediaCultureSociety 3 3 3 25 75 100
4 | 11| 20UVC4CP4 | Scriptwriting 4 3 3 40 60 100
4 | 11| 20UVC4AP2 | RadioProduction 3 3 3 40 60 100
4 IV| 200VCANMEZ2| PhotoEditing 2 2 3 25 75 100
4 | V| 20UVC4SBE1 | PageMaker 2 2 3 25 75 100
Total 30 23 - - - 800
5 | 1| 20UVC5CC5 Medial aw&Ethics 5 4 3 25 75 100
5 | 1| 20UVC5CC6 MediaManagement 5 4 3 25 75 100
5 | 1l 200VC5CC7 DevelopmentCommunication 5 4 3 25 75 100
DocumentaryProduction(Practica
5 11| 20UVC5CP5 1) S 4 3 40 60 100
5 | 1| 20UVC5MBELP | photoJournalism 4 3 3 40 60 100
5 1 IV| 20UVC5SBE?2 CorelDraw 2 2 3 25 75 100
5 1 IV| 20UVC5SBE3 DreamWeaver 2 2 3 25 75 100
5 | IV| 20USSD SoftSkillDevelopment 2 2 3 25 75 100
Total 30 25 - - - 800
6 | Il | 20UVC6CCS MediaResearchQrientation 6 5 3 25 75 100
6 | 11l | 20UVC6CCYO PublicRelation 5 4 3 25 75 100
6 | Il | 20UVC6MBE2P | WebDesignPractical 6 5 3 40 60 100
6 | Il | 20UVC6MBE3P | CreativeAdvertising 6 5 3 40 60 100
6 | Ill | 20U0VvVC6PW MiniProject 6 5 3 40 60 100
6 | V ExtensionActivities - 1 - - - -
6 | V | 20UGS GenderStudies 1 1 3 25 75 100
Total 30 26 - - - 600
GrandTotal | 180 | 140 4300




ListofNonMajorElective(For2020-2021)(offering)

Elective Semester | CourseCode TitleoftheCourse
NME-I I 20UVC3NME1 NME1BasicPhotography
NME-II v 20UVCANME2 NME2—PhotoEditing
ListofSkillBasedElective(For2020-2021)(offering)

Elective | Semester | CourseCode TitleoftheCourse

SBE-I v 20UVCA4SBEL1 | PageMaker

SBE-II \ 20UVC5SBE?2 | CorelDraw

SBE-III \Y 18UVC5SBE3 | Dreamweaver

ListofMajorBasedElective(For2020-2021)

Elective | Semester CourseCode TitleoftheCourse
Elective-I \ 20UVC5MBEL(P) PhotojournalismPractical
Elective-II Vi 20UVC6MBE2(P) WebdesignPractical
Elective- ) o

" VI 20UVC6MBE3(P) Creativeadvertising




PaperDetails:
TamilPaper-Partl - 4
EnglishPaper-Partl| - 4
CoreCoursePaper - 9
CoreCoursePractical - 6
AlliedCoursePaper - 4
AlliedCoursePractical - 2
Non-MajorElective - 2
SkillBasedElective - 3
MajorBasedElective - 3
EnvironmentalStudies - 1
ValueEducation - 1
ProfessionalEnglish - 2
SoftSkillDevelopment - 1
GenderStudies - 1
1

ExtensionActivities - (CreditOnly)

J  forthosewhostudiedTamilupto10th+2(RegularStream)
SyllabusforotherLanguagesshouldbeonparwithTamilatdegreelevel
thosewhostudied Tamilupto10th+2butoptforotherlanguagesindegreelevelunder

PartlshouldstudyspecialTamilinPartlV
N ExtensionActivitiesshallbeoutsideinstructionhours

0o

NonMajorElectivel&I1-forthosewhostudiedTamilunderPart-1

i) BasicTamill&lIIforotherlanguagestudents

ii) SpecialTamill&IlforthosewhostudiedTamiluptol0thor+2butoptforotherlang
uagesindegreeprogramme

Note:
InternalMarks ExternalMarks
1.Theory 25 75
2.Practical 40 60

3.SeparatepassingminimumisprescribedforinternalandExternalmarks

NMEPapersofferedtoOtherDepartment

20UVC3NME1-
BasicPhotography20UVC4NME2-
PhotoEditing

FORTHEORY
ThepassingminimumforClAshallbe40%outof25marks[i.e.10marks] Thepassing
minimumforSemesterExaminationsshallbe40%outof75marks[i.e.30marks]

FORPRACTICAL

ThepassingminimumforClAshallbe40%outof40marks[i.e.16marks] Thepassing
minimumforSemesterExaminationsshallbe40%outof60marks[i.e.24]



QuestionPaperPattern

B.scVisualCommunication

MaximumMarks:75

Duration:3Hours

Part-A 20MultipleChoiceQuestions

20x1=20Marks

5Questions(InternalChoice)

Part-B . .
Onesetofquestionsfromeachunit

5x5=25Marks

3Questions
(Answerany3outof5Questions)On
equestionfromeachunit

Part—C

3x10=30Marks

Total

75Marks

MODELQUESTIONPAPER:
B.Sc.-SEMESTEREXAMINATION
Time:3HrsMaxMarks-75
SECTION-A
AnswerALLoftheFollowing(2
0X1=20Marks)SECTION-B
AnswerALLoftheFollowing(5
X5=25Marks)SECTION-C
AnsweranyTHREEoftheFollowing(3
X10=30Marks)




SEMESTER-I

CourseCode:20UVC1CC1 ExamHours:3
Hours:5 ExternalMarks:75
Credit:5 InternalMarks:25

CoreCourse-lIntroductiontoVisualCommunication(Theory)

COURSEOUTCOMES
Studentslearntheprocessandfunctionofcommunication

Demonstratecriticalandinnovativethinking.

>

>

» Studentslearnthevisualperceptions

» Thelearnercananalyzethemodelsofcommunication
>

Thelearnercanadoptvisualcultureforbetterunderstandingofthesubjects

Unitl

Communication as a process: Definitions- types- functionsand Barriers of communication. Visual
communication and other forms of communication- communication etiquette.

Understanding communication SMCR Model.

Unit 2

Communication context: Need of Communication - Nature of communication. Inter personal
communication. Verbal and non-verbal communication. Functions of non-verbal communication. Space and
Temporal communication. Para Language. Verbal Barriers and its types.

Unit 3

Sensationandperception.Learning and thinking. Humanlintelligence and Aurtificial Intelligence.Aptitude and
personalitydevelopment.Motivation and creativity. Schools of psychology. Applicationof psychological
concepts of visual communication. Various stages of design process — problem identification.

Unit4

What is Visual Culture? Visualizing. Visual power. Visual pleasure. Visuality- visualdesigns Cultureand
every day life. Picture definition; JournalofVisualCulture-Discipline and colour. Light over colour.
Combination and Thematic.

Units
History of human Communication seen as four revolutions-oral- written- printing and audiovisual
technology - its impact in every day life.

Number of Topics relevance on

Total Number of
Topics

Local

Global

Category Based on %

53

w

Regional
w| National

=
o

GLOBAL

Booksforstudyandreference
1. HumanCommunication-Abasiccourse-JosephDevito-HarperandRow-NewY ork-1988.
2. AnlIntroductiontoVisualCulture-Mirzoeff-Nicholas-RoutledgeL.ondon.1999.



3. IntroductiontoPsychology-Hilgard-AtkinsonandAtkinson-Oxford—India-199



RelationshipMatrixforCOs-POsandPSOs

Semester | Code TitleoftheCourse Hours Credits
I 20UVCICC1 | IntroductiontoVisual 5 5
Communication(Theory
CourseO | ProgrammeOutcomes(POs) ProgrammeSpecificOutcomes(PSOs)
‘(Jé‘gges POl [PO2 |PO3 |PO4 |PO5 |PSO1 |PSO2|PSO3]|PSO4 |PSO5
CO1 I I I I I I I I 0 I
CO2 I I I I I I
CO3 I I I I I I
CO4 I I I I I I I I
CO5 I I I I I I I I
NumberofMatches(l)=38 Relationship:HIGH
Mapping 1-29% 30-59% 60-69% 70-89% 90-100%
Matches 1-14 15-29 30-34 35-44 45-50
Relationship | VeryPoor Poor Moderate High VeryHigh
PerparedBy CheckedBy Hod




CourseCode:20UVC1AC1 ExamHours:3
Hours:4 ExternalMarks:75
Credit:4 InternalMarks:25

ALLIED-ICONTEMPORARYINDIANMEDIASCENARIO(THEORY)

COURSEOUTCOMES:

» Studentslearntheevaluationofindianmedia.

» StudentunderstandtheTypesofmedia

» StudentslearnabouttheRoleofIndianmediaandit’sscenario
» Understandthedepartmentoftelevisioninindia
>

Studentlearnimpactoftelevision.

Unit 1
Brief history ofpress in India. Legallimitationson press freedom. The role of press in society.Trends in

contemporary journalism. Presscouncil. -Press codes - ethicsof journalism. Globalization and news flow.
Press conferences in India

Unit 2
Development of Radio Broadcasting in India. Popular radio genres. Satellite radio. Community radio.
Privatization and Indian radio. ioforsocial change. Future of radio

Independent art in radio journalism.

Unit 3
Origin development of Indian cinema. Film industry. Film censorship. Hollywood andIndian film
trends.National film Development Corporation. Documentaryfilms.OscarNominatedindianfilms.

Unit4

The story of television. Department of television in India. Cableand satellite television. Cable television act.
Prasar Bharathi. Western impact on Indian television. Current trends in Indian television. Consumerism and
television. . Television Rating Point-commercialcinematography

Unit 5
CyberJournalism- Internet andinformationRevolution- Fundamentalsof cyber media- Internet vs TV- Impact

and Future of web Journalism- Online Advertising. -Advantages and Disadvantages of Online
Advertisements.

Total Number of
Topics

Number of Topics relevance on

Category Based on %

Local
Regional
National

Global

N
o
-
(o3}
w
o
N
a1

NATIONAL

Booksforstudyandreference
1. MassCommunicationinindia.KevalJ.Kumar.JaicoBooks.India.1998
2. TheGlobalMedia.EdwardS.HermanandRobertN.Mcchesney.Madhyambooks-India-1998.



How

o

Broadcastinginindia.P.C.Chatterjee-sagepublications-India-1987.
Lawsofthepressinindia.DurgadassBasu-Prenticehall-NewDelhi-1998.
MassCommunicationPrinciplesandConcepts.SeemaHasan-
CBSPublishers&DistributorsPvtltd-India2010



RelationshipMatrixforCOs-POsandPSOs

Semester | Code TitleoftheCourse Hours Credits
I 20UMA3AC3 | CONTEMPORARYINDIAN 4 4
MEDIASCENARIO(THEORY)1
Course ProgrammeQutcomes(POs) ProgrammeSpecificOutcomes(PSOs)
(%ué(;())mes PO1 |PO2 |PO3 |PO4 |PO5 |PSOL |PSO2]|PSO3|PSO4 |PSO5
CO1 0 0 0 I 0 0 I I
CO2 0 0 0 0 0 I
CO3 I I I I I 0 0 I I I
CO4 0 I I I I
CO5 0 0 I 0 I 0 I I I
NumberofMatches(l)=38 Relationship:HIGH
Mapping 1-29% 30-59% 60-69% 70-89% 90-100%
Matches 1-14 15-29 30-34 35-44 45-50
Relationship | VeryPoor Poor Moderate High VeryHigh
PerparedBy CheckedBy Hod




CourseCode:20UVC1CP1 ExamHours:3
Hours:5 ExternalMarks:60
Credit:4 InternalMarks:40

COREPRACTICAL-DRAWINGPRACTICAL

COURSEOUTCOMES
Studentslearnabouttheportraitdrawing.

StudentslearnaboutthelandscapeDrawing.
Studentslearnaboutthecityscapedrawing.
Studentslearnaboutthehumananatomydrawing
Createstilllifedrawingthroughobservation.

YV VYV VY

Unit 1
Effective use of various mediums— pencil- charcoal- pen and ink- crayons- pastels- water and oil color
paints- acrylic paints .- Applied Art.

Unit 2

Application of visual elements and six major types of visual elements.Creating images of reality. - Pixel-
point of view-Visual presentations using principles of perspective- composition- light and shade- surface
textures.

Unit 3
Study of human anatomy — forms and postures- Mosaic - Mural - Opaque Paper -portrait Stick figures-
cartoon characters and story board. Advance graphic board and its usage.

Unit4

Studyofstilllife-inanimateobjects-Interiorpaint-colorchoices-shapes

Unit5
Studyoftrees-buildings-landscape-cityscape-seascape-InteriorDrawingetc.

Total Number of
Topics

Number of Topics relevance on

Category Based on %

Global

44

Local
o| Regional
N | National

N

32 GLOBAL

Requirement
Studentmaintainsdrawingnotebooks(classworkandhomework)andsubmitsattheendoftheyear. Theymu
stcontainexercisesdoneaccordingtothecontentofthepracticalcourse.

1. JohnMontague(2013).BasicPerspectiveDrawing-AVisual Approach-FirstEdition-
JohnWiley&Sons-NewJersey

2. WilliamFPowell(2012).ArtofBasicDrawing-FirstEdition-WalterFosterCreative Team-
NewYork

3. ChristopherHart(2012)-BasicDrawingmadeAmazinglyEasy-FirstEdition-
CrownPublishingGroup-NewYork.



RelationshipMatrixforCOs-POsandPSOs

Semester | Code TitleoftheCourse Hours Credits

| 20UVC1CC1 DRAWINGPRACTICAL 5 4
CourseO | ProgrammeOutcomes(POs) ProgrammeSpecificOutcomes(PSOs)
gtg;;nes( POL |PO2 |PO3 |PO4 | PO5 |PSO1 |PSO2 |PSO3|PSO4 | PSO5
CO1 I 0 {0 I {0 I 0 I I I
CcO2 0 I 0 I I
CO3 I I I I I
CO4 0 I I I I I I
CO5 0 I 0 I I l I I
NumberofMatches(ll)= 35Relationship:HIGH
Mapping 1-29% 30-59% 60-69% 70-89% 90-100%
Matches 1-14 15-29 30-34 35-44 45-50
Relationship | VeryPoor Poor Moderate High VeryHigh

PerparedBy CheckedBy Hod




SEMESTER-I

Course Code : 20UCA1PE1 Exam Hours 103
Instruction Hours : 2 Internal Marks : 25
Credits 12 External Marks : 75

PROFESSIONAL ENGLISH FOR PHYSICAL SCIENCES - |

Course Outcomes

e Recognize their own ability to improve their own competence in using the language
Use language for speaking with confidence in an intelligible and acceptable manner
Understand the importance of reading for life
Read independently unfamiliar texts with comprehension
Understand the importance of writing in academic life
Write simple sentences without committing error of spelling or grammar
(Outcomes based on guidelines in UGC LOCF — Generic Elective)

UNIT 1: COMMUNICATION

1. Listening: Listening to instructions
2. Speaking: Telephone etiquette and Official phone conversations
3. Reading short passages (3 passages, one from each — Physics, Chemistry,
Mathematics/Computer Science)
4. Writing: Letters and Emails in professional context
5. Grammar in Context:
e \Wh and yes or no,
e Qtags
e Imperatives
6, Vocabulary in Context: Word formation - .
i) Creating antonyms using Prefixes
il) Intensifying prefixes (E. g inflammable)
Changing words using suffixes
A) Noun Endings
B) Adjective Endings
C) Verb Endings

UNIT 2: DESCRIPTION

Listening — Listening to process description

Speaking - Role play

Formal: With faculty and mentors in academic environment, workplace communication

Informal: With peers in academic environment, workplace communication

Reading —Reading passages on products, equipment and gadgets

Writing — Writing sentence definitions (e.g. computer) and extended definitions (e.g. artificial intelligence) Picture
Description — Description of Natural Phenomena

Grammar in Context: Connectives and linkers.

Vocabulary — Synonyms (register) - Compare & contrast expressions.

UNIT 3: NEGOTIATION STRATEGIES
Listening - Listening to interviews of specialists / inventors in fields (Subject specific)

Speaking — Brainstorming. (mind mapping). Small group discussions (subject-specific)
Reading — longer Reading text. (Comprehensive passages)



Writing — Essay Writing (250 word essay on topics related to subject area, like pollution, use of pesticides in
cultivation, merits and demerits of devices like mobile phones, merits and demerits of technology in development)
Grammar in Context: Active voice & Passive voice — If conditional - Collocations —Phrasal verbs

UNIT 4: PRESENTATION SKILLS

Listening - Listening to presentation. Listening to lectures. Watching —documentaries (discovery / history channel)
Speaking —Short speech
- Making formal presentations (PPT)
Reading — Reading a written speech by eminent personalities in the relevant field /Short poems / Short biography.
Writing - Writing Recommendations
Interpreting visuals - charts / tables/flow diagrams/charts
Grammar in Context — Modals
Vocabulary (register) - Single word substitution

UNIT 5: CRITICAL THINKING SKILLS

Listening - Listening to advertisements/news and brief documentary films (with subtitles)

Speaking — Simple problems and suggesting solutions.

Reading: Motivational stories on Professional Competence, Professional Ethics and Life Skills (subject-specific)
Writing Studying problem and finding solutions- (Essay in 200 words)

Grammar-Make simple sentences

Vocabulary -Fixed expressions

SUGGESTED ACTIVITIES
UNIT 1
Listening: Links for formal conversation can be given - Gap filling exercises — Multiple Choice questions —
Making notes.
Speaking - Role play activity
Reading — Note making. Note-Taking.
Writing: Guided Writing (developing hints)
Email
Grammar: Vocabulary — Worksheets — Games.
UNIT 2
Listening-
Process Descriptions (Processes of Condensation and Evaporation./Process of Measuring the thickness of a
wire using a Screw -Gauge./process of Exaction of sugar from sugarcane)
Speaking — Role Play
Reading — Multiple choice questions - Evaluative answers — Classifying and labeling
Writing - Picture description — Description of natural phenomena (rainbow, earthquake, volcanic eruption,
erosion, natural disasters in 150 to 200 words).
Vocabulary: Expansion of compound nouns
UNIT 3
Listening- Gap fill exercises — Listening comprehension
Speaking -Debates
Reading -Reading comprehension
Writing — Essay Writing
Grammar - Vocabulary, Activities, Worksheets & Games.

UNIT 4
Listening - Note taking (of listening & viewing items) - Filling a table based on the listening item.
Speaking — JAM, Presentations. (PPT-TECHNICAL)
Reading-Reading comprehension



Writing— Difference between recommendations and instructions
Questions/MCQs based on graphs/flow diagrams/charts
Grammar: Vocabulary — Activities, Worksheets & Games.

UNIT 5

Listening — Radio News/ TV-News telecast /

Speaking - Watch or listen to documentaries and ask questions
Reading - Reading motivational stories (success stories in subject area)
Writing - Essay writing.
Grammar -Vocabulary —Activities, Worksheets & Games

Total Number of Topics Present in the course: 56

S No Category (Locgll,oFéZglg)ional, National, No(.: cc))\]:;ce)gics Percentage
1. | Local 15 26.79
2. | Regional 9 16.07
3. | National 18 32.14
4. | Global 14 25.00

Green - Local, Pink-Regional, Blue-National, Brown-Global.

Semester Code Title of the Course Hours Credits
| 20UCA1PE1 PROFESSIONAL 2 2

ENGLISH PHYSICAL

SCIENCES - |
Course Outcomes | Programme Outcomes (POs) Programme Specific Outcomes (PSOs)
(COs)

PO1 |PO2 |PO3 |PO4 PO5 PSO1 PSO2 | PSO3 | PSO4 | PSO5

CO1 v v v v v v v v
CO2 4 v v v v v v v
CcO3 v v v v v v v v
CO4 v v v v v v
CcO5 v v v v v v v v
Number of Matches (v) = 38, Relationship: High
Mapping 1-29% 30-59% 60-69% 70-89% 90-100%
Matches 1-14 15-29 30-34 35-44 45-50
Relationship Very Poor Poor Moderate High Very High




SEMESTER-II



CORECOURSEII-ADVERTISINGBASICS(THEORY)

CourseCode:20UVC2CC2 TotalMarks:100
Hours:5 ExternalMarks:75
Credit:4 InternalMarks:25
COURSEOUTCOMES

» Understandtheadvertisingandthekey components

» ldentifythedifferenttypesofadvertising

» StudentslearnaboutAdvertisingAgency

» StudentLearnaboutcreativeadvertisingandtheconceptofBigldea.

» Studentscanabletodevelopadvertisingcopiesandabletoplanmediavehiclestocarrytheadvertisem

entstoaudience

Unitl

Definition- Types of Advertisements- Nature & Scope of Advertising- Roles of Advertising- Societal
Communication- sponsorships-- Marketing & Economic- Functions of Advertising.— Media -Purpose. Latest
trends in Advertisement.

Unit2

Environment-Components-Advertiser- Advertising Agency & Media. Latest Trends in Advertising —
(India andAbroad). Corporate and promotional Advertising. Web Advertising.Ad Agency-Structure of
small- medium& big Agencies- Functions. Types of Agencies-in-House- Independent- Full-Service &
Specialized. Relationship of Agency with people Legal Aspects & Ethical Issues. Conceptualization -
Ideation .

Unit3

Consumerism. Consumer Act & Consumer Protection. Consumer Behaviour Models. Consumer Decision
Process. Problem Recognition- Information search and Evaluation. Purchase and Post Purchase
Behaviour.Advertisement - Social Responsibilities (PSA)

Unit4
Client Brief- Account deplaning- Creative Strategy and Brief. Communication Plan- Brand Management —
Positioning- Brand Personality- Brand Image- Brand equity- Brand Ambassadors .

Unit5

Conceptualization and Ideation- Translation of Ideas into Campaigns- Visualization Designing & Layout-
Copy Writing — Types of Headlines- Body Copy Base Line- Slogans- Logos & Trademarks. Typography-
Writing Styles- Scripting- Story Board. Advertising Campaign — from Conception to Execution- Content
Creation.-Mediabudget

Number of Topics relevance on

Total Number of = = _
Topics Tg S S s Category Based on %
S i) = o
i z ©
23 14 13 26 GLOBAL

Booksforstudyandreference:
Sandage- Fryburger and Rotzoll(1996): Advertising Theory



andpractice. AAITBSPublishers.Stansfoed.
Richard: AdvertisingManagersHandbook.UBBSPDPublications.Advertising
Handbook:aReferenceManualonPress-TV-
RadioandOutdoorAdvertising.DifferentyearsATLANTISPublications.Management:ConceptsandCas
es. TataMcGraw-HillJewler-E(1998):CreativeStrategyinAdvertising.



RelationshipMatrixforCOs-POsandPSOs

Semester | Code TitleoftheCourse Hours Credits
1 20uvcace2 ADVERTISINGBASICS( 5 4
THEORY)

CourseO | ProgrammeOutcomes(POs) ProgrammeSpecificOutcomes(PSOs)
gtg;;nes( POl [PO2 |PO3 |PO4 |PO5 |PSO1 |PSO2|PSO3]|PSO4 |PSO5
CO1 I I I I I I I
CO2 I I I I I I I I
CO3 I (0 I I I
CO4 I I I I 0 I
CO5 I I I I I (0 I
NumberofMatches(l)=33Relationship:HIGH
Mapping 1-29% 30-59% 60-69% 70-89% 90-100%
Matches 1-14 15-29 30-34 35-44 45-50
Relationship | VeryPoor Poor Moderate High VeryHigh

PerparedBy CheckedBy Hod




ALLIEDCOURSE-IIARTAPPRECIATION(THEORY)

CourseCode:20UVC2AC2 TotalMarks:100
Hours:4 ExternalMarks:75
Credit:3 InternalMarks:25

COURSEOUTCOMES
Developavisualvocabularythroughtheprocessofdiscussionandcritique

Studentslearnthelndianarchitecture
Studentslearnabouthistoricalcontextsofworksofpainting.
Analyzeandcritiquetheartworksofothersandtheirowncreativeprocess
Developanintegratedperspectiveontheartsinconjunctiontohistoricandcontemporaryissues

Y VV VYV

Unitl
Indian Art: proto historic period- historic period- Buddhist- Jana- Hindu- Gupta Architecture; Northern
temple- Western mounaments- temples in the Deccan. Neo Classism — Degenerate Art — Impressionism.

Unit2
Southern Temples- Pallava- Chola- Pandya- Vijayanagar and Nayaks- Islamic Period- architecture- imperial
style- provincial style and mughal style.

Unit 3

Sculptures- the mauryas- the Kushans- the Guptas- Chalukyas- the Hoysalas- the Pallavas. The Cholas-
Pandyas- Vijayanagara paintings- murals- north Indian- south Indian- Miniatures- mughal paintings- Rajput
painting- Rajasthan- Pahari paintings- Modern Indian painting.

Unit 4
The Western Art and Architecture- Egyptian- Greek- Roman- Early Christian- Byzantine- Romanesque-
Gothic- Italian- Flemish- German- Dutch- Spanish- English- French and Modern art.

Unit 5
Aesthetics-The function of art- Art- Artist and Society- Freedom of arts and Social responsibility of the
Artist- Indian Aesthetics- Aesthetic values- Aesthetic experience -Beauty- the Rasas.Independent Artists.

Number of Topics relevance on

Total Number of = = _
Topics Tg 5 S s Category Based on %
S 2 B 3
T z ©
4 4 42 21 NATIONAL

Booksforstudyandreference:
1. EdithTomory-HistoryofFineArtsinindiaandtheWest-OrientLongmanLimited-India-1989.
2. YuriBorev-Aesthetics-ProgressPublishers-Moscow-1985.



RelationshipMatrixforCOs-POsandPSOs

Semester | Code TitleoftheCourse Hours Credits
I 20UVC2AC2 | ARTAPPRECIATION 4 3
(THEORYII

CourseO | ProgrammeOutcomes(POs) ProgrammeSpecificOutcomes(PSOs)
‘(Jé‘gges POl [PO2 |PO3 |PO4 |PO5 |PSO1 |PSO2|PSO3]|PSO4 |PSO5
CO1 I I 0 I I I 0 I
CO2 0 0 I I I I
CO3 I I I I I I I 0 I 0
CO4 I (0 I I I
CO5 I I I I I I 0 I I
NumberofMatches(l)=38 Relationship:HIGH
Mapping 1-29% 30-59% 60-69% 70-89% 90-100%
Matches 1-14 15-29 30-34 35-44 45-50
Relationship | VeryPoor Poor Moderate High VeryHigh

PerparedBy CheckedBy Hod




CourseCode:20UVC2CP2 ExamHours:3
Hours:5 ExternalMarks:60
Credit:4 InternalMarks:40

COREPRACTICAL-IIVISUALLITERACY(PRACTICAL)

COURSEOUTCOMES

Studentscreatemeaningfull imagesandvisualmedia
Studentsareabletounderstandmanyofthegraphicelements.
Studentlearntheprinciplesofthecreativity
Designandcreatemeaningfulimagesandvisualmedia
Understandmanyoftheethical-legal-social-
andeconomicissuessurroundingthecreationanduseofimagesandvisualmedia-

andaccessandusevisualmaterialsethically

VVVVY

Unitl
Elements of Visual literacy. Image and Imagination — Interpretation - Modern Image Makers. Types
of painting

Unit 2
Principles of perspective. Gestalt Laws. Composition. Light and shade. Surface textures. Building
visual vocabularyby exaggeration.Distortion. Stylization. And Abstraction. -Body Language.

Unit 3

The psychology of human perception. Form perception. Types of Perceptions. Depth and distance
perception. Binocular and monocular cues. Perceptual constancy. Illlusion. The visual and personal
identity.

Unit 4
. . Line- Form- Texture- Color- space and volume. Principles of design.— Signs -Symbols — Abstract
Language - Symmetry- balance- proportions- contrast- rhythm.

Unit5
Message presentation — From concept to visual. Application of design elements and principles of
creativity to design visual messages.Visual reality.

Number of Topics relevance on

Total Number of
Topics

Local

N| Regional
N| National
Global

Category Based on %

52

12

GLOBAL

Booksforstudyandreference
1. RenderingwithPenandink.RobertW.Gill. ThamesandHudson-London-1981.
2. Anatomyperspectiveandcomposition.StanSmith-Macdonald-U.S.A.-1984.
3. VisualElementsofArtandDesign.Palmer-Frederic-Longman-London-1989

Requirement




Studentmaintainsdrawingnotebooks(classworkandhomework)andsubmitsattheendoftheyear. Theymu
stcontainexercisesdoneaccordingtothecontentofthepracticalcourse



RelationshipMatrixforCOs-PosandPSOs

Semester | Code TitleoftheCourse Hours Credits
I 20UVC1CP2 visualliteracy(practical) 5 4
CourseO | ProgrammeOQutcomes(POs) ProgrammeSpecificOutcomes(PSOs)
gtg;;“es( PO1 [PO2 |PO3 |PO4 | PO5 | PSO1 | PSO2]|PSO3|PSO4 |PSO5
Co1 0 0 I I I l I I
CO2 0 0 I I I I
COo3 0 0 0 I I I I I I I
CO4 0 0 I I I
CO5 I I I I I I I 0 0
NumberofMatches(l)=38 Relationship:HIGH
Mapping 1-29% 30-59% 60-69% 70-89% 90-100%
Matches 1-14 15-29 30-34 35-44 45-50
Relationship | VeryPoor Poor Moderate High VeryHigh
PerparedBy CheckedBy Hod
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SEMESTER-III
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CoreCourse-l11Photoaraphv(Theory)

CourseCode:20UVC3CC3 Hours:5
Credit:4

CourseOutcome:

» Studentswillhavetheknowledgeaboutlightsanditsmanipulationthroughcameraandlenses.
» Discussandapplythephotocomposition

» Compareandcontrastthenaturalandartificiallightings

» Analyzeandcomposethephotoessayandphotofeature

» Extrapolatehowtomanipulatedigitalphotography

Unitl

Human Eye and Camera. Basics of Camera — Aperture- Shutter Speed- Focal Length- F-Stop —
Camera operations-Basicshots-Types of Film Cameras and its usage —Visual perception— Different
types of Camera Lenses- Filters- Bellows- Converters and Tripods-coveringpower-otherfeatures.

Unit2

Lighting — Indoor and Outdoor — Exposing and Focusing —threepointlighting- Types of Lighting — Natural
and Artificial Lights — Controlling Lights — Light Controllers and Reflectors— Exposure Meters —
Differential Focus — Filters — Flashes — Designing with Light. Adobe Lightroom

Unit3
Types of Film — Sensitivity- Temperature- Speed — Manipulation of Color and Light — Black and White
and Color Photography — Negatives- Color MaterialsProcessingand Printing.

Unit 4

Digital SLR Cameras — Charge Coupled Devices (CCD) — Pixels — Resolution — Color Patterns RGB and
CYMK - Different Storage Media like Floppy- Zip- CD- Compact Flash Card- Memory Card — Different
File Formats — Digital Data Compression -Electronicflash

Units

Developing Process — Control Factors — Fixing- Washing- Drying— Negative Ideal— Printing Paper-
Chemicals- and Enlarger — Manipulation of Image — Framing & Trimming-laminating—Equipments of a
Digital Work Station— Multimedia Computers- Scanenrs- Printers and Adobe Photoshop and allied
Software.

Number of Topics relevance on

Total Number of = = _
Topics Tg S S s Category Based on %
S i) = o
T z ©
76 8 12 12 42 GLOBAL

Booksforstudyandreference:

1. The35mmPhotographer’sHandbook—
JulianCalderandJohnGarret.1990.MarshallEditionsLtd.-London.
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2. TheComplete35mmSourceBook.MichaelBuscellle.MichaelBeazlyPub.-London.
3. Photography-BarbaraLondonandJohnUptan.HarperCollinsCollegePublishers-NewYork.
4.GorhamKindem-RobertB.Musburger-IntroductiontoMediaProduction
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RelationshipMatrixforCOs-PosandPSOs

Semester | Code TitleoftheCourse Hours Credits

i 20UVC3CC3 I1IPhotography(Theory) |5 4

Course ProgrammeQOutcomes(POs) ProgrammeSpecificOutcomes(PSOs)

%”Ct)‘;‘;mes POL [PO2 |PO3 |PO4 |PO5 | PSOL |PSO2]|PSO3|PSO4 |PSO5

CO1 0 0 0 0 0 0 0 I

CO2 0 0 0 I I I

CO3 I I I 0 I 0 0 0 0

CO4 0 I I 0

CO5 0 0 0 I 0 0 0 I

NumberofMatches(l)=35Relationship:HIGH

Mapping 1-29% 30-59% 60-69% 70-89% 90-100%

Matches 1-14 15-29 30-34 35-44 45-50

Relationship | VeryPoor Poor Moderate High VeryHigh
PerparedBy CheckedBy Hod
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AlliedCourse-111PrintingProcessandPublication(Theory)

CourseCode:20UVC3AC3 TotalMarks:100
Hours:5 ExternalMarks:75

Credit:4 InternalMarks:25

Courseoutcomes:

AwarenessoftheHistoryofPrinting
UnderstandingthePrinciplesofPrintingandtheirtypes
ProcessinvolvedinPrinting
UnderstandingthemethodsofColorseparation-additionandcorrectionsinPrinting

YV V V V V

RecentTechnologicalDevelopmentandTrendsinPrintingprocess

Unitl

History and development of printing- Printing materials and procedures- process of graphic art production-
TyEe & Typography- development and classification of types Printing of Indian Script -Printing style after
19" Century — Popular Printing Museums. Traditional Vs Modern Printing Styles.

Unit2
Typesetting — systems metal composition- phototypesetting- computerized Typesetting etc. Character
placement -Threepanelbrouchure

Unit3
Art and copy preparation — layouts- kinds of art works-Trapping-overlays etc. Colour reproduction-
separation and duplication.

Unit4

Culture of Printing -Printing Processes —Fabric Printing -— letter Press- Lithography- Offset Printing-
Gravure- Flexography- Screen Printing and Reprography methods.. Printing Paper and Ink — Production of
Paper- kinds of paper- size- substance- bulk. Types of Inks- quality for various kinds of printing processes.

Unit5

ToCreateaJournals-Articles-CoverStories-Newsletter-TabloidNews-Classifiedsforcommercial-PSA-
NGO’s.etc

Number of Topics relevance on

Total Number of = = _
Topics Tg S S s Category Based on %
S i) = o
T z ©
6 12 15 17 GLOBAL

Booksforstudyandreference:
1. Aleskrejca-PrintmakingTechniques-OctopusBooksLtd.-1982.
2. Compilation-AGuidetoYoungPrinters-SIGA-Madras-1981
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3. Compilation-Typography-WatsonGuptillPublication-NewY ork-1986
4. Amdams-J.M.PrintingTechnology(Fourthedition)-Thomas
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RelationshipMatrixforCOs-POsandPSOs

Semester | Code TitleoftheCourse Hours Credits
i 20UVC3AC3 PrintingProcessand 5 4
Publication

CourseO | ProgrammeOutcomes(POs) ProgrammeSpecificOutcomes(PSOs)

t‘é‘gges POl [PO2 |PO3 |PO4 |PO5 |PSO1 |PSO2]|PSO3|PSO4 | PSO5

CO1 0 0 0 0 0 I I 0 0 I

CO2 0 0 0 0 0 0 0

COs3 0 I 0 I I

CO4 I 0 0 I 0 I I I

CO5 I 0 0 I 0 I I I I I

NumberofMatches(ll)= 40Relationship:HIGH

Mapping 1-29% 30-59% 60-69% 70-89% 90-100%

Matches 1-14 15-29 30-34 35-44 45-50

Relationship | VeryPoor Poor Moderate High VeryHigh
PerparedBy CheckedBy Hod
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CorePractical-111PhotographyTechniques(Practical)

CourseCode:20uvc3CP3 TotalMarks:100
Hours:3 ExternalMarks:60
Credit:3 InternalMarks:40
Courseoutcomes:

» HandsonExperienceinCameraoperations

» HandsonExperiencetoSetupLightsforindoorandOutdoorPhotography

» HandsonExperienceinSpecialeffectssuchasFreezing-panning-etc.

» FieldExperienceinNature-wildlife-monumentsetcandFinalalbumMaking

Unitl

Historyofphotography-Types of light- Characteristics of light- Types of Cameras — structure - function of
camera.

Unit2

Lens and types of lenses for photography- - short- mediumandlongfocallength- othertypes- lensspeed-
covering powerandotherfeatures. Experimental Techniques — Creative Photographic Techniques.

Unit3

Exposure— Double Exposure — Overexposed Exposure -cameraspecialities.-aperture-shutterspeed-
Depthoffield-lightingtechniquesandComposition.

Unit4

Accessories— Kinds of light indoor and outdoor - Electronic flashand artificial lights. Light meters-
Different kinds of filter for B&W and color photographyandfilter factor.

Unit5

Types of photography- Natural- Wildlife-Macro-Street life- Social- Travel- Industrial etc..

Total Number of
Topics

Number of Topics relevance on

Category Based on %

Local
Global

©| Regional
~| National

17 GLOBAL

Booksforstudyandreference:
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1. JulianCalder-JohnGarrett-The35SmmPhotographer’sHandbook-MarshallEditionsLimited-

London-1999.
2. JohnConstantineandJuliaValice-TheThames-HudsonManuelofProfessionalPhotography-

Thames-Hudson-London-1983.
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RelationshipMatrixforCOs-POsandPSOs

Semester | Code TitleoftheCourse Hours Credits
Il 20UVC3CP3 PhotographyTechniques 3 3
CourseO | ProgrammeOutcomes(POs) ProgrammeSpecificOutcomes(PSOs)
gtg;;nes( PO1 |PO2 |PO3 |PO4 |PO5 |PSOl |PSO2]|PSO3]|PSO4 |PSO5
CO1 I I I I I I I I I I
CO2 I I I I I I
CO3 0 I I I I I
CO4 I I I I I I I
CO5 I I I I I I I I I I
NumberofMatches(l)=39 Relationship:HIGH
Mapping 1-29% 30-59% 60-69% 70-89% 90-100%
Matches 1-14 15-29 30-34 35-44 45-50
Relationship | VeryPoor Poor Moderate High VeryHigh
PerparedBy CheckedBy Hod
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AlliedPractical-111GraphicDesign(Practical)

CourseCode:20UVC3AP1 TotalMarks:100
Hours:3 ExternalMarks:60
Credit:3 InternalMarks:40
Courseoutcomes:
> PracticalunderstandingoftheelementsandprinciplesofGraphicdesign
> Abilitytocorrectlyusetoolsandmaterials-Understandingthelmportanceoftechnicalrigour.
> Abilitytoexploreamultitudeofalternativesolutionstoagivendesignproblem.
» Knowledgeofandabilitytouse-variouspatternmakingmethods.
> Abilitytogeneratecomplexshapes.
Unitl

Elements of Design: Line- Mass- Shape- Texture- Volume- Value- Contract and Color-— Color Theory —
Color Scheme -Print and Pattern -Basic Information.

Unit2

Lines of different thickness- Curves of different thickness- Shapes of different kinds- Patterns of different
kinds-Distortion of different kinds— Generic Skills — Background — Concept.

Unit3

Typography-Logodesign-Repetition-Visitingcard-Envelope-GIFs.

Unit4

Pagelayout:Brochure-Newsletter-Pamphlet-PrintAdvertisementetc....

Unit5

Cartoons-Storyboard-GraphicalDesign—DigitalPublishing-etc...

Total Number of
Topics

Number of Topics relevance on

Category Based on %

Global

37

Local
w| Regional
&| National

(¢}

22 GLOBAL

Booksforstudyandreference:

1.

2.
3.

TheThames&HudsonDictionaryofGraphicDesignandDesigners-
IsabellaLivingston-Livingston: ThamesandHudsonLtd.
CreativeWorkshop-DavidSherwin:HowDesignBookspublications.
InternationalGraphicDesign(Internationalgraphicdesignseries)Setof2VVolumesEdition-
KenCato-MalcolmFrost:ImagesPublishingGroupPtyLtd.
Adobecreativeteam.AdobePhotoshopCS4Classroominabook-AdobePress2008
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http://www.flipkart.com/author/isabella-livingston
http://www.flipkart.com/author/isabella-livingston
http://www.flipkart.com/author/david-sherwin

RelationshipMatrixforCOs-POsandPSOs

Semester | Code TitleoftheCourse Hours Credits

I 20UVC3AP2 | GraphicDesignLab( 3 3
Practical)

Course ProgrammeOutcomes(POs) ProgrammeSpecificOutcomes(PSOs)

%“é‘;‘)’mes PO1 |PO2 |PO3 |PO4 |PO5 |PSO1 |PSO2|PSO3|PSO4 |PSO5

CO1 I I I I I I I I

CO2 I I I I I I

CO3 I I I I I

CO4 I I I I I I

CO5 I I I I I I I I I

NumberofMatches(l)=33 Relationship:Moderate

Mapping 1-29% 30-59% 60-69% 70-89% 90-100%

Matches 1-14 15-29 30-34 35-44 45-50

Relationship | VeryPoor Poor Moderate High VeryHigh
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SEMESTER-II

Course Code: 20UCA2PE2 Exam Hours 103
Instruction Hours: 2 Internal Marks : 25
Credits 12 External Marks : 75

PROFESSIONAL ENGLISH FOR PHYSICAL SCIENCES- 11
Course Objectives:
e The Professional Communication Skills Course is intended to help Learners in Arts and Science colleges
e Develop their competence in the use of English with particular reference to the workplace situation.
e Enhance the creativity of the students, which will enable them to think of innovative ways to solve issues in
the workplace.
e Develop their competence and competitiveness and thereby improve their employability skills.
e Help students with a research bent of mind develop their skills in writing reports and research proposals.
Course Outcomes
At the end of the course, learners will be able to,
Attend interviews with boldness and confidence.
Adapt easily into the workplace context, having become communicatively competent.
Attain knowledge about digital cometentence.
Apply to the Research &Development organizations/ sections in companies and offices with winning
proposals.
Instruction to Course Writers:
e Acquisition of subject-related vocabulary should not be overlooked. Textboxes with relevant vocabulary
may be strategically placed as a Pre Task or in Summing Up
e Grammar may be included if the text lends itself to the teaching of a Grammatical item. However, testing
and evaluation does not include Grammar.
UNIT I- Communicative Competence (18 hrs)
Listening — Listening to two talks/lectures by specialists on selected subject specific topics -(TED Talks) and
answering comprehension exercises (inferential questions)
Speaking: Small group discussions (the discussions could be based on the listening and reading passages-
open ended questions
Reading: Two subject-based reading texts followed by comprehension activities/exercises
Writing: Summary writing based on the reading passages.
Grammar and vocabulary exercises/tasks to be designed based on the discourse patterns of the listening and
reading texts in the book. This is applicable for all the units.
UNIT 11 - Persuasive Communication (18 hrs)
Listening: listening to a product launch- sensitizing learners to the nuances of persuasive communication
Speaking: debates — Just-A Minute Activities
Reading: reading texts on advertisements (on products relevant to the subject areas) and answeringinferential
questions
Writing: dialogue writing- writing an argumentative /persuasive essay.
UNIT I111- Digital Competence (18 hrs)
Listening to interviews (subject related)
Speaking: Interviews with subject specialists (usingvideo conferencing skills)
Creating Vlogs (How to become a vlogger and use vlogging tonurture interests — subject related)
Reading: Selected sample of Web Page (subject area)
Writing: Creating Web Pages
Reading Comprehension: Essay on Digital Competence for Academic and Professional Life.
The essay will address all aspects of digital competence in relation to MS Office and how they can be utilized in
relation to work in the subject area
UNIT 1V - Creativity and Imagination (18 hrs)
Listening to short (2 to 5 minutes) academic videos (prepared by EMRC/ other MOOC videos on Indian academic
sites — E.g. https://www.youtube.com/watch?v=tpvicScuDy0)
Speaking: Making oral presentations through short films — subject based
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https://www.youtube.com/watch?v=tpvicScuDy0

Reading: Essay on Creativity and Imagination (subject based)
Writing — Basic Script Writing for short films (subject based)
Creating blogs, flyers and brochures (subject based)

Poster making —

writing slogans/captions(subject based)

UNIT V- Workplace Communication& Basics of Academic Writing
Speaking: Short academic presentation using PowerPoint
Reading & Writing: Product Profiles, Circulars, Minutes of Meeting.
Writing an introduction, paraphrasing
Punctuation(period, question mark, exclamation point, comma, semicolon, colon, dash, hyphen, parentheses,

brackets, braces,

apostrophe, quotation marks, and ellipsis)

Capitalization (use of upper case)
Total Number of Topics Present in the course: 30

(18 hrs)

S No Category (Loczci;ll,oFéZIg)ional, National, No(.: g\fl;ggics Percentage
1. | Local 6 20.00
2. | Regional 6 20.00
3. | National 12 40.00
4. | Global 6 20.00
Green - Local, Pink-Regional, Blue-National, Brown-Global.
Semester Code Title of the Course Hours Credits
I 20UCA2PE2 | PROFESSIONAL ENGLISH 2 2

FOR PHYSICAL SCIENCES-

Course Outcomes

Programme Outcomes (POs)

Programme Specific Outcomes (PSOs)

(COs)
POl | PO2 | PO3 | PO4 PO5 PSO1 | PSO2 | PSO3 | PSO4 | PSO5

Cco1 v v v v v v v v v

CcO?2 v v v v v v v v

COo3 v v v v v v v v

CO4 v v v v v v

CcO5 v v v v v v v v

Number of Matches (v') = 39, Relationship: High

Mapping 1-29% 30-59% 60-69% 70-89% 90-100%
Matches 1-14 15-29 30-34 35-44 45-50
Relationship Very Poor Poor Moderate High Very High
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NonMajorElective-1BasicPhotography(Theory)

CourseCode:20UVC3NME1 TotalMarks:100
Hours:2 ExternalMarks:75
Credit:2 InternalMarks:25
CourseQutcomes:

» Discussandapplythephotocomposition

» Compareandcontrastthenaturalandartificiallightings
» Analyzeandcomposethephotoessayandphotofeature
» Extrapolatehowtomanipulatedigitalphotography

Unit 1
Introduction to Photography- Characteristics of light- Camera — structure and function of camera- Exposure
— focusing- aperture- shutter speed- Depth of field

Unit 2
Types of camera- Lens and its function- types of lenses and their use- Characteristics of lens- lens speed-
covering power and other features.

Unit 3
Lighting techniques- kinds of light indoor and outdoor — Electronic flashand artificial lights- Lightmeters-
Different kinds offilter for B& Wand color photography

Unit 4
Films- film speed andtypes of film- Papers - kinds of paper- developing and printing. Accessories used
inphotography.

Unit5
Digital photography-optical system- power system- memory storage- resolution;understandingexposure and
controls- Flash and lighting- Transferring image to PC- fileformats-managingdigital pictures.

Number of Topics relevance on
Total Number of = = _
Topics § .g S _‘é‘ Category Based on %
o (@) = =
| & CZU o
76 11 9 6 25 GLOBAL
BooksforReference:

1. JulianCalder-JohnGarrett-the3 5mmPhotographer’sHandbook-Marshal[EditionsLimited-
London-1999

2. AlainSolomon-AdvertisingPhotography-
AmericanPhotographicPublishingandImprintofWatsonGuptillPublication-NewY ork-1987.

3. DaveJohnson-HowtodoeverythingwithyourDigital Camera-TataMcGrawHill-HewDelhi-2001.
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RelationshipMatrixforCOs-POsandPSOs

Semester | Code TitleoftheCourse Hours Credits
Il 20UVC3NMEL | IBasicPhotography 2 2
CourseO | ProgrammeOutcomes(POs) ProgrammeSpecificOutcomes(PSOs)
gtg;;“es( POl |PO2 |PO3 |PO4 |[PO5 |PSOL |PSO2|PSO3|[PSO4 | PSO5
CO1 I I I I I l I I I I
CO2 I 0
CO3 I I I I I I I I
CO4 I I
CO5 I I I I I I I 0 I 0
NumberofMatches(l)=32Relationship:HIGH
Mapping 1-29% 30-59% 60-69% 70-89% 90-100%
Matches 1-14 15-29 30-34 35-44 45-50
Relationship | VeryPoor Poor Moderate High VeryHigh
PerparedBy CheckedBy Hod
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SEMESTER-IV
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CoreCourse-1VFilmAppreciation(Theory)

CourseCode:20UVC4CC4 TotalMarks:100
Hours:4 ExternalMarks:75
Credit:4 InternalMarks:25
Courseoutcomes:

» Anoverviewofthehistoryoffilms—worldwideandinindia

» Understandthedifferentstagesinthemakingofafilm

» Tounderstandtheimportanceofmiseenscene-editingandsoundinfilms

» Discussthedifferentgenresoffilms

» Tounderstandtheimportanceoffilmformandnarratives

Unitl

Cinema as an institution. The origin of cinema. Film review. Appreciation. Criticism. Definitions. Qualities
of film critic. Responsibilities of a film critic. Film and society.Film and
politics.Cinemavariety.Filmasanexperience-Environment-

CommodityandCommunicationMedia. IntroductiontoWorldCinema.

Unit2

Approaches to studying film. Narrative and Non Narrative films. Structure of a narrative film. Cinematic
codes.Mise-en-scene. Setting. Props. Costume. Performanceand movement. Lighting. Camera and Camera
movement. Editing. Sound.Narrative

Unit3

Genre- star and auteur. French new wave. Neo Realism. German Expressionism. Third world Cinema.
Political Cinema. Representation of gender and sexuality. Soviet montage cinema.

Unit4

Filmaudience.filmmovements.Audienceasthemeaningmakers.Heroworship.Fanclubs.Problematizing
thefilmaudience-PiracyofNewFilms.

Unitb
StudyofGreatIndianandinternationalfilmmakerslike-StanleyKubrik-YashChopra-BimalRoy-RajKapoor-

GuruDutt-ManiRatnam-KimkiDuk-MartinScorsese-Torantino-SatyajitRay-AdoorGopalakrishnan-
AkiraKurusowa-IngmarBergman-andothers.
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Total Number of

Number of Topics relevance on

Topics Category Based on %

Local
Regional
National

Global

69

ol
'—\
o
|_\
o
N
o

GLOBAL

Booksforstudyandreference:

1. Turner-Graeme.Filmassocialpractice-Routledge-London-1993

2. Monoco-James.Howtoreadafilm-Routledge-London-2001

3. Nelmes-Jill. Anintroductiontofilmstudies-Routledge-London-1996
4. Vasudev-Aruna.ThenewIndiancinema-Macmillan-Delhi-1986

5. Oxfordguidetoworldcinema-Oxford-London-2000
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RelationshipMatrixforCOs-POsandPSOs

Semester | Code TitleoftheCourse Hours Credits

v 20UVC4CC4 | FilmAppreciation 4 4

CourseO | ProgrammeOutcomes(POs) ProgrammeSpecificOutcomes(PSOs)

t‘é‘gges POl |PO2 |PO3 |PO4 [PO5 |PSO1 |PSO2|PSO3|PSO4 |PSO5

CO1 0 0 0 0 I I 0 0

CO2 0 0 0 0 I I I

CO3 0 0 0 0 I I 0 I

CO4 I 0 I I I I I

CO5 0 0 0 0 I 0 0 I

NumberofMatches(ll)= 38Relationship:HIGH

Mapping 1-29% 30-59% 60-69% 70-89% 90-100%

Matches 1-14 15-29 30-34 35-44 45-50

Relationship | VeryPoor Poor Moderate High VeryHigh
PerparedBy CheckedBy Hod
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AlliedCourselV-MediaCultureandSociety(Theory)

CourseCode:20UVC4AC4 TotalMarks:100
Hours:3 ExternalMarks:75
Credit:3 InternalMarks:25

Courseoutcomes

ToUnderstandtheroleofmediainsociety
Analyzetherelationshipbetweenmedia-cultureandtheirinterdependence
Studyingthenatureofmediaaudience
Useofmediabyindividualsandsociety

YV V V V VY

TolLearntheimpactofmediaonSociety

Unitl
Media-Definition-Scope—MediaSaturation. TheManufactureandmanagementofinformation.mediaendurance.

Unit2

MediaDeterminants: Owners - controlling companies; Media institutions- the State - the law;
ConvergenceofmediausageEconomic determinants- Advertisers-Target Audiences- Media personnel-
sSources.

Unit3

MediaTechniques: (Class presentations) Selection- The rhetoricof the image-
Image and text- the effects of camera and crew;Set-ups- Film and sound editing;
Interpretive frameworks- Visual coding- Narrative.

Unit4

Media Ideology: Defining ideology- Ideologyintheclassroom.sociologicalviews-
impactsondaytoday.

Unit5
Audience Relationship: Problematizing audiences- Audience positioning-
Subjectivity- PleasureTargetaudience

Number of Topics relevance on

Total Number of = = _
Topics § E S _‘é’ Category Based on %
o (@) = =
— & CZU o
45 15 5 13 11 LOCAL

Booksforstudyandreference:

1. LenMasterman-TeachingtheMedia-ComediaPublishingGroup-London.1985.

2. JamesLull-Media-Communication-Culture-AGlobal Approach-PolityPress-UK.2000.
3. Ed.MichaelGurevitch&others-Culture-Society-andtheMedia-Routledge-London.1988
4. Alvarado-GutchandWollen-LearningtheMedia-MacmillanEducationLtd.1987.
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RelationshipMatrixforCOs-POsandPSOs

Semester | Code TitleoftheCourse Hours Credits

v 20UVC4AC4 | MediaCultureandSociety 3 3

CourseO | ProgrammeOutcomes(POs) ProgrammeSpecificOutcomes(PSOs)

gtg;;“es( PO1 |PO2 |PO3 |PO4 |PO5 |PSOLl |PSO2]|PSO3]|PSO4 |PSO5

CO1 I I l l ( ( I I

CO2 0 0 0 0 I I 0

COs3 0 0 0 0 I I 0 0

CO4 I I I I I I I

CO5 I 0 I I I 0 0 0

NumberofMatches(ll)= 38Relationship:HIGH

Mapping 1-29% 30-59% 60-69% 70-89% 90-100%

Matches 1-14 15-29 30-34 35-44 45-50

Relationship | VeryPoor Poor Moderate High VeryHigh
PerparedBy CheckedBy Hod
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CorePractical-1\VVScriptWriting(Practical)

CourseCode:20UVC4CP4 TotalMarks:100
Hours:4 ExternalMarks:60
Credit:3 InternalMarks:40
Courseoutcomes:

» Takepartinaperformance/recordingofascript-
performingconfidentlyandaccurately(Teacherobservation-self-evaluation).

» lllustrateandpreparefull-length script orstudentmoviewiththespecificbudget

Identifycurrenttrendsandmajorpractitionersofthescreenwritingcraft

» Recallandrelatetheimportanceofthetechniques-formatsandstyleofstorybreakdowns-
outlines-treatments-andscreenplays.

» Describeandappreciatetheimportanceroleofscreenwritersandothersintheindustry-
andhowtopresentscreenplays

Y

Unitl

First Draft - Concepts of Script Writing- Types of Scripts- Importance of Script- Research for Script--
Dramatic WritingFiction: Story idea- synopsis- plot and story- Finding the Story - sub plot- plot
patternsinformativeconcepts-Form — FunctionsConventional narrative structure- dramaticvalues-dialogue
writing- writingfor comedy- Advertisementfilms.

Unit2
Non Fiction: non-narrative elements- different genres of Non Fiction- factual film- documentary films-
News reel films- publicity films- and educational films.

Unit3
Adaptation: Adapting thestory from short story- novel- drama- histories- mythologies- news paper-
magazinesand reallife..Afterlifefantasy

Unit4

Writing fortelevision: Writing forTV serials- writing forTelefilms Preparing for interview- discussions-vox
pox- reviews- game shows- musical shows- dance shows- developmental programmes- writing forcompere
andannouncement.

Units
Script writing stages - format andpresentationof the scripts- storyboard.Virtual StoryBoard -itsfeatures.

Number of Topics relevance on

Total Number of = = _
Topics E E S _‘é’ Category Based on %
o (@) = =
| & thS o
14 20 18 24 GLOBAL
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PROJECTOUTLINE:

1. ScriptforPSA-(Synopsis/Script/Storyboard)

2. Commercial AdFilm-(Synopsis/Script/Storyboard)
3. RealityShow/Interview(ProjectProposal)

4. Documentary(Script)

5. Shortfilm(Synopsis-Master-Scenescript)

Booksforstudyandreference:

1. LewisHerman-PracticalManualofScreenplayWriting-NewAmericanLibrary-1974
2. LajosEgri-TheArtofDramaticWriting-WildesidePressLLC-2007.

3. AnthonyFriedmann-WritingforVisualMedia-FocalPress-2010

4. JeanRouveral-Writingforsoaps
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RelationshipMatrixforCOs-POsandPSOs

Semester | Code TitleoftheCourse Hours Credits

v 20UVCA4CP4 | ScriptWriting(Practical)) 4 3

CourseO | ProgrammeOutcomes(POs) ProgrammeSpecificOutcomes(PSOs)

gtg;;“es( POl |PO2 |PO3 |PO4 |PO5 |PSO1 |PSO2|PSO3|PSO4 |PSO5

CO1 I I l ( ( I I I

CO2 I I I I I I

CO3 0 I 0 0 0

CO4 0 0 0 0 I I

CO5 I I 0 I I I I I I

NumberofMatches(l)=33 Relationship:Moderate

Mapping 1-29% 30-59% 60-69% 70-89% 90-100%

Matches 1-14 15-29 30-34 35-44 45-50

Relationship | VeryPoor Poor Moderate High VeryHigh
PerparedBy CheckedBy Hod

53



AlliedPractical-1VRadioProduction(Practical)

CourseCode:20UVC4AP2
Hours:3
Credit:3

CourseOQOutcomes:

>

YV V VY

Illustrateandexploreduringpre-

TotalMarks:100
ExternalMarks:60
InternalMarks:40

productionofprogramsandspotstheroleofeachhumansourceandinstitutionsthathavediversebac

kgrounds-interestsandgoals

Organizeandplanclearandprofessionalradioscriptsandbearinginmindthetargetaudienceandpro

gramobjectives

DevelopEmployabilityskillslikeAnchoring-Scriptwriting-Editingforradioprogrammes
Recallandrelatetherationalesbehindchoiceofthemesofradioprogramsandspots
Designandindicatethecapacitytomakerightdecisionswhenreportingandwritingforradiowhilead

heringtoconceptsandtheoriesofethicalprinciples

PRACTICALOUTLINE

Scripting for radio
Radiojingles
Radio interviews
Radiodramas
Radiofeatures
Radiodocumentaries
Radioquiz
Discussion programmes
Gameshows
Special audience programmes
Radio programmesfor developmentof community
Radio commercialsand PSA
Radionews

e Radiojockey

e Docudramas

Total Number of
Topics

Number of Topics relevance on

Global

Category Based on %

20

Local
~| Regional
©| National

(o]
(o]

LOCAL

FutureRadio;Podcasts-5Gtechnologyradio;speed-seamlesssignaltransmission-lowlagtime-andlownetworklosses.
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References

Hausman-Carl;Benoit-PhilipandO'Donnell-Lewis:ModernRadioProduction-Production-
ProgrammingandPerformance.Wadsworth.ThompsonLearning-2000.

Mcleish-Robert;RadioProduction-AManualforBroadcasters.Wadsworth.Thompsonearning-1994.

Hausman-Carl;Benoit-PhilipandO'Donnell-
Lewis:Announcing:Broadcastcommunicationtoday.Wadsworth.Thompsonearning-2001
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RelationshipMatrixforCOs-POsandPSOs

Semester | Code TitleoftheCourse Hours Credits

v 20UVC4AP2 | RadioProduction(Practical) 3 3

CourseO | ProgrammeOutcomes(POs) ProgrammeSpecificOutcomes(PSOs)

t‘é‘gges PO1 |PO2 |PO3 |PO4 [PO5 |PSO1 |PSO2|PSO3|PSO4 |PSO5

CO1 0 0 I I I I I I

CO2 I I I I I I

CO3 I I I I 0

CO4 I I 0 I I I

CO5 I I I I I I I I 0

NumberofMatches(l)=33 Relationship:Moderate

Mapping 1-29% 30-59% 60-69% 70-89% 90-100%

Matches 1-14 15-29 30-34 35-44 45-50

Relationship | VeryPoor Poor Moderate High VeryHigh
PerparedBy CheckedBy Hod
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Non-MajorElective—I1PhotoEditing(Theory)

CourseCode:20UVC4ANME?2 TotalMarks:100
Hours:2 ExternalMarks:75
Credit:2 InternalMarks:25
CourseOutcomes:

» Demonstrateprofessionalismthroughcreativeandintellectualindependence

» ldentifyanddescribethemajorfunctionsofPhotoshopCS4.

» ldentifyanddescribethemajorfunctionsofPhotoshopCS4.

» Estimateproficiencywithindustrialapplicationstovisualcommunicationrelatedtech

nologies

Unitl

Fundamentals of computer graphics:file format- bitmapped and objectoriented graphics-. Media
Influence—Basics of Photo Editing — Purpose — Types — Tools -color depthand resolution- compression-
image modes-print and online formats.

Unit2

Photoshop tool box and palette- selection tools- moving pixels- cropping selection- types- painting
and drawing tools- editing tools; color modes- color picker- color palette- custom color and
predefined-color options and editing modes..colorbalance

Unit3
Layer techniques:creating new layer- deleting layer- manipulating layers- translucentoverlays-
special effects- merging layers and masks.softwares—photoshop-lightroom-

Unitd

Paths techniques- drawing tools- saving and deleting- importing and exporting- converting-filling and
stroking- silhouettes and clipping. layers-

Unit5
Filtersandretouchingtechniques:focusblur-distortion-noise-pixilated-render-sharpen-stylize-video-
etc. tonal correction- color correction- dust spots- blemishes- wrinklescorrectionsand backgrounds.

Number of Topics relevance on

Total Number of = = _
Topics Tg S S s Category Based on %
S o = o
i z ©
57 19 12 14 23 GLOBAL

Booksforstudyandreference:

1.Adobecreativeteam.AdobePhotoshopCS4Classroominabook-
AdobePress2008.2.AdobePhotoshopCS6Bible-BradDayley-DaNaeDayley-
WileyIndiaPvtLtd.
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RelationshipMatrixforCOs-POsandPSOs

Semester | Code TitleoftheCourse Hours Credits
v 20UVC4ANME? | I1PhotoEditing 2 2
CourseO | ProgrammeOutcomes(POs) ProgrammeSpecificOutcomes(PSOs)
t‘é‘gges POl |PO2 |PO3 |PO4 |PO5 |PSOL |PSO2|PSO3|PSO4 | PSO5
CO1 I I I I I 0 I I I I
CO2 0 I
CO3 0 0 0 I 0 I I I
CO4 0 I
CO5 I I I I I 0 I I I I
NumberofMatches(l)=32Relationship:HIGH
Mapping 1-29% 30-59% 60-69% 70-89% 90-100%
Matches 1-14 15-29 30-34 35-44 45-50
Relationship | VeryPoor Poor Moderate High VeryHigh
PerparedBy CheckedBy Hod
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SkillBasedElective-1PageMaker(Theory)

CourseCode:20UVC4SBE1 TotalMarks:100
Hours:2 ExternalMarks:75
Credit:2 InternalMarks:25
Unitl

About the Work Area-Using the toolbox- Creating and opening publications- About templates-Opening
templates.Working ~ with pages: Adding and  deleting pages  -Viewing  pages-
Adding text and graphics to templates Building your own template.

Unit2
Specifying a save option preference: -Saving publication with a new or in a different location.About
Master Pages:-Creating master pages-Applying master pages-

ApplyingGrids.Text formatting and word processing: selecting text or text objectsimporting text-Editing
text-Threading text blocks-Threading text frames.

Unit3

Balancing columns - controlling page and column breaksAdding jump lines. Setting
text preferences: About formatting text-Formatting charactersFormatting paragraphs -
Setting indents and tabs - Adding rules above or below paragraphs Using paragraph styles -

Understanding how text is composed -Tracking type-Setting word and letter spacing.

Unit4
Manipulatingan object usingthe control palette- Grouping and ungrouping objectsLocking objects-
Masking objects-Aligning and distributing objects-Rotating-skewing- and reflecting

objects.Drawing and editing lines and shapes-Using frames-Changing the stacking order of objects-
Deleting an object-Manipulating an object using the control palette.

Unit5
Workingwith LongPublications- PublishingElectronically —virtualmode

Number of Topics relevance on

Total Number of = = _
Topics § .S S _‘é‘ Category Based on %
o o = —
| & (ZU o
44 9 23 19 15 REGIONAL

Booksforstudyandreference:
AdobePageMaker7.0-KevinProot-CengageLearning

RelationshipMatrixforCOs-POsandPSOs

Semester | Code TitleoftheCourse Hours Credits

v 20UVC4SBE1 | IPageMaker 2 2
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CourseO | ProgrammeQutcomes(POs) ProgrammeSpecificOutcomes(PSOs)

gtg;;nes( POl |PO2 |PO3 |PO4 |PO5 |PSO1 |PSO2|PSO3 |PSO4 |PSO5

CO1 I I I I I I l I I I

CO2 I I

COs3 I I I I I I I I

CO4 I I

CO5 0 I I I I I I I I I

NumberofMatches(l)=32Relationship:HIGH

Mapping 1-29% 30-59% 60-69% 70-89% 90-100%

Matches 1-14 15-29 30-34 35-44 45-50

Relationship | VeryPoor Poor Moderate High VeryHigh
PerparedBy CheckedBy Hod

60



SEMESTER-V
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CoreCourseV-MEDIALAW&ETHICS

CourseCode:20UVC5CC5 TotalMarks:100
Hours:5 ExternalMarks:75
Credit:4 InternalMarks:25
CourseOQOutcomes:

» Studentscanabletoidentifyandanalyseissueswithethicalandlawlenses.

» Theycanabletoapply lawsintotheexistingproblems.

» Studentscanapplydiverseviewpointstoethicaldilemmasinthemediacontentgeneration.
» Understandthejournalisticcodesandstandards

» HavecompleteknowledgeaboutCopyrightlawsandEthicalissuesofEntertainment

UNIT-I

Role and responsibilities of the Press- Importance — Impact of Press— Press and Democracy — Powers and
privileges of the press — Fundamental rights — Press freedom— Constitutional provisions — Reasonable
restrictions — Press and the public opinion.— The Equal Time Rule .

UNIT-II

Media agenda — Role of Media agenda - Types Media agenda - private and publicmedia institutions — Media
conglomeration — Commercial Vs Public interests — Media and politics —Salientfeatures—Ad. Revenue —
Editorial policy— implications of foreign press in India.

UNIT-11I

News selection — News values — Journalists as gatekeepers — sources of news — maintaining confidentiality
— investigative journalism — sting operations — fair practice andprofessionalism — Media Managing —
Reporting Methods - casesof unfair journalism. informative system - solid compatibility

UNIT-IV
Media and the Judiciary- Legislatureand the Executive — Media Laws — violations and restrictions —
mediacensorship — recent cases

UNIT-V

Role and powers ofPress Council — Responsibilities of the Advertising Standards Council- Prasar Bharati :
Responsibilities and powers and limitations— Broadcasting Council- Broadcasting codes — Film Censor
Board: role and functions — other media regulatory bodiesof thegovernment- Future Journalism.

Number of Topics relevance on
Total Number of = = _
Topics © 5 < s Category Based on %
S i) = o
T z ©
66 16 12 17 21 GLOBAL
Reference:

Ahuja-B.N.HistoryofPress-PressLawsandCommunications.NewDelhi:SurjeetPublications-
1988.Aggarwal-VirBala.EssentialsofPracticalJournalism.NewDelhi:ConceptPub.2006.

62



NaliniRajan(Ed.).PracticingJournalism.London:SagePub.2005.Joseph-
N.K.FreedomofthePress.NewDelhi:AnmolPub.1997AhujaB.N.Audio
VisualJournalism.NewDelhi.SurjeetPub.2000.
Shrivastava-K.M.RadioandTelevisionJournalism.NewDelhi:SterlingPub.1989.
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RelationshipMatrixforCOs-POsandPSOs

Semester Code TitleoftheCourse Hours Credits
\/ 20UVC5CC5 Medialaw&Ethics 5 4
Course ProgrammeOutcomes(POs) ProgrammeSpecificOutcomes(PSOs)
%“é‘;‘)’mes POl |PO2 |PO3 |PO4 |PO5 |PSO1 |PSO2|PSO3|PSO4 |PSO5
Co1 I I I I I I I I I I
CO2 I I I I I I I I

CO3 I I I I I 0

CO4 I I I I I I I I

CO5 I I I I I I I I 0 I

NumberofMatches(l)=42Relationship:HIGH

Mapping 1-29% 30-59% 60-69% 70-89% 90-100%

Matches 1-14 15-29 30-34 35-44 45-50

Relationship | VeryPoor Poor Moderate High VeryHigh
PerparedBy CheckedBy Hod
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CoreCourseVI-MEDIAMANAGEMENT

CourseCode:20UVC5CC6 Credit:4

Hourse:5
COURSEOUTCOME:

> ltwillenablethestudentstostarttheirownMedialndustryandbecomeentrepreneurs.

» Acquiredetailedunderstandingofmediamanagementanditstypes.

» Bringoutthedifferencesbetweenmediaasbusinessandmediasasocialinstitution.

» Gainclearideaofthowprintmediaworks-itsvariousfunctionsanddepartments

» alsohaveathoroughknowledgeofthestrategies-
strengthsandlegalarrangementsofmediaorganization

UNIT-I:

MEDIAINDUSTRY Print-StartingofaNewspaper—Magazine—OnlineJournals—FMRadio—
CommunityRadio—TelevisionChannel-Productionhomes—Studios—
PhotographyandCinematography—Websites-Journals.

UNIT-II:

PrinciplesofMediaManagement-PROGRAMMEMANAGEMENTPIlanning—Scheduling—
ProductionPublicity-Distribution.

UNIT-III:
MEDIAMARKETINGMarketSurvey:Media-ProductandaudienceProfile-—

TelevisionRatingPoints—Agenciesofrating-Process-Socialmediamarketing-Methodofrating—
SellingProgrammes.Promotion-etc.

UNIT-IV:
PUBLICRELATIONSToolsofPR:MassMedia-1CT-PressConference-PressKits-Exhibition-
OutdoorMedia-HouseJournal-SpecialEvents-Advertising-PRPublics-Employees-Shareholders-
Consumers-Community-Government-Media.RoleofPRinvariousmedia

UNIT-V:
PUBLICRELATIONSINPRIVATEANDPUBLICPR-educationalinstitutionsandinGovernment—

acriticalreview—PRpolicies—ProfessionalorganizationsinPR-Codeofethics—Futuredevelopments—
CaseStudies.

Total Number of
Topics

Number of Topics relevance on

Category Based on %

Local
Regional
National

Global

N
\l
N
o
H
\l
N
N

LOCAL
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ReferenceBooks:

1. Managementconceptsandpractices-_TimHannagan-Macmillan-1995.
2. EffectivePublicRelations-Cutlipetal.-PrenticeHall-NewJersey-1982.
3. PracticalPublicRelations-AnilBasu
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RelationshipMatrixforCOs-POsandPSOs

Semester | Code TitleoftheCourse Hours Credits

\ 2UVC5CC6 MEDIAMANAGEMENT 5 4

CourseO | ProgrammeOutcomes(POs) ProgrammeSpecificOutcomes(PSOs)

t‘é‘gges POl [PO2 |PO3 |PO4 [PO5 |PSO1 |PSO2|PSO3]|PSO4 |PSO5

CO1 0 0 0 0 0 0 0 I

CO2 0 0 0 0 0 I

CO3 0 0 0 0 0 0

CO4 0 0 I I 0 I I

CO5 0 0 0 0 0 I I

NumberofMatches(l)=34Relationship:Moderate

Mapping 1-29% 30-59% 60-69% 70-89% 90-100%

Matches 1-14 15-29 30-34 35-44 45-50

Relationship | VeryPoor Poor Moderate High VeryHigh
PerparedBy CheckedBy Hod
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CoreCourseVI-DEVELOPMENTCOMMUNICATION

CourseCode:20UVC5CC7 TotalMarks:100
Hours:5 ExternalMarks:75
Credit:4 InternalMarks:25
CourseOutcomes:

» Students can able to have know-how of addressing developmental issues
withcommunicationdecisions.

» Students can able to have know-how of addressing developmental issues
withcommunicationdecisions.

» Demonstratetheabilitytoutilizedifferentpersuasiveappeals(logical-motivational-
etc.)toachieveaparticulargoal.

Unitl

DevelopmentCommunication-
conceptandgenesis:DimensionsofcommunicationConceptofdevelopment-
characteristicsofdevelopingcountries-Measuringdevelopment-
Indicesofmeasuringdevelopmentandclassificationofcountriesbasedondevelopmentindices

Unitll

DevelopmentModels-Aristotle’sdefinitionofRhetoric-Lasswell’smodel-
Berlo’sSMCRModelDominantParadigm-BasicNeedsModel-NewParadigmofdevelopment-
DevelopmentCommunication-conceptandgenesis-characteristics-
differencesbetweencommunicationandDevelopmentCommunication-
Philosophy&ApproachestoDevelopmentCommunication

Unitl I

ParadigmsofDevelopment-Presstheories:Normative: Authoritarian-Libertarian-SocialResponsibility-
DemocraticParticipanttheory;Sociological:Uses&Gratification-Agendasetting; Two-
StepFlow;Psychological;BulletTheory-SuccessstoriesinDevelopmentCommunication-
InnovationsandtrendsinDevelopmentCommunication

Unitlv

MediaandDevelopmentCommunication-TraditionalMedia:types-characteristics-
roleindevelopmentcommunication-Developmentreporting-
rolesandresponsibilitiesofadevelopmentreporter-ethicsinreporting-
specializedskillsrequiredandissuesindevelopmentreporting

UnitV

Newsreporting:definitionofnews-ingredientsandqualitiesofnews-newsvalue-typesofnewsreports-
structureofnewsreports-Radionews-
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featuresandcommentaries.Radioanddevelopmentcommunication-
Televisionandcinema:roleindevelopmentcommunication-

Number of Topics relevance on

Total Number of = = _
Topics § S S _‘85 Category Based on %
o (@) = =
| & CZU o
51 12 20 10 50 GLOBAL

ICTs:scopeindevelopmentcommunication.
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REFERENCES

1. DevelopmentCommunicationSourcebook:BroadeningtheBoundariesofCommunication-
PaoloMefalopulos-WorldBankPublications-USA-2008

2. CommunicationforDevelopmentandSocialChange-Servaes-Jan-SagePublication-NewDelhi-2008.

3. DevelopmentCommunicationSourcebook:BroadeningtheBoundariesofCommunication-
PaoloMefalopulos-WorldBankPublications-USA-2008

RelationshipMatrixforCOs-POsandPSOs

Semester | Code TitleoftheCourse Hours Credits
\Y 2UVC5CC7 DEVELOPMENT 5 4
COMMUNICATION

CourseO | ProgrammeOutcomes(POs) ProgrammeSpecificOutcomes(PSOs)

gtg‘;;“es( POl |PO2 |PO3 |PO4 |PO5 | PSOL |PSO2]|PSO3|PSO4 |PSO5

CO1 I I I {0 {0 I I I

CO2 0 0 I 0 I I

COs3 0 0 I 0 0 0

CO4 0 0 I 0 0 0 I

CO5 0 0 I 0 0 0 I

NumberofMatches(l)=34Relationship:Moderate

Mapping 1-29% 30-59% 60-69% 70-89% 90-100%

Matches 1-14 15-29 30-34 35-44 45-50

Relationship | VeryPoor Poor Moderate High VeryHigh
PerparedBy CheckedBy Hod
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CorePractical-1\VDocumentaryFilmProduction(Practical)

CourseCode:20UVC5CP5 TotalMarks:100
Hours:5 ExternalMarks:60
Credit:4 InternalMarks:40
Courseoutcomes:

» Togainknowledgeaboutthetelevisionproductionprocess

» Tounderstandtheimportanceofscriptwriting

» ToAnalyseandapplyvariouscinematographytechniques&principles

» Toknowtheimportanceoftheaudioandtherecordingprocess

» Togetanoverviewonlineare editingandnonlinearediting

1.StudentsshouldwriteoriginalscriptsfordifferentformatslikedocumentaryandTVcomm
ercial(fiveexercises)—theseshouldbesubmittedasaseparateRecord
2.ShootaShortstoryorDocumentary—durationnottoexceed5Minutes—10minutes
3.ShootaADCommercial-soapopera-awarenessad-kidsad-toystory
4.ProduceashortProgrammeforCommercialandNon—Commercial-10min(max)

5.Takealnterviewofhiddentalents

Number of Topics relevance on

Total Number of

Topics Category Based on %

Local
Global

w| Regional
~| National

N

NATIONAL

Eachstudentshoulddoindividualprojectscontainingtherecordandtheprogram.Finalpracticalexaminatio
nwillteststudentsontheirabilitytoprepareacompletescriptandstoryboardonanyoftheabove-
mentionedformat.

RelationshipMatrixforCOs-POsandPSOs

Semester | Code TitleoftheCourse Hours Credits

v 20UVC5CP5 | DocumentaryfilmPro 5 4
duction(Practical)

Course ProgrammeQOutcomes(POs) ProgrammeSpecificOutcomes(PSOs)

?C“é‘;‘))mes PO1 | PO2 |PO3 |PO4 | PO5 |PSO1 | PSO2]|PSO3|PSO4 | PSO5

Cco1 I I I I I I I I
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CO2 I 0 I I I
CO3 0 I
CO4 I I I 0 0
CO5 0 0 I I I 0 I

NumberofMatches(l)=33

Relationship:Moderate

Mapping 1-29% 30-59% 60-69% 70-89% 90-100%

Matches 1-14 15-29 30-34 35-44 45-50

Relationship | VeryPoor Poor Moderate High VeryHigh
PerparedBy CheckedBy Hod
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MajorBasedElective-IPHOTOJOURNAL ISM(Practical)

CourseCode:20UVC5MBE1P Hours:4
Credit:3

CourseOutcomes:

» Togetinsightsaboutimpactoflatesttechnologyonphotojournalism

» Studentscanabletohaveknow-howwritingstyle-cutline-newsstory-newslead-
featureandpicture.

» ToknowtheimportanceoftheDynamiccomposition-angle-lighting.

» Gainknowledgeabouttoolsfortheprofessionalphotographeradvancedretouchingmani
pulation

» Haveathoroughknowledgebasiccolorprinciples-includinglineshapehue-
texturerelationshiptocomposition

Unitl

Thinking Photo journalism- good news picture- photographs for spot news- general news- feature- picture
story- file- sports; essential qualities- news value- Picture analysis- develop picture idea; mental
awareness. Creative Alternatives - Goal setting- Pre visualization- Graphic Ideation. Photo Journalism
Movement - Origins in war photography- Golden age - Ethical- Legal considerations

Unit2

Newspaper organization- business Skills and professionalorganization. - Photographs for
newspapers-magazines- where? How? - Wire services - Printing newspaper - elements of

production- shooting- copy fitting-feature-picture-layout. - Supportive Skills- writing style- cut
line- news story- news lead- feature and picture.

Unit3
Sports and action — requirements - sports shooting tips - Interpretingaction- dynamic composition-

foreground and backgroundGraphicldeation-follow through- shadow for impact- fireworks- framing- angle-
lighting.

Unit4

Feature photography — shelf life- good feature photographs- captions- and soft news- planning to cover an
event — B/W- color and Illustration featurephotographs. The picturestory — history- elements- features-
structure — how to shoot.

Units

Digital photography — camera and control- making the transition- revitalizing images-picture processing-
digitizing- scanning- managing color - printing.

Total Number of
Topics

Number of Topics relevance on

Category Based on %

Local
Regional
National

Global
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20 16 23 22 NATIONAL

Booksforstudyandreferences:

1. RobertL.Kerns-PhotoJournalism-Prentice-HallInc.-EnglewoodCliffs-N.J.1980.

2. ChuckDelaney-PhotoJournalism1-NewY orklinstituteofphotography-NewYork-USA1993.

3. ChuckDelaney-PhotoJournalism2-NewY orkInstituteofphotography-NewY ork-USA1993.

4. IbarraGonzalez-S.J-PhotoLanguage-AManualforFacilitators-Sonoluse/Asia-1981

5. TomAnNg-DigitalPhotography-MitchellBeazley-OctopusPublishingGroupLtd.London-UK2001



RelationshipMatrixforCOs-POsandPSOs

Semester Code TitleoftheCourse Hours Credits
\ 20UVC5MBE1P | PHOTOJOURNALISM 4 3
(Practical)

CourseO | ProgrammeOutcomes(POs) ProgrammeSpecificOutcomes(PSOs)
gtg;;nes( PO1 |PO2 |PO3 |PO4 |[PO5 |PSO1 | PSO2|PSO3 ]| PSO4 | PSO5
CO1 I I I I l I I I I I

CO2 0 I

CO3 I I I I I I I I

CO4 I I

CO5 I I I I I I I I I I

NumberofMatches(l)=32Relationship:HIGH

Mapping 1-29% 30-59% 60-69% 70-89% 90-100%

Matches 1-14 15-29 30-34 35-44 45-50

Relationship | VeryPoor Poor Moderate High VeryHigh
PerparedBy CheckedBy Hod
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SKILLBASEDELECTIVE-II

CORELDRAW
CourseCode:20UVC5SBE?2 TotalMarks  :100
Hours:2 ExternalMarks:75
Credits:2 InternalMarks:25

CourseOutcomes:

Unitl:

Themainobjectiveofthetrainingistogivepublishers-project-managers-
designersandarchitects

SystematicunderstandingandpracticalexperienceoftheCorelDrawdrawingtoolsandapplicat
ions

Draftingandpowerfuldrawingenvironment-designprofessionalqualitypages-
artworkandcreatetexteffects-flyers-menus-lettersandothers.

CorelDrawBasics

Unitll:

DrawingandSelecting

UnitllI:

WorkingwithText-texturefortext

UnitlV:

Workingwithlmages-shapesandcompilingtogether

UnitV:

PagelLayoutandBackground-Motionpicture

Number of Topics relevance on
Total Number of = = _
Topics @ .S S _‘é’ Category Based on %
o (@) = =
— & CZES o
5 5 2 2 4 LOCAL
TextBook

DTPCourseKit-VikasGupta-DreamtechPress-2009.
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SKILLBASEDELECTIVE-
INHIDREAMWEAVER

CourseCode:20UVC5SBE3
Hours:2
Credits:2

Objective:

TotalMarks:100
ExternalMarks:75
InternalMarks:25

*TounderstandDreamWeaverfordesigningwebpages.
*Toimplementvariousmethodsindesigningwebpage

*TotrainstudentsinStyleSheetandJavaScript

UNITI:

IntroductiontoDreamweaverCS4-WorkingwithDreamweaverWebsites.

UNITII:
WorkingwithWebPages-WorkingwithHTMLTables-FramesetsandFrames.

UNITIII:
IntroductiontoCascadingStyleSheets. Typesofsheets

UNITIV:
WorkingwithTemplates-WorkingwithFlashContentsandHTMLForms.

UNITV:
WorkingwithJavaScript-FinalizingtheSite.

Number of Topics relevance on
Total Number of = = _
Topics Tg S S I Category Based on %
° i) = o
i z ©
14 3 2 6 5 GLOBAL
TextBook:

1.DreamweaverCS4inSimpleSteps-KogentLearningSolutionsinc-DreamtechPress-2010
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CoreCourseVill
MediaResearchOrientation(Theory)

CourseCode:20UVC6CCS8
Hours:6
Credit:5

CourseOutcomes:

» Acquiredetailedunderstandingofmediaorganizationsanditstypes.

» Bringoutthedifferencesbetweenmediaasbusinessandmediaasasocialinstitution.

» Haveanin-depthknowledgeofhowmediaorganizationsaremanaged.

» Gainclearideaofhowprintmediaworks-itsvariousfunctionsanddepartments.

» haveadeeperunderstandingoftherelationshipbetweenmediaanditsmarket-
theproductionandrevenueaspects-alongwiththerisksinvolvedwiththeeconomicsofmedia.

Unitl

The need and relevance of media research. Responsibility and Involvement. Scientific and nonscientific
method.Steps involved in designing a research project. Research objectives. Research problem.
Hypothesis.Types of research methods—MediaResearchProcess-Casestudy-Contentanalysisetc.

Unit2
Types of research design-Exploratory- Descriptive and Experimentation. Merits and demerits of these
methods.Opinion polls- and audience research Protocols of research methods.

Unit3

Data collection methods. Primary data and secondary data. Types of secondary data. Survey data-
Observation data.Barriersforresearch-General accuracy of data collected. Questionnaire method. Structured
and non structured. Telephone and personal interviews. Questionnaire construction methods.

Unit4
Sampling. Types of sample. Random- Cluster- Stratified Systematic- Probability and non-probability-
Convenience- Judgment- Quota etc. Sampling problems. Sample error. Choosing a sample design.

Units
Preparation and tabulation of collected data- Data analysis. Identifying interdependencies. Steps involved in
writing a research paper/report. Written research report. Evaluation of the Research procedure.

Total Number of
Topics

Number of Topics relevance on

Category Based on %

Global

56

Local
01| Regional
Y9 National

N
[y

24 LOCAL

Booksforstudyandreference:

1. Hansen-Andresetal.-MassCommunicationResearchMethods-MacmillanPressLtd-London-1998
2.Wimmer-DRogerandDominickRJoseph-MassMediaResearch-AnIntroduction-
WadsworthPublishingCompany-Californial991
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3. Dr.Mercado-CommunicationResearchMethods-UniversityofPhilippines-Manila-1979.
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RelationshipMatrixforCOs-POsandPSOs

Semester | Code TitleoftheCourse Hours Credits

VI 20UVCECCS MediaResearchO 6 5
rientation(Theory

Course ProgrammeOutcomes(POs) ProgrammeSpecificOutcomes(PSOs)

%“é‘;‘)’mes POl |PO2 |PO3 |PO4 | PO5 |PSO1 |PSO2]|PSO3|PSO4 |PSO5

CO1 I I I I I I I I

CO2 I I I I I I I

CO3 0 0 I I I I I I

CO4 I I I I I I I

CO5 0 0 I I I I I I

NumberofMatches(ll)= 38Relationship:HIGH

Mapping 1-29% 30-59% 60-69% 70-89% 90-100%

Matches 1-14 15-29 30-34 35-44 45-50

Relationship | VeryPoor Poor Moderate High VeryHigh

PerparedBy CheckedBy Hod
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CoreCourseXI-PUBLICRELATIONS(Theory)

CourseCode:20UVC6CC9
Hours:5
Credit:4

CourseOutcomes:
Recallandstatethepublicrelations

ReviewelocutionofPR
ApplybasicPRtheoriesandprinciplestopractice
Co-ordinateandcontributeother planningofPRactivities
AnalyzethepublicopinionandhowitaffectsPR

YV VYV VY

Unit1

Public Relations— Definition- Elements of PR — functions of PR — Need of PR — history of PR -growth of
PR in India- - Public relations - propaganda and public opinion - PR as a Management.PR as a Management
— Tools and techniques of PR ; Newsletter — Business event - partnerships.

Unit 2

Stages of PR— Planning- Implementation research- evaluation- PR practitioners and media relations—
PressConference - Press release exhibitionand other PR tools — Communication with the public — internal
and external- employer- employee relations - Community Relations.4 models of Public Relations-
Excellence theory - Fully functioning society theory - Key definitions -classifications ofPR

Unit 3

PR in India — Public and Private Sectors — PR Counseling - PR agencies — PR and advertising — PR for
media Institutions — Planning for PR campaigns — types of publicity —production — house Journals — Motion
pictures- kits- Trade fairs- open house etc.

Unit 4
Shareholders - relations- blogging- dealers - relations- - PR for hospitals - PR for charitable institutions -
PR for defense- PR for NGOs — PR for political parties- management and case studies

Unit 5
PR research techniques- PR tools and publicity materials — Traits of Good PRO - PR and law - PR and new
technology- code of ethics — International PR — Professional organizations — Emerging Trends.

Number of Topics relevance on

Total Number of = = _
Topics Tg S S s Category Based on %
S i) = o
T z ©
70 33 8 22 13 LOCAL

Booksforstudyandreference:

1. J.LKumar-MassMedia-AnmolPublicationsPvtltd.-NewDelhi.2006

2. Alisontheaker-ThePublicRelations-2ndEdition-Routledge-USA-2004

3. JaneJohnston-ClaraZawawi-PublicRelations: TheoryandPractice-Allen&Unwin-2009
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RelationshipMatrixforCOs-PosandPSOs

Semester | Code TitleoftheCourse Hours Credits

Vi 20UVC6CCY | pyB| ICRELATIONS 5 4
(Theory)

CourseO | ProgrammeOutcomes(POs) ProgrammeSpecificOutcomes(PSOs)

gtg;;“es( PO1 |PO2 |PO3 |PO4 | PO5 |PSO1 |PSO2]|PSO3|PSO4 |PSO5

CO1 I I I I I I I I

CO2 I I I I I I 0

CO3 I I I I I I 0 I

CO4 I I I I I I I

CO5 I I I I I 0 0 I

NumberofMatches(ll)= 38Relationship:HIGH

Mapping 1-29% 30-59% 60-69% 70-89% 90-100%

Matches 1-14 15-29 30-34 35-44 45-50

Relationship | VeryPoor Poor Moderate High VeryHigh
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MajorBasedElective-
I IMultimediaandWebDesigningPractical

CourseCode:20UVC6MBE2P

Hours:6
Credit:5

CourseOutcomes:
» Understandingwebpagedesigning-slicingandexporting
» Understandsoftwareusedforwebdesigning
» Gainknowledge2dflashanimations
» GainknowledgeaboutscriptinglanguagelikeHTML
» Haveanin-depthknowledgeaboutexportingandpublishingWebPages

Unit 1
Creating text in 2D format & 3D object animation- images with special effects and movement.

Unit 2
3-D Rendering: geometric shapes- 3-D shapes with realistic textures- buttons with beveled edges- 3-D
lettering- shadows-etc. 3D Modeling and Animation software- Flash- 3D studio Max.

Unit3

Multimedia techniques: saving Photoshop images as QuickTime Movie frames-arial- scientific- still
photography- pet photography- product photography -Morphing

video editor- video filters- and interactive presentation design

Unit4
Internet- sending and receiving E-mail- browsing the web- multimedia & Net- Desktop Web- Mailing lists-
user net news- chatting- conferencing and collaborating- FTP and Telnet.

Units

Web Design- web design tools- front page-Dream Weaver- MM flash- HTML and XML programming -
Creation of Home page or linking- dynamics of web page- web development and editing tools- building
web site- publishing a site- promote and maintain site;

Number of Topics relevance on

Total Number of
Topics

Local

©| Regional
~| National
Global

Category Based on %

57

12

GLOBAL

Booksforstudyandreference:
1. AckermanC-MasteringMultimedia-Advantagell-BPSPublishers.
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2. MullinEileen-TheEssentialPhotoshopBook-GalgotiaPublicationPvtLtd.-NewDelhi-1997.
3. CatWoods-AlexanderBicalhowithChrisMurray-Mastering3dsMax4-SYBEX-
BPBPublications-NewDelhi-2001.

4. ChristianCrumlish-TheABCofthelnternet-BPBPublications-NewDelhi-1998.

5. PeckD-Multimedia: Ahandsonintroduction-ThomsonLearning-1998

6. PowellThomas-Webdesign: ThecompleteReference-TataMcGraw-Hill-2000.

7. Vaughan-Multimedia:Makingitwork-1999.
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RelationshipMatrixforCOs-PosandPSOs

Semester | Code TitleoftheCourse Hours Credits
Vi 20UVC6MBEZP | MultimediaandWeb 6 5
DesigningPractical
Course ProgrammeQutcomes(POs) ProgrammeSpecificOutcomes(PSOs)
(%ué(;())mes PO1I |PO2 |PO3 |PO4 [PO5 |PSO1 |PSO2]|PSO3 | PSO4 | PSO5
CO1 I I I I 0 I I I I
CO2 0 0 0 I 0 I 0
COs3 0 0 0 I 0 I 0 0 0
CO4 I I I I 0 I I I I
CO5 0 0 0 0 I 0
NumberofMatches(ll)= 40Relationship:HIGH
Mapping 1-29% 30-59% 60-69% 70-89% 90-100%
Matches 1-14 15-29 30-34 35-44 45-50
Relationship | VeryPoor Poor Moderate High VeryHigh
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CourseCode:20UVC6MBE3P

Hours:6
Credit:5

CourseOQOutcomes:

YV V VYV

ng

A\

1. ADVERTISINGPhotography

MajorBasedElective-
IHHICREATIVEADVERTISING

Compareandrelatethedifferenttypesofadvertising

CompareandcontrasttheAdvertisingappealsandadvertisingcustomers
PrepareandcreateanAdcampaign
ListandRecallthehistoryofcameraandwhattypeofcamerasareusedinearlierperiod
Experimentandselectthevariousmediastrategytoselectthemediainthefieldofadvertisi

Tocreateaadvertisementforcommercials&Noncommercial(todesignaprintedmaterialswithownobj

ects)

2. ADVERTISINGVideography

Tocreateanadvertisementforcommercials&Noncommercial (toproduce Adfilm)Relati

onshipMatrixforCOs-POsandPSOs

Number of Topics relevance on
Total Number of = = _
Topics § S S = Category Based on %
5 oF |5 |8

2 2 2 2 2 REGIONAL

Semester Code TitleoftheCourse Hours Credits
vi 20UVC6MBE3P CREATIVEA 6 5
DVERTISING

CourseO | ProgrammeOutcomes(POs) ProgrammeSpecificOutcomes(PSOs)
gtcc)osgnes( POL |PO2 |PO3 |PO4 [PO5 |PSO1 |PSO2|PSO3[PSO4 |PSO5
Cco1 I I I I I I I I I
CO2 I I I I I I 0
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CO3 0 0 0 I 0 0 0 0 0
CO4 0 I I 0 0 0 0 0 0
CO5 0 I 0 0 I I
NumberofMatches(ll)= 40Relationship:HIGH
Mapping 1-29% 30-59% 60-69% 70-89% 90-100%
Matches 1-14 15-29 30-34 35-44 45-50
Relationship | VeryPoor Poor Moderate High VeryHigh
PerparedBy CheckedBy Hod
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CourseCode:20UVC6PW
CourseOutcomes:

AprojectproposedandexecutedinachosenareaofinterestrelatedtothecourseineitherAdvertisingorTelevi
sionProductionorMultimedia&WebDesigningorPhotography.Emphasiswillbegiventoproducingwork

thatcanbemadeuseofintheindustry-
whichsubsequentlywillhelpstudententerthemedialndustrywithanevaluatedportfolio.

1. ADVERTISING
Print materials for advertisements- corporate identity manual- stationery- brochure- posters- newsletter- etc.

2. TELEVISION PRODUCTION

Television presentation of commercial- social ad- interview- music video- documentary- feature- etc.

3. MULTIMEDIA & WEB DESIGNING

Graphic and Multimedia production plannedand designed for an animated presentation or a website or any

of the kind.

4. PHOTOGRAPHY
Photographs produced with a purposefor Journalism- Fashion- Advertisements- - etc.

Project

Credit:5
Hours:6

Number of Topics relevance on
Total Number of = = _
Topics Tg S S I Category Based on %
S 2 k %)
x =z

19 6 4 8 1 NATIONAL

Semester Code TitleoftheCourse Hours Credits
Vi 20UVCEPW Project 6 5

Course ProgrammeQutcomes(POs) ProgrammeSpecificOutcomes(PSOs)
?C“Ct)‘;‘;mes PO1 |[PO2 |PO3 |PO4 |PO5 |PSOL |PSO2]|PSO3|PSO4 |PSO5
CO1 I I I I I I I I 0
CO2 I I I I I I 0
CO3 I I I I I I I I I
CO4 I 0 I I I I I I 0
CO5 I I I I I I
NumberofMatches(l)= 40Relationship:HIGH
Mapping 1-29% 30-59% 60-69% 70-89% 90-100%
Matches 1-14 15-29 30-34 35-44 45-50
Relationship | VeryPoor Poor Moderate High VeryHigh
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