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Vision

Toblossomasaninstitutionofexcellence-enabling-empoweringandenlighteningtheyouthandshapingthemas ~ fully
developed human beings with the capacity to unfold their full mental potentiality resulting in theattainmentof the
wisdom to live constructivelyand meaningfully.

Mission

Toprovidecongenialandstress-
freeenvironmentandopportunitiesfortheenhancementofknowledgeandacquisition skills through the best
exposureand trainingpossible.

Tooffermultifaceted andneed-basedacademicprogrammesandtopromoteextensionactivities.
Toadopttechnology-enablednewmethods-approachesandtechniquessothattheteaching-
learningprocessbecomes learner-centredand learner-friendly.

Tomaximize b theparticipationofallthestakeholdersinthedevelopmentoftheinstitutionandtheregion.
Tosensitizetheyouthtowardinclusivegrowthforsocio-economicchange-sustainabledevelopment-
genderequality-eco-friendliness- etc.
Toenabletheyouthtoexperiencetheeffectsofglobalizationandfacilitatethemtogrowasresponsiblecitizensand
leaders.
Toinspirethem-throughvalue-basededucation-toembracetheentirehumanitywhilefirmlyrootedinthelndian
ethos.

Toprovideregularplacementtrainingandplacementopportunities.

ProgrammeQutcomes(PO)

TheMassCommunicationProgrammepreparesstudentstobeabletodothefollowing:

PO1:Todemonstrateeffectivespeaking-

effectivewritingandlisteningskillsforcommunication in personal- public-
andmedia areas.

PO2:Todemonstratetheabilitytoobserveevents-gather information-writenewsreports

andnewsreleases-report onevents- and editother people’s writings.

PO3:To demonstratetheabilityto understandthemediacriticallyand recognizehow

mediashapesand is shapedbypolitics- society-culture-economics anddailylives.

PO4:Todemonstratetheabilitytorecognizethe

powerofpersuasionandethicalresponsibilitiesof communicatorsin
communicationat alllevels.

PO5:Todemonstrateanunderstandingoftherolesofcommunicationinfosteringinteractionandinte

rdependenceacrossgender- race-andculture.

ProgrammeSpecificOutcomes(PSQO)

Aftercompletion of theprogramme-thegraduateswillbeableto:

PSO1:Obtainasignificantknowledgeon

fundamentalandadvancedaspectsofVisualCommunication.

PSO2: Gain in-depth knowledge on pre-production- production and post-production process

inFilmMaking.

PSO3:Gainproficiencyinstudiotechniquessuchasphotography-

audiographyandvideography.

PSO4:Graspthe fundamental conceptsofDocumentaryFilmMaking.
PSOS5:Gaininsightintothe various aspectsofscriptwriting-directionandediting.
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2 - . . P = e = < X w X c X
| CourseCode Titleof theCourse LS8 38 | 83 =8 | n8 | S
L =22 2 X80z |z ez
Tamil - I(Ikkalallakkiyam -
1 | [20UT1 Kavithai- Sirukathai- Urainadai- 6 3 3 25 75 100
IlakkiyaVaralaru)
English-1
1 | n POUEL (CommunicativeEnglish-1) 6 3| 3 25 75 100
IntroductiontoVisualCo
1 | I 20UVCICCL | ication 5 5 3 25 75 100
Contemporarylndian
1 | i 2OUVCIACL e iascenario A 413 25 » 100
1 | 1 [20UVC1CP1 |Drawing-Practical 5 4 3 40 60 100
Professional English
1 | I POUVCIPEL forPhysicalSciences - | 2 2 3 25 £ 100
1 | IV 20UVE \ValueEducation 2 2 3 25 75 100
Total 30 23 : : 700
Tamil-l1(ldaikkalallakkiyam
2 | | [20UT2 - Bakthi- Puthinam- 6 3 3 25 75 100
IlakkiyaVaralaru)
English-
2 | I |20UE2 I(CommunicativeEnglish-11) 6 3 3 25 S 100
2 | 11l 20UVC2CC2 |AdvertisingBasics 5 4 3 25 75 100
2 | 111 20UVC2AC2 |ArtAppreciation 4 3 3 25 75 100
2 | 111 20UVC2CP2  |Visual Literacy-Practical 5 4 3 40 60 100
ProfessionalEnglishfor
2 | N POUVE2PEZ o icalSciences- 11 - 2| 3 25 & 100
2 | IV 20UES EnvironmentalStudies 2 2 3 25 75 100
Total 30 21| - - - 700
Tamil-111(Kappiyallakkiyam-
3 | |20UT3 Nadagam-llakkiyaVaralaru) 6 3 3 25 75 100
English-
3 | 11 |20UE3 [11(LanguageThroughL.iteraturean 6 3 3 25 75 100
dCommunicative
Skills—1)
3 | 11l 20UVC3CC3 |Photography 5 4 3 25 75 100
Printingprocessandpub
3 | 111 20UVC3AC3 lication 5 4 3 25 75 100
3 | 111 20uvc3cpP3  PhotographyTechniques 3 3 3 40 60 100
3 | 11l 20UVC3AP1 |(GraphicdesignPractical 3 3 3 40 60 100
3 | v [20UV3NME1 [BasicPhotography(Theor 2 2 3 25 75 100
y)
Total 30 22| - - - 700




Tamil-1V

4 | 11| 20UT4 (Pazhanthamizhllakkiyam- 6 3 3 25 75 100
IlakkiyaVaralaru&
Pothukkatturai)
English-1V(Language
: IT} 20UE4 ThroughLiteratureandCommunicativeSKi 6 3 3 25 5 100
ls—11)
4 | 11| 20uvcaccs | FilmAppreciation 4 4 3 25 75 100
4 | 11| 20UVC4AC4 | MediaCultureSociety 3 3 3 25 75 100
4 | 11| 20UVC4CP4 | Scriptwriting 4 3 3 40 60 100
4 | 11| 20UVC4AP2 | RadioProduction 3 3 3 40 60 100
4 | 1v| 20uvanmE2 [PhotoEditing(Theory) 2 |21 3 | 25| 75 | 100
4 | IV| 20UVC4SBE1 | PageMaker 2 2 3 25 75 100
Total | 30 23 - - - 800
5 | 11| 20UVC5CC5 MediaLaw &Ethics 5 4 3 25 75 100
5 | 11| 20UVC5CC6 MediaManagement 5 4 3 25 75 100
5 11| 20UVC5CC7 DevelopmentCommunication 5 4 3 25 75 100
DocumentaryProduction(Practica
5 | II| 20UVC5CP5 ) 5 4 3 40 60 100
5 | 11| 20UVCS5MBELP | photoJournalism 4 3 3 40 60 100
5 | IV| 20UVC5SBE2 CorelDraw 2 2 3 25 75 100
5 IV | 20UVC5SBE3 DreamWeaver 2 2 3 25 75 100
5 | V]| 20USSD SoftSkillDevelopment 2 2 3 25 75 100
Total | 30 25 - - - 800
6 | 11l | 20UVC6CCS MediaResearchOrientation 6 5 3 25 75 100
6 | 11l | 20uVvC6CCYO PublicRelation 5 4 3 25 75 100
6 | Il | 20U0VC6MBE2P | WebDesignPractical 6 5 3 40 60 100
6 | Il | 20UVC6MBE3P | CreativeAdvertising 6 5 3 40 60 100
6 | Il | 200VC6PW MiniProject 6 5 3 40 60 100
6 | V ExtensionActivities - 1 - - - -
6 | V | 20UGS GenderStudies 1 1 3 25 75 100
Total | 30 26 - - - 600
GrandTotal | 180 | 140 4300







ListofNonMajorElective(For2020- 2021) (offering)

Elective Semester CourseCode Titleof theCourse
NME-I I 21UVC3NME1 NME1 Basic Photography
NME-II v 21UVC4ANME?2 NME2- Photo Editing
ListofSkillBased Elective(For2020- 2021) (offering)
Elective Semester | CourseCode Titleof theCourse
SBE-I v 21UVCASBE1 | PageMaker
SBE-I1 V 21UVC5SBE?2 | CorelDraw
SBE-III V 18UVC5SBE3 | Dreamweaver
ListofMajorBased Elective(For2020- 2021)

Elective Semester CourseCode Titleof theCourse
Elective-I \% 21UVC5MBEL(P) PhotojournalismPractical
Elective-II Vi 21UVC6MBEZ2(P) WebdesignPractical
Elective- ) o

VI 21UVC6MBE3(P) Creativeadvertising




PaperDetails:
TamilPaper-Partl - 4
EnglishPaper-Partl| - 4
CoreCoursePaper - 9
CoreCoursePractical - 6
AlliedCoursePaper - 4
AlliedCoursePractical - 2
Non-MajorElective - 2
SkillBasedElective - 3
MajorBasedElective - 3
EnvironmentalStudies - 1
ValueEducation - 1
ProfessionalEnglish - 2
SoftSkillDevelopment - 1
GenderStudies - 1
ExtensionActivities - 1(CreditOnly)
forthosewhostudiedTamilup to10th+2(RegularStream)

Syllabusforother LanguagesshouldbeonparwithTamilatdegreelevel

thosewho studiedTamil upto 10th+2 but optforotherlanguages indegreelevelunder
Part Ishould studyspecial Tamil inPart IV
(1 ExtensionActivitiesshallbeoutsideinstructionhours

0o

NonMajorElectivel&I1-forthose whostudiedTamilunderPart- |
i) BasicTamill&lIIfor otherlanguagestudents

ii) SpecialTamill& llforthose who studiedTamil up to10th or
+2butoptforotherlanguages in degreeprogramme

Note:
InternalMarks ExternalMarks
1. Theory 25 75
2.Practical 40 60

3.SeparatepassingminimumisprescribedforinternalandExternalmarks

NMEPapersofferedtoOtherDepartment

21UVC3NMEL1 - Basic
Photography21UVC4NME2-Photo
Editing

FORTHEORY

Thepassingminimum forClAshallbe

40%outof25marks[i.e.10marks] Thepassingminimum forSemester Examinations
shall be40%out of 75marksJ[i.e. 30 marks]

FORPRACTICAL

Thepassing minimumforClAshallbe40%outof40marks[i.e.16marks] The passing
minimum for Semester Examinations shall be 40% out of 60 marks][i.e. 24]



QuestionPaperPattern

B.scVisualCommunication

MaximumMarks: 75

Duration:3Hours

Part-A 20MultipleChoiceQuestions

20x 1 =20 Marks

5Questions(InternalChoice)

Part-B Onesetofquestionsfrom eachunit

5x 5 =25 Marks

3Questions

(Answer any 3 out of 5
Questions)Onequestionfrom
eachunit

Part—C

3x10 =30 Marks

Total

75Marks

MODELQUESTIONPAPER:
B.Sc.-SEMESTEREXAMINATION
Time:3HrsMax Marks -75
SECTION-A

Answer ALL of the
Following(20 X 1 =20
Marks)SECTION-B

Answer ALL of the
Following(5 X5 =25
Marks)SECTION-C

Answer any THREE of the
Following(3X 10=30 Marks)




Course Code: 20UT1

CourseCode:21UVCI1CC1 ExamHours: 3
Hours:5 ExternalMarks:75
Credit:5 InternalMarks:25

CoreCourse—IIntroductiontoVisualCommunication (Theory)

COURSEOUTCOMES
» Studentslearnthe processand functionofcommunication

Demonstratecriticalandinnovativethinking.
Studentslearnthevisualperceptions

>

>

» The learner can analyzethemodelsofcommunication

» Thelearner can adopt visual cultureforbetter understandingof thesubjects

Unit 1

Communication as a process: Definitions- types- functionsand Barriers of communication. Visual
communication and other forms of communication- communication etiquette.

Understanding communication SMCR Model.

Unit 2

Communication context: Need of Communication - Nature of communication. Inter personal
communication. Verbal and non-verbal communication. Functions of non-verbal communication. Space and
Temporal communication. Para Language. Verbal Barriers and its types.

Unit 3

Sensationandperception.Learning and thinking. Humanlintelligence and Aurtificial Intelligence.Aptitude and
personalitydevelopment.Motivation and creativity. Schools of psychology. Applicationof psychological
concepts of visual communication. Various stages of design process — problem identification.

Unit 4

What is Visual Culture? Visualizing. Visual power. Visual pleasure. Visuality- visualdesigns Cultureand
every day life. Picture definition; Journal of Visual Culture-Discipline and colour. Light over colour.
Combination and Thematic.

Unit 5
History of human Communication seen as four revolutions-oral- written- printing and audiovisual
technology - its impact in every day life.

Total Number of
Topics

Number of Topics relevance on

Category Based on %

Local
Regional
w| National
Global

N
H
o

30 GLOBAL

Booksforstudyandreference

1. HumanCommunication-Abasiccourse-JosephDevito-Harper andRow-NewYork-1988.
2. AnlIntroductiontoVisualCulture-Mirzoeff-Nicholas-RoutledgeL.ondon.1999.



3. IntroductiontoPsychology-Hilgard-AtkinsonandAtkinson-Oxford- India-199



RelationshipMatrixforCOs- POsand PSOs

Semester | Code TitleoftheCourse Hours Credits
| 21UVCICC1 | IntroductiontoVisual 5 5
Communication(Theory
CourseO | ProgrammeOutcomes(POs) ProgrammeSpecificOutcomes(PSOs)
‘(Jé‘g;')’es POl [PO2 |PO3 |PO4 |PO5 |PSO1 |PSO2|PSO3]|PSO4 |PSO5
CO1 I I [ I [ I I I I I
CO2 I I {0 I I I
CO3 I I 0 I I I
CO4 I I [ I [ I I I
CO5 I I I I I I I I
NumberofMatches(l)=38 Relationship:HIGH
Mapping 1-29% 30-59% 60-69% 70-89% 90-100%
Matches 1-14 15-29 30-34 35-44 45-50
Relationship | VeryPoor Poor Moderate High VeryHigh
PerparedBy CheckedBy Hod




CourseCode:21UVC1AC1 ExamHours: 3
Hours:4 ExternalMarks:75
Credit:4 InternalMarks:25

ALLIED-ICONTEMPORARYINDIAN MEDIASCENARIO(THEORY)

COURSEOUTCOMES:

> Studentslearntheevaluationofindianmedia.

» StudentunderstandtheTypesofmedia
» StudentslearnabouttheRoleofIndianmediaandit’sscenario
» Understandthedepartmentoftelevisioninindia
» Studentlearnimpactoftelevision.
Unit 1

Brief history ofpress in India. Legallimitationson press freedom. The role of press in society.Trends in
contemporary journalism. Presscouncil. -Press codes - ethicsof journalism. Globalization and news flow.
Press conferences in IndiaRole - qualities of a journalist

Unit 2

Development of Radio Broadcasting in India. Popular radio genres. Satellite radio. Community radio.
Privatization and Indian radio. ioforsocial change. Future of radiolndependent art in radio journalism.
Unit 3

Origin development of Indian cinema. Film industry. Film censorship. Hollywood andIndian film
trends.National film Development Corporation. Documentaryfilms.Oscar Nominated Indian films. PSA

Unit 4

The story of television. Department of television in India. Cableand satellite television. Cable television act.
Prasar Bharathi. Western impact on Indian television. Current trends in Indian television. Consumerism and
television. . Television Rating Point-commercial cinematography

Unit 5
CyberJournalism- Internet andInformationRevolution- Fundamentalsof cyber media- Internet vs TV- Impact

and Future of web Journalism- Online Advertising. -Advantages and Disadvantages of Online
Advertisements.

Number of Topics relevance on

Total Number of = = _
Topics Tg S S s Category Based on %
S o) = o
T z ©
21 30 16 30 REGIONAL

Booksforstudyandreference

1. MassCommunicationinindia.KevalJ.Kumar.JaicoBooks.India.1998

2. The Global Media. Edward S.Herman and Robert N. Mcchesney. Madhyam books-
India-1998.

3. Broadcastingin India.P.C.Chatterjee-sagepublications- India-1987.



4. Lawsofthepressinindia.DurgadassBasu-Prenticehall-NewDelhi-1998.
5. Mass Communication Principles and Concepts. SeemaHasan- CBS Publishers
&DistributorsPvt Itd- India2010



RelationshipMatrixforCOs-POsandPSOs

Semester | Code TitleoftheCourse Hours Credits
I 20UMA3AC3 | CONTEMPORARYINDIAN 4 4
MEDIASCENARIO(THEORY)1
Course ProgrammeQutcomes(POs) ProgrammeSpecificOutcomes(PSOs)
(Cz:“é‘;‘;mes PO1 |PO2 |PO3 |PO4 |PO5 |PSOL |PSO2]|PSO3|PSO4 |PSO5
CO1 [ 0 0 0 [ [ I [
CO2 [ 0 [ 0 [ [
CO3 I I 0 [ 0 [ [ [ I I
CO4 [ 0 [ I I
CO5 [ [ 0 0 0 [ [ I I
NumberofMatches(l)=38 Relationship:HIGH
Mapping 1-29% 30-59% 60-69% 70-89% 90-100%
Matches 1-14 15-29 30-34 35-44 45-50
Relationship | VeryPoor Poor Moderate High VeryHigh
PerparedBy CheckedBy Hod




CourseCode:21UVCI1CP1 ExamHours: 3
Hours:5 ExternalMarks:60
Credit:4 InternalMarks:40

COREPRACTICAL -DRAWINGPRACTICAL

COURSEOUTCOMES
Studentslearnabouttheportraitdrawing.

StudentslearnaboutthelandscapeDrawing.
Studentslearnaboutthecityscapedrawing.
Studentslearnaboutthehumananatomydrawing
Createstilllifedrawingthroughobservation.

YV VYV VYVY

Unit 1
Effective use of various mediums— pencil- charcoal- pen and ink- crayons- pastels- water and oil color
paints- acrylic paints .- Applied Art.

Unit 2

Application of visual elements and six major types of visual elements.Creating images of reality. - Pixel-
point of view-Visual presentations using principles of perspective- composition- light and shade- surface
textures.

Unit 3
Study of human anatomy — forms and postures- Mosaic -portrait Stick figures- cartoon characters and story
board. Advance graphic board and its usage.

Unit4
Study of still life-inanimate objects- Interior paint-color choices- shapes

Unit5
Study of trees- buildings- landscape- cityscape- seascape- Interior Drawing etc.

Number of Topics relevance on

Total Number of

Topics Category Based on %

Local
Global

&| Regional
©| National

33

w

30 GLOBAL

Requirement

Studentmaintainsdrawingnotebooks(classworkandhomework)
andsubmitsattheendoftheyear. Theymust containexercises doneaccordingto thecontent ofthe practical
course.

1. John Montague (2013). Basic Perspective Drawing- A Visual Approach- First Edition-
JohnWiley&Sons- New Jersey
2. WilliamFPowell(2012).ArtofBasicDrawing- FirstEdition-WalterFosterCreativeTeam-



NewYork
3. Christopher Hart (2012)- Basic Drawing made Amazingly Easy- First Edition-
CrownPublishingGroup- NewYork.



RelationshipMatrixforCOs- POsandPSOs

Semester | Code TitleoftheCourse Hours Credits

| 21UVC1CC1 DRAWINGPRACTICAL 5 4
CourseO | ProgrammeOutcomes(POs) ProgrammeSpecificOutcomes(PSOs)
gtg;;“es( PO1 |PO2 |PO3 |PO4 |PO5 |PSO1 |PSO2|PSO3 | PSO4 | PSO5
Cco1 I I I 0 I 0 0 0 0 0
CcO2 I I I I I
CO3 I I 0 0 0
CO4 I 0 0 0 0 0 0
CO5 I I 0 I I 0 0 0
NumberofMatches(ll)= 35Relationship:HIGH
Mapping 1-29% 30-59% 60-69% 70-89% 90-100%
Matches 1-14 15-29 30-34 35-44 45-50
Relationship | VeryPoor Poor Moderate High VeryHigh

PerparedBy CheckedBy Hod




SEMESTER-II



Course Code: 20UT?2

CORECOURSE 11 -ADVERTISINGBASICS(THEORY)

CourseCode:21UVC2CC2 Total Marks:100
Hours:5 ExternalMarks:75
Credit:4 InternalMarks:25
COURSEOUTCOMES

» Understandtheadvertisingandthekey components

> Identifythedifferenttypesofadvertising

» StudentslearnaboutAdvertisingAgency

» StudentLearnaboutcreativeadvertisingandtheconceptofBigldea.

» Studentscanabletodevelopadvertisingcopiesandabletoplanmediavehiclestocarrytheadvertisem

entstoaudience

Unit 1
Definition- Types of Advertisements- Nature & Scope of Advertising- Roles of Advertising- sponsorships
- Marketing & Economic- Functions of Advertising — Media and Purpose. Latest trends in Advertisement.

Unit 2

Environment-Components-Advertiser- Advertising Agency & Media. Latest Trends in Advertising — (India
andAbroad). Corporate and promotional Advertising. Web Advertising.Ad Agency-Structure of small-
medium& big Agencies- Functions. Types of Agencies-in-House- Independent- Full-Service & Specialized.
Relationship of Agency with people Legal Aspects & Ethical Issues. Conceptualization - Ideation .-buying
Process.

Unit 3

Consumerism. Consumer Act & Consumer Protection. Consumer Behaviour Models. Consumer Decision
Process. Problem Recognition- Information search and Evaluation. Purchase and Post Purchase
Behaviour.Advertisement

Unit 4
Client Brief- Account deplaning- Creative Strategy and Brief. Communication Plan- Brand Management —
Positioning- Brand Personality- Brand Image- Brand equity- Brand Ambassadors .

Unit 5

Conceptualization and Ideation- Translation of Ideas into Campaigns- Visualization Designing & Layout-
Copy Writing — Types of Headlines- pre production system- Slogans- Logos & Trademarks. Typography-
Writing Styles- Scripting- Story Board. Advertising Campaign — from Conception to Execution- Media
budget — Fixing budget.

Number of Topics relevance on

Total Number of = = _
Topics Tg E S _‘é’ Category Based on %
o o = —
| & g o
22 1 10 23 GLOBAL

Booksforstudyandreference:



Sandage- Fryburger and Rotzoll(1996): Advertising Theory
andpractice. AAITBSPublishers.Stansfoed.

Richard: AdvertisingManagersHandbook.UBBSPDPublications.Advertising

Handbook: a Reference Manual on Press- TV- Radio and Outdoor Advertising. Different

yearsATLANTIS Publications. Management: Concepts and Cases. Tata McGraw-Hill Jewler-

E(1998):CreativeStrategyin Advertising.



RelationshipMatrixforCOs- POsand PSOs

Semester | Code TitleoftheCourse Hours Credits
I 21uvcace2 ADVERTISING 5 4
BASICS(THEOR
Y)
CourseO | ProgrammeOutcomes(POs) ProgrammeSpecificOutcomes(PSOs)
gtg;;“es( PO1 | PO2 |PO3 |PO4 |PO5 |PSOl |PSO2 ]| PSO3]|PSO4 |PSO5
CO1 I I [ I [ I I
CO2 [ [ 0 I I I I I
CO3 0 I I l I
CO4 [ [ 0 I I I
CO5 [ [ 0 I [ I I
NumberofMatches(l)=33Relationship:HIGH
Mapping 1-29% 30-59% 60-69% 70-89% 90-100%
Matches 1-14 15-29 30-34 35-44 45-50
Relationship | VeryPoor Poor Moderate High VeryHigh
PerparedBy CheckedBy Hod




Unit 1

ALLIEDCOURSE-IIART APPRECIATION(THEORY)

CourseCode:21UVC2AC2 TotalMarks: 100
Hours:4 ExternalMarks:75
Credit:3 InternalMarks:25
COURSEOUTCOMES

Developavisualvocabularythroughtheprocessofdiscussionandcritique
Studentslearnthelndianarchitecture
Studentslearnabouthistoricalcontextsofworksofpainting.
Analyzeandcritiquetheartworksofothersandtheirowncreativeprocess
Developanintegratedperspectiveontheartsinconjunctiontohistoricandcontemporaryissues

Y VV VYV

Indian Art: proto historic period- historic period- Buddhist- Jana- Hindu- Gupta Architecture; Northern
temple- Western mounaments-Language of Art— Degenerate Art — Impressionism.

Unit 2
Southern Temples- Pallava- Chola- Pandya- Vijayanagar and Nayaks- Islamic Period- architecture- imperial
style- provincial style and mughal style.

Unit 3

Sculptures- the mauryas- the Kushans- the Guptas- Chalukyas- the Hoysalas- the Pallavas. The Cholas-
Pandyas- Vijayanagara paintings- murals- north Indian- south Indian- Miniatures- mughal paintings- Rajput
painting- Rajasthan- Pahari paintings- Modern Indian painting.

Unit 4
The Western Art and Architecture- Egyptian- Greek- Roman- Early Christian- Byzantine- Romanesque-
Gothic- Italian- Flemish- German- Dutch- Spanish- English- French and Modern art.

Unit 5
Aesthetics- The function of art- Art- Artist and Society- Freedom of arts and Social responsibility of the
Artist- Indian Aesthetics- Aesthetic values- Aesthetic experience -Beauty- the Rasas.Independent Artists.

Total Number of = = _
Topics Tg 5 S s Category Based on %
S 2 B 3
T z ©
65 3 4 38 20 NATIONAL

Number of Topics relevance on

Booksforstudyandreference:

1. EdithTomory-HistoryofFineArtsin Indiaand theWest-Orient LongmanLimited- India-1989.
2. YuriBorev-Aesthetics-ProgressPublishers-Moscow-1985.



RelationshipMatrixforCOs- POsand PSOs

Semester | Code TitleoftheCourse Hours Credits
I 21UVC2AC2 | ARTAPPRECIATION 4 3
(THEORYII

CourseO | ProgrammeOutcomes(POs) ProgrammeSpecificOutcomes(PSOs)
‘(Jé‘g;')’es POl [PO2 |PO3 |PO4 |PO5 |PSO1 |PSO2|PSO3]|PSO4 |PSO5
CO1 I 0 0 [ I I I I
CO2 I 0 [ 0 I I
CO3 I I [ I [ [ [ I I I
CO4 [ I I I I
CO5 I I 0 I 0 I I I I
NumberofMatches(l)=38 Relationship:HIGH
Mapping 1-29% 30-59% 60-69% 70-89% 90-100%
Matches 1-14 15-29 30-34 35-44 45-50
Relationship | VeryPoor Poor Moderate High VeryHigh

PerparedBy CheckedBy Hod




CourseCode:21UVC1CP2 ExamHours: 3
Hours:5 ExternalMarks:60
Credit:4 InternalMarks:40

COREPRACTICAL —1IVISUALLITERACY(PRACTICAL)
COURSEOUTCOMES

Studentscreatemeaningfulimagesandvisualmedia

Studentsareable to understandmanyof the graphicelements.

Studentlearn theprincipleofthe creativity

Design andcreate meaningful imagesandvisual media

Understand many of the ethical- legal- social- and economic issues surrounding the

creationanduse ofimagesandvisual media- andaccessandusevisual materialsethically

VVVVY

Unitl
Elements of Visual literacy. Image and Imagination — Interpretation - Modern Image Makers. Types
of painting Aspects of visual image

Unit2
Perspective typesPrinciples of perspective. Gestalt Laws. Composition. Light and shade. Surface
textures. Building visual vocabularyby exaggeration. Distortion. Stylization. And Abstraction. -Body
Language.

Unit3
The psychology of human perception. Form perceptionDepth and distance perception. Binocular and
monocular cues. Perceptual constancy. Illusion..stimuli —actionsBuildingvisualvocabularybyexaggeration-
distortion- stylizationand abstraction.The visual and personal identity.
Unit4
Elements ofdesign.Line- Form- Texture- Color- space and volume. Principles of design.— Signs -
Symbols — Abstract Language - Symmetry- balance- proportions-Flow-contrast-rhythm.Flow

Units
Line- Form- Texture- Color- space and volume. Principles of design.— Signs -Symbols — Abstract
Language - Symmetry- balance- proportions-

Number of Topics relevance on

Total Number of

Topics Category Based on %

Local
Global

&| Regional
~| National

75

(o2}

35 GLOBAL

Booksforstudyandreference

1. RenderingwithPen andink.Robert W.Gill. ThamesandHudson-London-1981.
2. Anatomyperspectiveandcomposition.Stan Smith-Macdonald-U.S.A.-1984.
3. VisualElementsofArtandDesign.Palmer-Frederic-Longman-London-1989

Requirement
Studentmaintainsdrawingnotebooks(classworkandhomework)



andsubmitsattheendoftheyear. Theymust contain exercisesdoneaccording to thecontentofthe practical
course



RelationshipMatrixforCOs- POsandPSOs

Semester | Code TitleoftheCourse Hours Credits
I 21UVCI1CP2 visualliteracy(practical) 5 4
CourseO | ProgrammeOutcomes(POs) ProgrammeSpecificOutcomes(PSOs)
gtg;;“es( POl [PO2 |PO3 |PO4 |PO5 |PSO1 |PSO2|PSO3]|PSO4 |PSO5
CO1 [ 0 [ { I I I I
CO2 I 0 [ [ I I
CO3 I I I I I I I I I I
CO4 [ [ I I I
CO5 I I 0 I [ [ I I I
NumberofMatches(l)=38 Relationship:HIGH
Mapping 1-29% 30-59% 60-69% 70-89% 90-100%
Matches 1-14 15-29 30-34 35-44 45-50
Relationship | VeryPoor Poor Moderate High VeryHigh
PerparedBy CheckedBy Hod
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SEMESTER-III
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CoreCourse-111Photography(Theory)

CourseCode:21UVC3CC3 Hours:5
Credit:4
CourseOutcome:

Students will have the knowledge about lights - its manipulation through camera - lenses-
Discuss - apply the photo composition

Compare - contrast the natural - artificial lightings

Analyze - compose the photo essay - photo feature

Extrapolate how to manipulate digital photography

YV V VY

Unit 1

Human Eye and Camera. Basics of Camera — Aperture- Shutter Speed- Focal Length- F-Stop —
Camera operations -Basic shots-Types of Film Cameras and its usage —Visual perception—
Different types of Camera Lenses- Filters- Bellows- Converters and Tripods -covering power -
other features.

Unit2

Lighting — Indoor and Outdoor — Exposing and Focusing —three point lighting- Types of Lighting —
Natural and Artificial Lights — Controlling Lights — Light Controllers and Reflectors— Exposure Meters —
Differential Focus — Filters — Flashes — Designing with Light. Adobe Lightroom

Unit3
Types of Film — Sensitivity- Temperature- Speed — Manipulation of Color and Light — Black and White
and Color Photography — Negatives- Color MaterialsProcessingand Printing.

Unit 4

Digital SLR Cameras — Charge Coupled Devices (CCD) — Pixels — Resolution — Color Patterns RGB and
CYMK - Different Storage Media like Floppy- Zip- CD- Compact Flash Card- Memory Card — Different
File Formats — Digital Data Compression -Electronic flash

Units

Developing Process — Control Factors — Fixing- Washing- Drying— Negative Ideal— Printing Paper-
Chemicals- and Enlarger — Manipulation of Image — Framing & Trimming-laminating—Equipments of a
Digital Work Station— Multimedia Computers- Scanenrs- Printers and Adobe Photoshop and allied
Software.

Number of Topics relevance on

Total Number of = = _
Topics © 5 < s Category Based on %
S i) = o
T z ©
79 7 11 11 41 GLOBAL

Booksforstudyandreference:
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1. The 35mm Photographer’s Handbook — Julian Calder and John Garret. 1990.
MarshallEditionsLtd.-London.

2. TheComplete35mmSource Book.MichaelBuscellle.Michael BeazlyPub.-London.

3. Photography- BarbaraLondonandJohnUptan.HarperCollinsCollegePublishers-NewYork.

4.GorhamKindem-RobertB.Musburger- IntroductiontoMediaProduction
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RelationshipMatrixforCOs- POsandPSOs

Semester | Code TitleoftheCourse Hours Credits

i 21UVC3CC3 I1IPhotography(Theory) |5 4

Course ProgrammeQutcomes(POs) ProgrammeSpecificOutcomes(PSOs)

(Cz:“é‘;‘;mes PO1 |PO2 |PO3 |PO4 |PO5 |PSOL |PSO2]|PSO3|PSO4 |PSO5

CO1 [ 0 [ 0 [ [ [ [

CO2 [ 0 [ 0 [ [

COs3 [ [ 0 [ 0 [ [ [ 0

CO4 [ [ I [

CO5 [ [ [ 0 [ [ I [

NumberofMatches(l)=35Relationship:HIGH

Mapping 1-29% 30-59% 60-69% 70-89% 90-100%

Matches 1-14 15-29 30-34 35-44 45-50

Relationship | VeryPoor Poor Moderate High VeryHigh
PerparedBy CheckedBy Hod
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AlliedCourse-111Printing ProcessandPublication (Theory)

CourseCode:21UVC3AC3 TotalMarks:100
Hours:5 ExternalMarks:75
Credit:4 InternalMarks:25
Courseoutcomes:

» AwarenessoftheHistoryofPrinting

» UnderstandingthePrinciplesofPrintingandtheirtypes

» ProcessinvolvedinPrinting

» UnderstandingthemethodsofColorseparation-additionandcorrectionsinPrinting

» RecentTechnologicalDevelopmentandTrendsinPrintingprocess
Unitl
History and development of printing- Printing materials and procedures- process of graphic art production-
Type & Typography- development and classification of types Printing of Indian Script -Printing style after
19" Century — Popular Printing Museums. Traditional Vs Modern Printing Styles-procedure of production .

Unit2

Typesetting — systems metal composition- phototypesetting- computerized Typesetting etc. Character
placement -Three panel brouchure

Unit3

Art and copy preparation — layouts- kinds of art works - Trapping-overlays etc. Colour reproduction-
separation and duplication

Unit4
Culture of Printing -Printing Processes-Design - developmentletter Press- Lithography- Offset Printing-
Gravure- Flexography- Screen Printing and Reprography methods.. Printing Paper and Ink — Production of
Paper- kinds of paper- size- substance- bulk. Types of Inks- quality for various kinds of printing processes.

Unit5

To Create a Journals- Articles- Cover Stories- Newsletter- Tabloid News- Classifieds for
commercial- PSA- NGO’s.etc

Total Number of
Topics

Number of Topics relevance on

Category Based on %

Local
Regional
National

Global

o}
'—\
'—\
|_\
I
N
o

GLOBAL

Booksforstudyandreference:
1. Aleskrejca-PrintmakingTechniques-OctopusBooksLtd.-1982.
2. Compilation-AGuidetoYoungPrinters-SIGA-Madras-1981
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3. Compilation-Typography-WatsonGuptillPublication-NewY ork-1986
4. Amdams-J.M. PrintingTechnology(Fourth edition)- Thomas
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RelationshipMatrixforCOs- POsandPSOs

Semester | Code TitleoftheCourse Hours Credits
] 21UVC3AC3 PrintingProcessand 5 4
Publication

CourseO | ProgrammeOutcomes(POs) ProgrammeSpecificOutcomes(PSOs)

t‘é‘gges POl [PO2 |PO3 |PO4 |PO5 |PSO1 |PSO2]|PSO3|PSO4 | PSO5

CO1 [ [ [ 0 [ 0 0 0 0 I

CO2 [ [ [ 0 0 0 [

COs3 0 0 0 [ [

CO4 I 0 0 0 0 I I I

CO5 I 0 0 0 0 [ [ I I I

NumberofMatches(ll)= 40Relationship: HIGH

Mapping 1-29% 30-59% 60-69% 70-89% 90-100%

Matches 1-14 15-29 30-34 35-44 45-50

Relationship | VeryPoor Poor Moderate High VeryHigh
PerparedBy CheckedBy Hod

33



CorePractical-111PhotographyTechniques(Practical)

CourseCode:21UvC3CP3

Hours:3
Credit:3

Courseoutcomes:

YV VVYVY

Unit 1

HandsonExperienceinCameraoperations

TotalMarks:100

ExternalMarks:60
InternalMarks:40

HandsonExperiencetoSetupLightsforindoorandOutdoorPhotography
HandsonExperienceinSpecialeffectssuchasFreezing-panning-etc.

FieldExperienceinNature-wildlife-monumentsetcandFinalalbumMaking

History of photography -Types of light- Characteristics of light- Types of Cameras — structure - function of

camera.

Unit2

Lens and types of lenses for photography- - short- mediumandlongfocallength- othertypes- lensspeed-

covering powerandotherfeatures. Experimental Techniques — Creative Photographic Techniques.

Unit3

Exposure— Double Exposure — Overexposed Exposure -camera specialities.- aperture- shutter speed- Depth

of field- lighting techniques and Composition.

Unit4

Accessories— Kinds of light indoor and outdoor - Electronic flashand artificial lights. Light meters-
Different kinds of filter for B&W and color photographyandfilter factor.

Unit5

Types of photography- Natural- Wildlife-Macro-Street life- Social- Travel- Industrial etc..

Total Number of
Topics

Number of Topics relevance on

Local

Global

Category Based on %

44

©| Regional
~| National

GLOBAL

Booksforstudyandreference:
1. JulianCalder-JohnGarrett-The35mmPhotographer’s Handbook-MarshallEditionsLimited-
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London-1999.

2. JohnConstantineandJuliaValice-TheThames-HudsonManuelofProfessionalPhotography-
Thames-Hudson- London- 1983.

35



RelationshipMatrix forCOs-POs andPSOs

Semester | Code TitleoftheCourse Hours Credits
Il 21UVC3CP3 PhotographyTechniques 3 3
CourseO | ProgrammeOutcomes(POs) ProgrammeSpecificOutcomes(PSOs)
gtg;;“es( PO1 |PO2 |PO3 |PO4 |PO5 |PSOl |PSO2]|PSO3]|PSO4 |PSO5
CO1 I I I {0 {0 ( ( l l I
CO2 [ [ [ [ [ I
CO3 [ {0 {0 ( ( I
CO4 I I I {0 {0 ( I
CO5 [ [ I [ [ [ [ I I I
NumberofMatches(l)=39 Relationship:HIGH
Mapping 1-29% 30-59% 60-69% 70-89% 90-100%
Matches 1-14 15-29 30-34 35-44 45-50
Relationship | VeryPoor Poor Moderate High VeryHigh
PerparedBy CheckedBy Hod
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AlliedPractical -111 GraphicDesign(Practical)

CourseCode:21UVC3AP1 Total Marks:100
Hours:3 ExternalMarks:60
Credit:3 InternalMarks:40
Courseoutcomes:

> PracticalunderstandingoftheelementsandprinciplesofGraphicdesign

> Abilitytocorrectlyusetoolsandmaterials-UnderstandingtheImportanceoftechnicalrigour.
> Abilitytoexploreamultitudeofalternativesolutionstoagivendesignproblem.

» Knowledgeofandabilitytouse-variouspatternmakingmethods.

> Abilitytogeneratecomplexshapes.

Unit 1
Elements of Design: Line- Mass- Shape- Texture- Volume- Value- Contract and Color-— Color Theory —
Color Scheme -Print and Pattern-Basic Information.

Unit2
Lines of different thickness- Curves of different thickness- Shapes of different kinds- Patterns of different
kinds- Distortion of different kinds — Generic Skills — Background — Concept.-pattern.

Unit 3
Typography- Logo design- Repetition-Visiting card- Envelope- GIFs.

Unit4
Page Layout: Brochure- Newsletter- Pamphlet- Print Advertisement etc....

Unit 5
Cartoons- Story board- Graphical Design — Digital Publishingproduct design etc...

Number of Topics relevance on

Total Number of
Topics

Category Based on %

Local
Global

37

01| Regional
& | National

25 GLOBAL

(61

Booksforstudyandreference:

1.

2.
3.

The Thames & Hudson Dictionary of Graphic Design and Designers-
IsabellaLivingston-Livingston: Thamesand HudsonLtd.
CreativeWorkshop-DavidSherwin:HowDesign Bookspublications.
InternationalGraphicDesign(International graphicdesignseries)Setof2 VVolumesEdition-
KenCato- Malcolm Frost:ImagesPublishingGroup PtyLtd.
Adobecreativeteam.AdobePhotoshop CS4Classroom inabook- AdobePress2008
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http://www.flipkart.com/author/isabella-livingston
http://www.flipkart.com/author/isabella-livingston
http://www.flipkart.com/author/david-sherwin

RelationshipMatrixforCOs- POsandPSOs

Semester | Code TitleoftheCourse Hours Credits
I 21UVC3AP2 | GraphicDesignLab( 3 3
Practical)

Course ProgrammeOutcomes(POs) ProgrammeSpecificOutcomes(PSOs)

%g;‘;mes PO1 |PO2 |PO3 |PO4 |PO5 |PSO1 |PSO2|PSO3|PSO4 |PSO5

CO1 I I [ [ [ I I I

CO2 I I I [ [ [

CO3 [ [ I I I

CO4 I I I {0 ( (

CO5 I I I 0 [ [ I I I

NumberofMatches(l)=33 Relationship:Moderate

Mapping 1-29% 30-59% 60-69% 70-89% 90-100%

Matches 1-14 15-29 30-34 35-44 45-50

Relationship | VeryPoor Poor Moderate High VeryHigh
PerparedBy CheckedBy Hod
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NonMajorElective-1BasicPhotography(Theory)

CourseCode:21UVC3NME1 TotalMarks:100
Hours:2 ExternalMarks:75
Credit:2 InternalMarks:25
CourseQutcomes:

» Discussandapplythephotocomposition

» Compareandcontrastthenaturalandartificiallightings
» Analyzeandcomposethephotoessayandphotofeature
» Extrapolatehowtomanipulatedigitalphotography

Unit 1
Introduction to Photography- Characteristics of light- Camera — structure and function of camera- Exposure
— focusing- aperture- shutter speed- Depth of field

Unit 2
Types of camera- Lens and its function- types of lenses and their use- Characteristics of lens- lens speed-
covering power and other features.

Unit 3
Lighting techniques- kinds of light indoor and outdoor — Electronic flashand artificial lights- Lightmeters-
Different kinds offilter for B& Wand color photography

Unit 4
Films- film speed andtypes of film- Papers - kinds of paper- developing and printing. Accessories used
inphotography.

Unit 5
Digital photography-optical system- power system- memory storage-
resolution;understandingexposure and controls- Flash and lighting- Transferring image to PC-
fileformats-managingdigital pictures.

Number of Topics relevance on
Total Number of = = _
Topics g .g 5 _‘é‘ Category Based on %
(@)] — —_—
— & CZU o
35 11 8 6 27 GLOBAL
BooksforReference:

1. JulianCalder-JohnGarrett-the35mmPhotographer’s Handbook-MarshallEditionsLimited-
London-1999

2. AlainSolomon-AdvertisingPhotography- AmericanPhotographicPublishingand
ImprintofWatsonGuptillPublication- New York- 1987.

3. DaveJohnson-Howtodoeverythingwithyour DigitalCamera-TataMcGrawHill-HewDelhi-2001.
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RelationshipMatrixforCOs- POsandPSOs

Semester | Code TitleoftheCourse Hours Credits
Il 21UVC3NMEL | IBasicPhotography 2 2
CourseO | ProgrammeOutcomes(POs) ProgrammeSpecificOutcomes(PSOs)
gtg;;“es( POl |PO2 |PO3 |PO4 |[PO5 |PSOL |PSO2|PSO3|[PSO4 | PSO5
CO1 [ 0 I { { I { I I I
CO2 I I
CO3 0 I {0 [ I I I I
CO4 I 0
CO5 I 0 I [ [ [ [ I I I
NumberofMatches(l)=32Relationship:HIGH
Mapping 1-29% 30-59% 60-69% 70-89% 90-100%
Matches 1-14 15-29 30-34 35-44 45-50
Relationship | VeryPoor Poor Moderate High VeryHigh
PerparedBy CheckedBy Hod
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SEMESTER-IV

41



CoreCourse-1V FilmAppreciation(Theory)

CourseCode:21UVC4ACC4 TotalMarks:100
Hours:4 ExternalMarks:75
Credit:4 InternalMarks:25
Courseoutcomes:

» Anoverviewofthehistoryoffilms—worldwideandinindia

» Understandthedifferentstagesinthemakingofafilm

» Tounderstandtheimportanceofmiseenscene-editingandsoundinfilms

» Discussthedifferentgenresoffilms

» Tounderstandtheimportanceoffilmformandnarratives

Unitl

Cinema as an institution. The origin of cinema. Film review. Appreciation. Criticism. Definitions.
Qualities of film critic. Responsibilities of a film critic. Film and society.Film and politics.Cinema variety
. Film as an experience- Environment- Commodity and Communication Media. Introduction to
World Cinema.

Unit2

Approaches to studying film. Narrative and Non Narrative films. Structure of a narrative film. Cinematic
codes.Mise-en-scene. Setting. Props. Costume. Performanceand movement. Lighting. Camera and
Camera movement. Editing. Sound.Narrative .Actions-role Play

Unit3

Genre- star and auteur. French new wave. Neo Realism. German Expressionism. Third world
Cinema. Political Cinema. Representation of gender and sexuality. Soviet montage
cinemacensorshipboards

Film audience.film movements.Audience as the meaning makers. Hero worship. Fan clubs.
Problematizing the film audience -Piracy of New Films.

Units
Study of Great Indian and International filmmakers like - Stanley Kubrik - Yash Chopra- Bimal

Roy- Raj Kapoor- Guru Dutt- Mani Ratnam- Kim KkiDuk- Martin Scorsese- TorantinoSatyajit
Ray- Adoor Gopalakrishnan- Akira Kurusowa- Ingmar Bergman- and others.

Number of Topics relevance on
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Total Number of

Topics

Local

Global

Category Based on %

71

(6]

©| Regional

~| National

GLOBAL

Booksforstudyandreference:

1. Turner-Graeme.Filmassocialpractice-Routledge- London-1993
2. Monoco-James.Howtoreada film-Routledge-London-2001
3. Nelmes-Jill. Anintroductiontofilmstudies-Routledge-London-1996
4. Vasudev-Aruna.Thenew Indiancinema-Macmillan-Delhi-1986

5. Oxfordguidetoworldcinema-Oxford-London- 2000

elationshipMatrixforCOs- POsandPSOs

Semester | Code TitleoftheCourse Hours Credits

v 21UVCA4CC4 | FilmAppreciation 4 4

CourseO | ProgrammeOutcomes(POs) ProgrammeSpecificOutcomes(PSOs)

‘(Jé‘gges POl |[PO2 |PO3 |PO4 |PO5 |PSOL |PSO2]|PSO3|[PSO4 |PSO5

CO1 [ [ 0 0 {0 {0 I I

CO2 [ [ 0 0 { { I

COs3 [ [ 0 0 { { I [

CO4 [ [ 0 0 0 I [

CO5 [ [ 0 0 0 I I [

NumberofMatches(ll)= 38Relationship: HIGH

Mapping 1-29% 30-59% 60-69% 70-89% 90-100%

Matches 1-14 15-29 30-34 35-44 45-50

Relationship | VeryPoor Poor Moderate High VeryHigh
PerparedBy CheckedBy Hod
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AlliedCourselV-Media CultureandSociety (Theory)

CourseCode:21UVC4AC4 TotalMarks:100
Hours:3 ExternalMarks:75
Credit:3 InternalMarks:25

Courseoutcomes

ToUnderstandtheroleofmediainsociety
Analyzetherelationshipbetweenmedia-cultureandtheirinterdependence
Studyingthenatureofmediaaudience
Useofmediabyindividualsandsociety

YV V V VYV V

TolLearntheimpactofmediaonSociety

Unitl
Media-Definition-Scope—Media Saturation.The Manufacture and management of information .media endurance.

Unit2

MediaDeterminants: Owners - controlling companies; Media institutions- the State - the law; Convergence
of media usage Economic determinants- Advertisers-Target Audiences- Media personnel- Sources. -
sociological views .

Unit3

MediaTechniques: (Class presentations) Selection- The rhetoricof the image-
Image and text- the effects of camera and crew;Set-ups- Film and sound editing;
Interpretive frameworks- Visual coding- Narrative

Unit4

Media Ideology: Defining ideology- Ideologyin the classroom.sociological views-
impacts on day to day .

Unit5
Audience Relationship: Problematizing audiences- Audience positioning-
Subjectivity- PleasureTarget audience

Number of Topics relevance on

Total Number of = = _
Topics E E S _‘é’ Category Based on %
o (@) = =
| & CZU o
42 15 5 15 15 LOCAL

Booksforstudyandreference:
1. LenMasterman-TeachingtheMedia-Comedia PublishingGroup-London. 1985.

2. James Lull-Media-Communication-Culture -AGlobal Approach-PolityPress-UK.2000.
3. Ed.MichaelGurevitch&others-Culture-Society-andtheMedia-Routledge-London. 1988
4. Alvarado-GutchandWollen-LearningtheMedia-MacmillanEducation Ltd.1987.
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RelationshipMatrixforCOs- POsandPSOs

Semester | Code TitleoftheCourse Hours Credits

v 21UVC4AC4 | MediaCultureandSociety 3 3

CourseO | ProgrammeOutcomes(POs) ProgrammeSpecificOutcomes(PSOs)

gtg;;“es( POL |PO2 |PO3 |PO4 |PO5 |PSO1 |PSO2|PSO3|PSO4 |PSO5

CO1 [ [ 0 0 I I I I

CO2 [ [ 0 0 0 0 l

CO3 [ [ 0 0 0 0 0 I

CO4 I [ 0 0 [ I I

CO5 [ [ 0 0 0 I I I

NumberofMatches(ll)= 38Relationship: HIGH

Mapping 1-29% 30-59% 60-69% 70-89% 90-100%

Matches 1-14 15-29 30-34 35-44 45-50

Relationship | VeryPoor Poor Moderate High VeryHigh
PerparedBy CheckedBy Hod
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CorePractical -1VVScriptWriting(Practical)

CourseCode:21UVC4CP4 TotalMarks:100
Hours:4 ExternalMarks:60
Credit:3 InternalMarks:40
Courseoutcomes:

» Takepartinaperformance/recordingofascript-
performingconfidentlyandaccurately(Teacherobservation-self-evaluation).

» lllustrateandpreparefull-length script orstudentmoviewiththespecificbudget

» ldentifycurrenttrendsandmajorpractitionersofthescreenwritingcraft

> Recallandrelatetheimportanceofthetechniques-formatsandstyleofstorybreakdowns-
outlines-treatments-andscreenplays.

» Describeandappreciatetheimportanceroleofscreenwritersandothersintheindustry-
andhowtopresentscreenplays

Unitl

First Draft - Concepts of Script Writing- Types of Scripts- Importance of Script- Research for Script--
Dramatic WritingFiction: Story idea- synopsis- plot and story- Finding the Story - sub plot- plot
patternsinformative concepts -Form — FunctionsConventional narrative structure- dramaticvalues-dialogue
writing- writingfor comedy- Advertisementfilms.

Unit2
Non Fiction: non-narrative elements- different genres of Non Fiction- factual film- documentary films-
News reel films- publicity films- and educational films..Awarenessmovies-Motivational concepts

Unit3

Adaptation: Adapting thestory from short story- novel- drama- histories- mythologies- news paper-
magazinesand reallife..After life fantasy

Unit4

Writing fortelevision: Writing forTV serials- writing forTelefilms Preparing for interview- discussions-vox
pox- reviews- game shows- musical shows- dance shows- developmental programmes- writing forcompere

andannouncement..Kids shows

Units
Script writing stages - format andpresentationof the scripts- storyboard.—

Number of Topics relevance on

Total Number of = = _
Topics Tg S S s Category Based on %
S o = o
i z ©
61 17 21 19 23 GLOBAL

PROJECTOUTLINE:
1. ScriptforPSA-(Synopsis/Script/Storyboard)
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2. Commercial AdFilm- (Synopsis/Script/Storyboard)

3. RealityShow/ Interview(ProjectProposal)

4. Documentary(Script)

5. Shortfilm(Synopsis- Master-Scenescript)

Booksforstudyandreference:

1. LewisHerman-PracticalManualofScreenplayWriting-NewAmerican Library-1974
2. LajosEgri-TheArtof DramaticWriting-WildesidePress LLC-2007.

3. AnthonyFriedmann- WritingforVisual Media-Focal Press-2010

4. JeanRouveral-Writingforsoaps
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RelationshipMatrixforCOs- POsandPSOs

Semester | Code TitleoftheCourse Hours Credits

v 21UVCA4CP4 | ScriptWriting(Practical)) 4 3

CourseO | ProgrammeOutcomes(POs) ProgrammeSpecificOutcomes(PSOs)

gtg;;“es( POl |PO2 |PO3 |PO4 |PO5 |PSO1 |PSO2|PSO3|PSO4 |PSO5

CO1 I I 0 I I I I [

CO2 I I [ 0 0 [

CO3 0 0 0 0 [

CO4 [ [ [ 0 0 0

CO5 I I 0 0 [ [ I I [

NumberofMatches(l)=33 Relationship:Moderate

Mapping 1-29% 30-59% 60-69% 70-89% 90-100%

Matches 1-14 15-29 30-34 35-44 45-50

Relationship | VeryPoor Poor Moderate High VeryHigh
PerparedBy CheckedBy Hod
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AlliedPractical —-IVRadioProduction(Practical)

CourseCode:21UVC4AP2 TotalMarks:100
Hours:3 ExternalMarks:60
Credit:3 InternalMarks:40

CourseOQutcomes:

>

Y V VYV

Illustrateandexploreduringpre-productionofprogramsandspotstheroleofeachhumansourceand
institutions thathavediversebackgrounds-interests andgoals
Organizeandplanclearandprofessionalradioscriptsandbearinginmindthetargetaudience and
program objectives
DevelopEmployabilityskillslikeAnchoring-Scriptwriting-Editingforradioprogrammes
Recallandrelatetherationalesbehindchoiceofthemesofradioprogramsand spots
Designandindicatethecapacitytomakerightdecisionswhenreportingandwritingforradiowhilead
heringto concepts and theories ofethical principles

PRACTICALOUTLINE

Scripting for radio
Radiojingles
Radio interviews
Radiodramas
Radiofeatures
Radiodocumentaries
Radioquiz
Discussion programmes
Gameshows
Special audience programmes
Radio programmesfor developmentof community
Radio commercialsand PSA
Radionews

e Radio jockey

e Docudramas

Total Number of
Topics

Number of Topics relevance on

Category Based on %

Local
Global

22

~| Regional
©| National

©

LOCAL

Future Radio; Podcasts- 5G technology radio ; speed- seamless signal transmission- low lag time- and low network

losses.
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References

Hausman-Carl;Benoit-PhilipandO'Donnell-Lewis:ModernRadioProduction-Production-
ProgrammingandPerformance.Wadsworth.ThompsonLearning-2000.

Mcleish-Robert;RadioProduction-AManualforBroadcasters.Wadsworth.Thompsonearning-1994.

Hausman-Carl;Benoit-PhilipandO'Donnell-
Lewis:Announcing:Broadcastcommunicationtoday.Wadsworth.Thompsonearning-2001
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RelationshipMatrixforCOs- POsandPSOs

Semester | Code TitleoftheCourse Hours Credits

v 21UVC4AP2 | RadioProduction(Practical) 3 3

CourseO | ProgrammeOutcomes(POs) ProgrammeSpecificOutcomes(PSOs)

t‘é‘gges PO1 |PO2 |PO3 |PO4 [PO5 |PSO1 |PSO2|PSO3|PSO4 |PSO5

CO1 [ [ {0 ( ( l l I

CO2 I I I [ [ [

CO3 0 [ I I I

CO4 [ [ [ I {0 {0

CO5 I I I 0 [ [ I I I

NumberofMatches(l)=33 Relationship:Moderate

Mapping 1-29% 30-59% 60-69% 70-89% 90-100%

Matches 1-14 15-29 30-34 35-44 45-50

Relationship | VeryPoor Poor Moderate High VeryHigh
PerparedBy CheckedBy Hod
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Non-MajorElective—I1PhotoEditing(Theory)

CourseCode:21UVCANME?2 TotalMarks:100
Hours:2 ExternalMarks:75
Credit:2 InternalMarks:25
CourseOutcomes:

» Demonstrateprofessionalismthroughcreativeand intellectualindependence

» ldentifyand describethemajorfunctionsof PhotoshopCS4.

» ldentifyand describethemajorfunctionsof PhotoshopCS4.

» Estimateproficiencywithindustrialapplicationstovisualcommunicationrelatedtech

nologies

Unitl

Fundamentals of computer graphics:file format- bitmapped and objectoriented graphics-. Media
Influence—Basics of Photo Editing — Purpose — Types — Tools -color depthand resolution- compression-
image modes-print and online formats.

Unit2

Photoshop tool box and palette- selection tools- moving pixels- cropping selection- types- painting
and drawing tools- editing tools; color modes- color picker- color palette- custom color and
predefined-color options and editing modes..color balance

Unit3
Layer technigues:creating new layer- deleting layer- manipulating layers- translucentoverlays-
special effects- merging layers and masks.softwares — photoshop-lightroom-

Unit4
Paths techniques- drawing tools- saving and deleting- importing and exporting- converting-filling and
stroking- silhouettes and clipping. layers-

Units

Filters and retouching techniques: focusblur- distortion- noise- pixilated- render-sharpen-
stylize-video- etc. tonal correction- color correction- dust spots- blemishes- wrinklescorrectionsand
backgrounds

Number of Topics relevance on

Total Number of = = _
Topics Tg S S s Category Based on %
S o) = o
T z ©
20 12 16 27 GLOBAL

Booksforstudyandreference:
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1. Adobe creative team . Adobe Photoshop CS4 Classroom in a book- Adobe
Press2008.2.AdobePhotoshopCS6Bible-BradDayley-DaNaeDayley-WileylIndiaPvt
Ltd.
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RelationshipMatrixforCOs- POsandPSOs

Semester | Code TitleoftheCourse Hours Credits
v 21UVCANME? | IIPhotoEditing 2 2
CourseO | ProgrammeOutcomes(POs) ProgrammeSpecificOutcomes(PSOs)
t‘é‘gges POl |PO2 |PO3 |PO4 |PO5 |PSOL |PSO2|PSO3|PSO4 | PSO5
CO1 I 0 [ 0 [ [ [ I I I
CO2 [ I
CO3 0 [ 0 0 [ I l I
CO4 [ {0
CO5 I 0 [ 0 [ [ [ I I I
NumberofMatches(l)=32Relationship:HIGH
Mapping 1-29% 30-59% 60-69% 70-89% 90-100%
Matches 1-14 15-29 30-34 35-44 45-50
Relationship | VeryPoor Poor Moderate High VeryHigh
PerparedBy CheckedBy Hod
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SkillBasedElective-1Page Maker (Theory)

CourseCode:21UVC4SBE1 TotalMarks:100
Hours:2 ExternalMarks:75
Credit:2 InternalMarks:25
Unitl

About the Work Area-Using the toolbox- Creating and opening publications- About templates-Opening
templates.Working  with pages: Adding and deleting pages -Viewing pages-
Adding text and graphics to templates Building your own template.

Unit2
Specifying a save option preference: -Saving publication with a new or in a different location.About
Master Pages:-Creating master pages-Applying master pages-

ApplyingGrids.Text formatting and word processing: selecting text or text objectsimporting text-Editing
text-Threading text blocks-Threading text frames.

Unit3

Balancing columns - controlling page and column breaksAdding jump lines. Setting
text preferences: About formatting text-Formatting charactersFormatting paragraphs -
Setting indents and tabs - Adding rules above or below paragraphs Using paragraph styles -

Understanding how text is composed -Tracking type-Setting word and letter spacing.

Unit4
Manipulatingan object usingthe control palette- Grouping and ungrouping objectsLocking objects-
Masking objects-Aligning and distributing objects-Rotating-skewing- and reflecting

objects.Drawing and editing lines and shapes-Using frames-Changing the stacking order of objects-
Deleting an object-Manipulating an object using the control palette.

Units
Workingwith LongPublications- PublishingElectronically -virtualmode

Number of Topics relevance on

Total Number of = = _
Topics § S S _‘é‘ Category Based on %
o o = —
— & (ZU o
49 13 15 17 20 GLOBAL

Booksforstudyandreference:
AdobePageMaker7.0-KevinProot-Cengage Learning
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RelationshipMatrixforCOs- POsandPSOs

Semester | Code TitleoftheCourse Hours Credits
Y] 21UVCA4SBE1 | IPageMaker 2 2
CourseO | ProgrammeOutcomes(POs) ProgrammeSpecificOutcomes(PSOs)
gtg;;“es( POL |PO2 |PO3 |PO4 |PO5 |PSO1 |PSO2]|PSO3 |PSO4 |PSO5
CO1 [ 0 0 [ 0 0 [ 0 [ 0
CO2 I [
CO3 0 0 [ 0 0 0 [ 0
CO4 I 0
CO5 [ 0 0 [ 0 0 [ 0 [ 0
NumberofMatches(ll)=32Relationship:HIGH
Mapping 1-29% 30-59% 60-69% 70-89% 90-100%
Matches 1-14 15-29 30-34 35-44 45-50
Relationship | VeryPoor Poor Moderate High VeryHigh
PerparedBy CheckedBy Hod
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SEMESTER-V
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CoreCourseV -MEDIA LAW&ETHICS

CourseCode:21UVC5CC5 TotalMarks:100
Hours:5 ExternalMarks:75
Credit:4 InternalMarks:25
CourseOQOutcomes:

» Studentscanabletoidentifyandanalyseissueswithethicalandlawlenses.

» Theycanabletoapply lawsintotheexistingproblems.

» Studentscanapplydiverseviewpointstoethicaldilemmasinthemediacontentgeneration.
» Understandthejournalisticcodesandstandards

» HavecompleteknowledgeaboutCopyrightlawsandEthicalissuesofEntertainment

UNIT -1

Role and responsibilities of the Press- Importance — Impact of Press— Press and Democracy — Powers and
privileges of the press — Fundamental rights — Press freedom— Constitutional provisions — Reasonable
restrictions — Press and the public opinion.— The Equal Time Rule .

UNIT —1I
Media agenda — Role of Media agenda - Types Media agenda - private and publicmedia institutions — Media

conglomeration — Commercial Vs Public interests — Media and politics —Salient features —Ad. Revenue — -
Preamble— implications of foreign press in India.

UNIT- 1

News selection — News values — Journalists as gatekeepers — sources of news — maintaining confidentiality
— investigative journalism — sting operations — fair practice andprofessionalism — Media Managing—
privileges-Reporting Methods - casesof unfair journalism. informative system - solid compatibility

UNIT-IV

Media and the Judiciary- Legislatureand the Executive — Media Laws — violations and restrictions —
mediacensorship — recent cases

UNIT-V

Role and powers ofPress Council — Responsibilities of the Advertising Standards Council- Prasar Bharati :
Responsibilities and powers and limitations— Broadcasting Council- Broadcasting codes — Film Censor
Board: role and functions — other media regulatory bodiesof thegovernment- Future Journalism.

Number of Topics relevance on
Total Number of = = _
Topics g E .E _‘é’ Category Based on %
(@)) — —_—
— & g o
18 15 16 27 GLOBAL
Reference:
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Ahuja-B.N.HistoryofPress-PressLawsandCommunications.NewDelhi:SurjeetPublications-
1988.Aggarwal- VirBala.Essentials of PracticalJournalism.New Delhi:Concept Pub.2006.
NaliniRajan (Ed.). Practicing Journalism. London: Sage Pub.

2005.Joseph- N.K. Freedom of the Press. New Delhi: Anmol Pub.
1997AhujaB.N.AudioVisualJournalism.NewDelhi.SurjeetPub.2000.
Shrivastava-K.M.RadioandTelevisionJournalism. NewDelhi:SterlingPub.1989.
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RelationshipMatrixforCOs- POsandPSOs

Semester Code TitleoftheCourse Hours Credits
\Y 21UVC5CC5 Medialaw&Ethics 5 4
Course ProgrammeOutcomes(POs) ProgrammeSpecificOutcomes(PSOs)
%g;‘;mes POl |PO2 |PO3 |PO4 |PO5 |PSO1 |PSO2|PSO3|PSO4 |PSO5
Co1 I I I [ [ [ [ I I I
CO2 I {0 ( ( ( l l I

CO3 I [ [ [ [ I

CO4 I I I {0 ( ( ( 0

CO5 I I I [ [ [ [ I I I

NumberofMatches(l)=42Relationship:HIGH

Mapping 1-29% 30-59% 60-69% 70-89% 90-100%

Matches 1-14 15-29 30-34 35-44 45-50

Relationship | VeryPoor Poor Moderate High VeryHigh
PerparedBy CheckedBy Hod
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CoreCourseVI-MEDIAMANAGEMENT

CourseCode:21UVC5CC6 Credit:4

Hourse:5
COURSEOUTCOME:

> ltwillenablethestudentstostarttheirownMedialndustryandbecomeentrepreneurs.

» Acquiredetailedunderstandingofmediamanagementanditstypes.

» Bringoutthedifferencesbetweenmediaasbusinessandmediasasocialinstitution.

» Gainclearideaofthowprintmediaworks-itsvariousfunctionsanddepartments

» alsohaveathoroughknowledgeofthestrategies-
strengthsandlegalarrangementsofmediaorganization

UNIT-I:
MEDIA INDUSTRY Print — Starting of a Newspaper — Magazine — Online Journals —

FM Radio —Community Radio —Television Channel — Production homes — Studios —
Photography andCinematography— Websites-Journals.

UNIT-II:

Principles of Media Management -PROGRAMMEMANAGEMENTPIlanning— Scheduling—
Production Publicity-Distribution.

UNIT-III:

MEDIA MARKETING Market Survey:Media-Product and audience Profile-—
TelevisionRatingPoints— Agencies of rating-Process-Social media marketing -Method
ofrating—SellingProgrammes.  Promotion-etc.

UNIT-IV:

PUBLIC RELATIONS Tools of PR:Mass Media-ICT-Press Conference-Press Kits-
Exhibition-OutdoorMedia-House Journal-Special Events-Advertising-PRPublics-Employees-
Shareholders-Consumers-Community-Government-Media.Role of PR in various media
UNIT-V:

PUBLIC RELATIONSIN PRIVATE AND PUBLIC PR- educational institutions andin

Government — a critical review —PR policies — Professional organizations in PR-Codeof
ethics — Futuredevelopments— CaseStudies.

Number of Topics relevance on

Total Number of = = _
Topics Tg S S s Category Based on %
S o) = o
T z ©
30 25 18 24 LOCAL
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ReferenceBooks:

1. Managementconceptsandpractices-_TimHannagan-Macmillan-1995.
2. EffectivePublicRelations-Cutlipetal.-PrenticeHall-NewJersey-1982.
3. PracticalPublicRelations-AnilBasu
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RelationshipMatrixforCOs- POsandPSOs

Semester | Code TitleoftheCourse Hours Credits

\% 2UVC5CC6 MEDIAMANAGEMENT 5 4

CourseO | ProgrammeOutcomes(POs) ProgrammeSpecificOutcomes(PSOs)

t‘é‘gges POl [PO2 |PO3 |PO4 [PO5 |PSO1 |PSO2|PSO3]|PSO4 |PSO5

CO1 [ 0 [ [ [ [ 0 I

CO2 [ [ 0 [ [ l

CO3 [ [ 0 [ [ [

CO4 [ [ 0 0 [ [ I

CO5 [ 0 [ [ [ I l

NumberofMatches(l)=34Relationship:Moderate

Mapping 1-29% 30-59% 60-69% 70-89% 90-100%

Matches 1-14 15-29 30-34 35-44 45-50

Relationship | VeryPoor Poor Moderate High VeryHigh
PerparedBy CheckedBy Hod
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CoreCourseVI-DEVELOPMENTCOMMUNICATION

CourseCode:21UVC5CC7 TotalMarks:100
Hours:5 ExternalMarks:75
Credit:4 InternalMarks:25
CourseOutcomes:

» Students can able to have know-how of addressing developmental issues
withcommunicationdecisions.

» Students can able to have know-how of addressing developmental issues
withcommunicationdecisions.

» Demonstratetheabilitytoutilizedifferentpersuasiveappeals(logical-motivational-
etc.)toachieveaparticulargoal.

Unitl

Development Communication -concept and genesis:Dimensions of
communicationConceptofdevelopment-characteristicsofdevelopingcountries-Measuring
development-Indices of measuring development and classification of countries based on
development indices

Unitll

Development Models-Aristotle’s definition of Rhetoric-Lasswell’s model-Berlo’s SMCR
ModelDominant Paradigm- Basic Needs Model- New Paradigm of development -
DevelopmentCommunication-concept andgenesis-characteristics-differences between
communication and  Development Communication -Philosophy &  Approaches to
DevelopmentCommunication

Unitlll

ParadigmsofDevelopment-Presstheories:Normative: Authoritarian-Libertarian-SocialResponsibility-
DemocraticParticipant theory; Sociological: Uses & Gratification- Agenda setting;Two-Step
Flow; Psychological; Bullet Theory - Success stories in Development Communication -
Innovationsand trends inDevelopment Communication

Unitlv

Media and  Development ~ Communication-Traditional ~ Media:types-characteristics-role
indevelopment communication -Development reporting-roles and responsibilities of a
developmentreporter- ethicsin  reporting-specialized skillsrequired andissues indevelopment
reporting

UnitVv
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News reporting:definition of news- ingredients and qualities of news- news value- types of
newsreports- structure of news reports - Radio news- features and commentaries. Radio and
developmentcommunication - Television and cinema: role in development communication -

Number of Topics relevance on
Total Number of = = _
Topics ?cr)s S S = Category Based on %
S o) = o
& z ©
55 13 20 8 43 GLOBAL
REFERENCES

1. DevelopmentCommunicationSourcebook:Broadeningthe BoundariesofCommunication-
PaoloMefalopulos- World Bank Publications-USA -2008

2. CommunicationforDevelopmentandSocialChange-Servaes-Jan-SagePublication-NewDelhi-2008.

3. Development Communication Sourcebook: Broadening the Boundaries of Communication -
PaoloMefalopulos- World Bank Publications- USA- 2008

RelationshipMatrixforCOs- POsandPSOs

Semester | Code TitleoftheCourse Hours Credits
VvV 2UVvC5CC7 DEVELOPMENT 5 4
COMMUNICATION

CourseO | ProgrammeOutcomes(POs) ProgrammeSpecificOutcomes(PSOs)
gtg;;"es( POL |PO2 |PO3 | PO4 | PO5 |PSO1 |PSO2|PSO3 | PSO4 | PSO5
Co1 I I 0 0 I I I I
CO2 I I I 0 I 0

CO3 I I I 0 0 I
CO4 I I I 0 0 I 0

CO5 I I 0 0 0 I 0

NumberofMatches(l)=34Relationship:Moderate

Mapping 1-29% 30-59% 60-69% 70-89% 90-100%
Matches 1-14 15-29 30-34 35-44 45-50
Relationship | VeryPoor Poor Moderate High VeryHigh
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CorePractical-1VDocumentary Production(Practical)

CourseCode:21UVC5CP5 TotalMarks:100
Hours:5 ExternalMarks:60
Credit:4 InternalMarks:40
Courseoutcomes:

» Togainknowledgeaboutthetelevisionproductionprocess

» Tounderstandtheimportanceof scriptwriting

» ToAnalyseandapplyvariouscinematographytechniques &principles

» Toknowtheimportanceoftheaudioand the recordingprocess

» Togetanoverviewonlineareditingand nonlinearediting

1.Students should write original scripts for different formats like documentary and
TVcommercial (fiveexercises) — these should be submitted asa separate Record
2.Shoota Short storyorDocumentary—duration not to exceed 5 Minutes— 10 minutes
3.Shoota ADCommercial-soap opera-awareness ad- kids ad-toystory
4.ProduceashortProgrammeforCommercial and Non— Commercial — 10min (max)

5.Take a Interview of hidden talents

Number of Topics relevance on

Total Number of

Topics Category Based on %

Local
Global

©| Regional
©| National

(o]

14 LOCAL

©

Each student should do individual projects containing the record and the program. Final
practicalexamination will test students on their ability to prepare a complete script and storyboard
on any oftheabove-mentionedformat.

RelationshipMatrixforCOs- POsandPSOs

Semester | Code TitleoftheCourse Hours Credits
v 21UVC5CP5 | Documentary 5 4
filmProduction(Practi
cal)
Course ProgrammeQOutcomes(POs) ProgrammeSpecificOutcomes(PSOs)
?C“(t)‘;‘)’mes POL | PO2 |PO3 |PO4 | PO5 |PSO1 | PSO2]|PSO3|PSO4 | PSO5
Cco1 I I I I I 0 0 I
CO2 I I I I I I
CO3 I I 0 0 I
CO4 I I I 0 I I
CO5 I I I 0 I I I I I




| NumberofMatches(0)=33

Relationship:Moderate

Mapping 1-29% 30-59% 60-69% 70-89% 90-100%

Matches 1-14 15-29 30-34 35-44 45-50

Relationship | VeryPoor Poor Moderate High VeryHigh
PerparedBy CheckedBy Hod
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MajorBasedElective-l PHOTOJOURNAL ISM(Practical)

CourseCode:21UVC5MBE1P Hours: 4
Credit:3

CourseOutcomes:

» Toget insights aboutimpact of latesttechnologyon photojournalism

» Studentscanabletohaveknow-howwritingstyle-cutline-newsstory-newslead-
featureandpicture.

» Toknowtheimportance oftheDynamiccomposition-angle-lighting.

» Gainknowledgeabouttoolsfortheprofessionalphotographeradvancedretouchingmani
pulation

» Haveathorough knowledgebasic color principles- includinglineshapehue-
texturerelationshipto composition

Unit 1

Thinking Photo journalism- good news picture- photographs for spot news- general news- feature- picture
story- file- sports; essential qualities- news value- Picture analysis- develop picture idea; mental
awareness. Creative Alternatives - Goal setting- Pre visualization- Graphic Ideation. Photo Journalism
Movement - Origins in war photography- Golden age - Ethical- Legal considerations

Unit 2

Newspaper organization- business Skills and professionalorganization. - Photographs for
newspapers-magazines- where? How? - Wire services - Printing newspaper - elements of
production- shooting- copy fitting- feature- picture- layout. - Supportive Skills- writing style-
cut line- news story- news lead- feature and picture.

Unit 3

Sports and action — requirements - sports shooting tips - Interpretingaction- dynamic composition-
foreground and background Graphic Ideation- follow through- shadow for impact- fireworks- framing-
angle- lighting.

Unit 4

Feature photography — shelf life- good feature photographs- captions- and soft news- planning to cover an
event — B/W- color and Illustration featurephotographs. The picturestory — history- elements- features-
structure — how to shoot.

Unit 5
Digital photography — camera and control- making the transition- revitalizing images-picture processing-
digitizing- scanning- managing color - printing.

Total Number of
Topics

Number of Topics relevance on

Category Based on %

Local
Regional
National

Global
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23 21 22 22 LOCAL

Booksforstudyandreferences:

1. RobertL.Kerns-PhotoJournalism-Prentice-HallInc.-EnglewoodCliffs-N.J.1980.

2. ChuckDelaney-PhotoJournalism1-NewYork Instituteofphotography-NewYork-USA1993.

3. ChuckDelaney-PhotoJournalism2-NewY orkInstituteofphotography-NewY ork-USA1993.

4. IbarraGonzalez-S.J-Photo Language-AManualforFacilitators-Sonoluse/Asia-1981

5. TomAnNg-DigitalPhotography-MitchellBeazley-OctopusPublishingGroupLtd.London-UK2001



RelationshipMatrixforCOs- POsandPSOs

Semester Code TitleoftheCourse Hours Credits
\% 21UVC5MBE1P | PHOTOJOURNALISM 4 3
(Practical)

CourseO | ProgrammeOutcomes(POs) ProgrammeSpecificOutcomes(PSOs)
gtg;;“es( PO1 |PO2 |PO3 |PO4 |[PO5 |PSO1 | PSO2|PSO3 ]| PSO4 | PSO5
CO1 [ 0 0 I I { { I I I

CO2 [ (

CO3 0 0 I I [ I I I

CO4 [ [

CO5 [ 0 0 I I [ [ I I I

NumberofMatches(l)=32Relationship:HIGH

Mapping 1-29% 30-59% 60-69% 70-89% 90-100%

Matches 1-14 15-29 30-34 35-44 45-50

Relationship | VeryPoor Poor Moderate High VeryHigh
PerparedBy CheckedBy Hod
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SKILLBASEDELECTIVE-II
CORELDRAW

CourseCode:21UVC5SBE?2
Hours : 2
Credits:2

CourseOutcomes:

Unitl :

TotalMarks  :100
ExternalMarks:75
InternalMarks:25

Themainobjectiveof the trainingistogive publishers-project-managers-designers

andarchitects

SystematicunderstandingandpracticalexperienceoftheCorelDrawdrawingtoolsandapplicat

ions

Draftingandpowerfuldrawingenvironment-designprofessionalqualitypages-
artworkandcreate text effects- flyers- menus- letters andothers.

Core IDraw Basics

Unitll:

Drawing and Selecting

UnitllI:

Working with Text-texture for text

UnitlV:

Working with Images-shapes and compiling together

UnitV:

Page Layout and Background-Motion picture

Number of Topics relevance on
Total Number of = = _
Topics @ .S S _‘é’ Category Based on %
o (@) = =
— & CZK'S o
8 3 1 2 5 GLOBAL
TextBook

DTPCourseKit—VikasGupta—DreamtechPresﬁOOg.



SKILL BASED ELECTIVE-
INHIDREAMWEAVER

CourseCode:21UVC5SBE3

Hours :2
Credits:2

Objective:

TotalMarks:100
ExternalMarks:75
InternalMarks:25

*TounderstandDream Weaverfordesigningwebpages.
*Toimplementvariousmethodsindesigningwebpage
*TotrainstudentsinStyleSheetandJavaScript

UNITI:

IntroductiontoDreamweaverCS4 -Working with Dream weaver Websites.

UNITII:

Working with Web Pages -Working with HTML Tables - Framesets and Frames.

UNITIII:

Introduction to Cascading Style Sheets. Types of sheets

UNITIV:

Working with Templates-Working with Flash Contents and HTML Forms.

UNITV:

Working with JavaScript-Finalizing the Site.

Number of Topics relevance on
Total Number of = = _
Topics Tg S S s Category Based on %
° i) = o
i z ©
15 3 4 3 5 GLOBAL
TextBook:

1.DreamweaverCS4inSimpleSteps-KogentLearningSolutionsinc-DreamtechPress-2010



SEMESTER-VI



CoreCourseVill
MediaResearchOrientation(Theory)

Course
Code:21UVC6CC8Hours:
6

Credit:5

CourseOQOutcomes:

» Acquiredetailedunderstandingofmediaorganizationsanditstypes.

» Bringoutthedifferencesbetweenmediaasbusinessandmediaasasocialinstitution.

» Haveanin-depthknowledgeofhowmediaorganizationsaremanaged.

» Gainclearideaofhowprintmediaworks-itsvariousfunctionsanddepartments.

» haveadeeperunderstandingoftherelationshipbetweenmediaanditsmarket-
theproductionandrevenueaspects-alongwiththerisksinvolvedwiththeeconomicsofmedia.

Unitl

Media Research Process-The need and relevance of media research. Responsibility and Involvement.
Scientific and nonscientific method.Steps involved in designing a research project. Research objectives.
Research problem. Hypothesis. Types of research methods—Media Research Process-Case study- Content
analysis etc.

Unit2
Types of research design-Exploratory- Descriptive and Experimentation. Merits and demerits of these
methods.Opinion polls- and audience research Protocols of research methods

Unit3

Data collection methods. Primary data and secondary data. Types of secondary data. Survey data-
Observation data.General accuracy of data collected. Questionnaire method. Structured and non
structured. Telephone and personal interviews. Questionnaire construction methods.

Unit4
Sampling. Types of sample. Random- Cluster- Stratified Systematic- Probability and non-probability-
Convenience- Judgment- Quota etc. Sampling problems. Sample error. Choosing a sample design.

Unit5

Preparation and tabulation of collected data- Data analysis. Identifying interdependencies. Steps involved
in writing a research paper/report. Written research report. Evaluation of the Research procedure. -
Publishing - Records organizing.

Number of Topics relevance on
Total Number of = = _
Topics Tg S S s Category Based on %
S i) = o
T z ©
56 23 5 5 26 GLOBAL

7]
[

Booksforstudyandreference:

1. Hansen-Andresetal-- MassCommunicationResearchMethods-MacmillanPress Ltd-London-

1998




2.Wimmer-DRogerandDominickRJoseph-MassMediaResearch-Anintroduction-
WadsworthPublishingCompany- California 1991
3. Dr-Mercado-CommunicationResearchMethods-UniversityofPhilippines-Manila-1979-



RelationshipMatrixforCOs- POsandPSOs

Semester | Code TitleoftheCourse Hours Credits
Vi 21UVC6CC8 Media 6 5
ResearchOrientatio

n(Theory

Course ProgrammeQutcomes(POs) ProgrammeSpecificOutcomes(PSOs)
%”Ct)‘;‘;mes POL |[PO2 |PO3 |PO4 |PO5 |PSOL |PSO2]|PSO3|[PSO4 |PSO5
CO1 [ [ 0 0 0 0 l l
CO2 [ [ 0 0 0 0 I
CO3 [ [ 0 0 [ [ I I
CO4 [ [ 0 0 0 l I
CO5 [ [ 0 0 [ I I I
NumberofMatches(ll)= 38Relationship: HIGH
Mapping 1-29% 30-59% 60-69% 70-89% 90-100%
Matches 1-14 15-29 30-34 35-44 45-50
Relationship | VeryPoor Poor Moderate High VeryHigh

PerparedBy CheckedBy Hod




CoreCourseXl- PUBLICRELATIONS(Theory)

Course Code:
21UVC6CC9Hours: 5
Credit:4

CourseOutcomes:
Recallandstatethepublicrelations

ReviewelocutionofPR
ApplybasicPRtheoriesandprinciplestopractice
Co-ordinateandcontributeother planningofPRactivities
AnalyzethepublicopinionandhowitaffectsPR

YV VYV VY

Unitl

Public Relations— Definition- Elements of PR — functions of PR — Need of PR — history of PR -growth of
PR in India- - Public relations - propaganda and public opinion - PR as a Management.PR as a
Management -PR as mediaators— Tools and techniques of PR ; Newsletter — Business event -
partnerships.

Unit2

Stages of PR — Planning- Implementation research- evaluation- PR practitioners and media relations —
Press Conference - Press release exhibition and other PR tools — Communication with the public —
internal and external- employer- employee relations -Community Relations.4
models of Public Relations- Excellence theory - Fully functioning society theory - Key definitions -
classifications ofPR

Unit3

PR in India — Public and Private Sectors-Private sector emergence —— PR Counseling - PR agencies — PR
and advertising — PR for media Institutions — Planning for PR campaigns — types of publicity —production
— house Journals — Motion pictures- Kits- Trade fairs- open house etc.

Unit4
Shareholders - relationsdealers - relations- - PR for hospitals - PR for charitable institutions - PR for
defense- PR for NGOs — PR for political parties- management and case studies

Units
PR research techniques- PR tools and publicity materials — Traits of Good PRO - PR and law - PR and
new technology- code of ethics — International PR — Professional organizations — Emerging Trends

Number of Topics relevance on

Total Number of = = _
Topics Tg S S s Category Based on %
g 2 z s
i z ©
30 8 21 14 LOCAL

Booksforstudyandreference:
1. J-LKumar-Mass Media-Anmol PublicationsPvt Itd--NewDelhi- 2006
2. Alisontheaker-ThePublicRelations-2ndEdition-Routledge-USA-2004



3. JaneJohnston- ClaraZawawi- PublicRelations: Theoryand Practice-Allen&Unwin- 2009



RelationshipMatrixforCOs- POsandPSOs

Semester | Code TitleoftheCourse Hours Credits

Vi 21UVC6CCY | pUBIICRELATIONS 5 4
(Theory)

CourseO | ProgrammeOutcomes(POs) ProgrammeSpecificOutcomes(PSOs)

gtg;;“es( PO1 |PO2 |PO3 |PO4 | PO5 |PSO1 |PSO2]|PSO3|PSO4 |PSO5

CO1 [ [ { { { { I I

CO2 I I [ [ [ [ I

COs3 [ [ [ [ [ [ I I

CO4 I I {0 {0 ( l I

CO5 [ I 0 0 [ I I I

NumberofMatches(ll)= 38Relationship: HIGH

Mapping 1-29% 30-59% 60-69% 70-89% 90-100%

Matches 1-14 15-29 30-34 35-44 45-50

Relationship | VeryPoor Poor Moderate High VeryHigh

PerparedBy CheckedBy Hod




Major Based Elective-

WebDesignPractical
Course Code: 21UVC6MBE2P Hours: 6
Credit:5
CourseOutcomes:

» Understandingwebpagedesigning-slicingandexporting

» Understandsoftwareusedforwebdesigning

» Gainknowledge2dflashanimations

» GainknowledgeaboutscriptinglanguagelikeHTML

» Haveanin-depthknowledgeaboutexportingandpublishingWebPages

Unitl
Creating text in 2D format & 3D object animation- images with special effects and movement.

Unit2
3-D Rendering: geometric shapes- 3-D shapes with realistic textures- buttons with beveled edges- 3-D
lettering- shadows-etc. 3D Modeling and Animation software- Flash- 3D studio Max.

Unit3

Multimedia techniques: saving Photoshop images as QuickTime Movie frames-arial- scientific- still
photography- pet photography- product photography -Morphing

- Kinematics

Unit4
Internet- sending and receiving E-mail- browsing the web- multimedia & Net- Desktop Web- Mailing
lists- user net news- chatting- conferencing and collaborating- FTP and Telnet.

Units

Web Design- web design tools- front pageHTML and XML programming- Implementation-Creation of
Home page or linking- dynamics of web page- web development and editing tools- building web site-
publishing a site- promote and maintain site;

Number of Topics relevance on

Total Number of

Topics Category Based on %

Local
©| Regional
~| National

Global

58 10 24 GLOBAL

Booksforstudyandreference:

1. AckermanC-MasteringMultimedia-Advantagell-BPSPublishers-

2. MulIinEiIeen-TheEssentiaIPhotoshopBook-G@otiaPublicatioantLtd--NeWDeIhi-1997-
3. CatWoods-AlexanderBicalhowithChrisMurray-Mastering3dsMax 4-SYBEX-
BPBPublications- New Delhi- 2001-

4. ChristianCrumlish-TheABCofthe Internet-BPBPublications-New Delhi-1998-



5. PeckD-Multimedia: AhandsonIntroduction- Thomson Learning-1998
6. PowellThomas-Webdesign: The completeReference-TataMcGraw-Hill-2000-
7. Vaughan-Multimedia:Makingitwork-1999-



RelationshipMatrixforCOs- POsandPSOs

Semester | Code TitleoftheCourse Hours Credits
VI 21UVC6MBE2P Multimedia and 6 5
WebDesigningPract
ical
Course ProgrammeQutcomes(POs) ProgrammeSpecificOutcomes(PSOs)
(Cz:“é‘;‘;mes POl |PO2 |PO3 |PO4 |PO5 | PSO1 |PSO2|PSO3 | PSO4 | PSO5
CO1 I 0 0 [ [ [ [ I I
CO2 [ 0 0 0 [ 0 l
COs3 [ 0 0 0 [ 0 [ 0 0
CO4 I 0 0 [ [ [ [ I I
CO5 [ 0 0 0 0 0
NumberofMatches(ll)= 40Relationship: HIGH
Mapping 1-29% 30-59% 60-69% 70-89% 90-100%
Matches 1-14 15-29 30-34 35-44 45-50
Relationship | VeryPoor Poor Moderate High VeryHigh
PerparedBy CheckedBy Hod




CourseCode:21UVC6MBE3P

Hours:6C
redit:5

IHICREATIVEADVERTISING

CourseOQOutcomes:

VV VY

ng

Y

Major Based Elective-

1. ADVERTISINGPhotography

Compareandrelatethedifferenttypesofadvertising

CompareandcontrasttheAdvertisingappealsandadvertisingcustomers
PrepareandcreateanAdcampaign
ListandRecallthehistoryofcameraandwhattypeofcamerasareusedinearlierperiod
Experimentandselectthevariousmediastrategytoselectthemediainthefieldofadvertisi

Tocreateaadvertisementforcommercials&Noncommercial(todesignaprintedmaterialswithownobj

ects)

2. ADVERTISINGVideography

To create an advertisement for commercials& Noncommercial (to produce Ad

film)RelationshipMatrixforCOs- POs and PSOs

Number of Topics relevance on
Total Number of = = _
Topics Tg S S s Category Based on %
g 5 3 o
x =z

2 2 2 2 2 LOCAL

Semester Code TitleoftheCourse Hours Credits
Vi 21UVC6MBE3P CREATIVEA 6 5
DVERTISING

CourseO | ProgrammeOutcomes(POs) ProgrammeSpecificOutcomes(PSOs)
gtg;;“es( PO1I | PO2 |PO3 |PO4 |PO5 |PSO1 | PSO2 | PSO3 | PSO4 | PSO5
CO1 I I I El I I I I [
CO2 I I I I 0 0 0
CO3 I I I I I 0 I I I
CO4 I I I I 0 0 I I 0




CO5 I I 1 1 \ \ 1 \ |1

NumberofMatches(ll)= 40Relationship: HIGH

Mapping 1-29% 30-59% 60-69% 70-89% 90-100%

Matches 1-14 15-29 30-34 35-44 45-50

Relationship | VeryPoor Poor Moderate High VeryHigh
PerparedBy CheckedBy Hod




Project

CourseCode:21UVC6PW Credit:5
CourseOutcomes: Hours: 6\
AprojectproposedandexecutedinachosenareaofinterestrelatedtothecourseineitherAdvertising or

Television Production or Multimedia & Web Designing or Photography- Emphasiswill be given to
producing work that can be made use of in the industry- which subsequently willhelpstudent enter
themedialndustrywith an evaluated portfolio-

1. ADVERTISING
Print materials for advertisements- corporate identity manual- stationery- brochure- posters- newsletter- etc.

2. TELEVISION PRODUCTION
Television presentation of commercial- social ad- interview- music video- documentary- feature- etc.

3. MULTIMEDIA & WEB DESIGNING
Graphic and Multimedia production plannedand designed for an animated presentation or a website or any

of the kind.

4. PHOTOGRAPHY
Photographs produced with a purposefor Journalism- Fashion- Advertisements- - etc.

Number of Topics relevance on
Total Number of = = _
Topics Tg S S I Category Based on %
g 2 |3 o
x =z

23 6 3 10 2 NATIONAL

Semester Code TitleoftheCourse Hours Credits
Vi 21UVCEPW Project 6 5

Course ProgrammeQOutcomes(POs) ProgrammeSpecificOutcomes(PSOs)
%g;‘;mes PO1L | PO2 |PO3 |PO4 | PO5 |PSO1 | PSO2]|PSO3 | PSO4 | PSO5
CoO1 I I I 0 0 0 0 0 0
CO2 I I I I 0 0 I
CO3 I 0 I I I I 0 0 I
CO4 I I I I 0 0 0 0 I
CO5 I I 0 I I I
NumberofMatches(l)= 40Relationship: HIGH
Mapping 1-29% 30-59% |60-69% 70-89% 90-100%
Matches 1-14 15-29 30-34 35-44 45-50
Relationship | VeryPoor Poor Moderate High VeryHigh
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