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Vision 

 The Department is committed to educate and train innovate and competent human resource 

globallysuitable for industry, business and service sector and to equip and encourage them to start 

their ownventuresinurbanorruralareasbenefittingboththe classesandmasses. 

 
Mission 

 Tosecureanddeliver knowledgethroughteaching,researchandextensionactivities 

 Toseekcontinuous improvementinthequalityofeducationtoremaingloballycompetitive 

 To consolidate, strengthen and update the existing programmes. 

 To expand and diversify to cover the frontier areas by introducing newly certain innovative academic 

programmes. 

 To fosterresearch inregionalstudiesthattooofinterdisciplinarynature 

 Tokeepregularinteractionwithbusinessandindustrywiththehelpofestablishmentofchairsandenteringinto

MOUs. 

 Toundertakeextensionandconsultancyactivities 

 Toimprovesoftskillstobringaboutbalancedpersonalitydevelopmentofthelearners 



ProgrammeOutcomes(POs) 

Upon completion of the programme the undergraduate will bibelot 

1.  Acquireknowledge,understandconceptsandapplynewideaswhichenablethemtobeemployable 

orself-employed. 

2. Demonstratemotivationinadvancingtohigherlearningprogrammes. 

3. Engageinsociallyresponsiblebehaviourandhave valueaddededucation. 

a. Haveexposuretotechnicalproficiency,analyticalcapability,softskillsandlifeskillsdevelopment. 

4. DevelopbroadunderstandinginthebasicconceptsofCommerce. 

 

 
 

ProgramSpecificOutcomes(PSOs) 

 
1. UponcompletionoftheB.ComDegree programme,thegraduatewillbe able to 

 
2. UnderstandthevariousprinciplesthatgoverntheapplicationofCommerce&Management. 

 

3. UnderstandtheAccountingConceptsandacquiretheskillsinpreparingvariousaccounts. 

 

4. Acquireknowledge,createandexecutenewideastodevelopentrepreneurialskills. 

 

5. Understandthebasicknowledge,legalrulesandrelationsregarding businessandcompanies. 

 

6. Acquireeffectivecommunication,presentationandprofessionalskills. 



ThanthaiHansRoeverCollege(Autonomous),Elambalur,Perambalur-621220 

B.COM 
CHOICEBASEDCREDITSYSTEM–LEARNINGOUTCOMESBASEDCURRICULUM FRAMEWORK(CBCS-LOCF) 

(Forthecandidatesadmittedfromtheacademicyear2024-2025 onwards) 
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1 I 23UT1/H1 Language 6 3 3 25 75 100 

1 II 23UE1 English 6 3 3 25 75 100 

1 III 23UCM1CC1 FinancialAccounting- I 6 5 3 
25 75 

100 

1 III 23UCM1CC2 Principles ofManagement 6 5 3 
25 75 

100 

1 III 23UMS1AC1 BusinessCommunication 4 3 3 
25 75 

100 

I IV 23UCM1SE1 Principles ofCommerce-(NME-1) 2 2 3 25 75 100 

   ValueAddedCourse*  2* 2 50 50 100* 

Total 30 21 - - - 600 

2 I 23UT2/H2 Language 6 3 3 25 75 100 

2 II 23UE2 English 6 3 3 25 75 100 

2 III 23UCM2CC3 FinancialAccounting-II 5 5 3 
25 75 

100 

2 III 23UCM2CC4 BusinessLaw 5 5 3 
25 75 

100 

2 III 23UMS2AC2 BusinessEnvironment 4 3 3 
25 75 

100 

2 IV 23UCM2SE2 StockMarketOperation-(NME-2) 2 2 3 25 75 100 

2 IV 23UCM2SE3 OfficeManagement 2 2 3 25 75 100 

   ValueAddedCourse*  2* 2 50 50 100* 

Total 30 23 - - - 700 

3 I 23UT3/H3 Language 6 3 3 25 75 100 

3 II 23UE3 English 6 3 3 25 75 100 

3 III 23UCM3CC5 CorporateAccounting–I 5 5 3 
25 75 

100 

3 III 23UCM3CC6 CompanyLaw 4 4 3 
25 75 

100 

3 III 23UCM3AC3 BusinessMathematics&Statistics 4 3 3 
25 75 

100 

3 IV 23UCM3SE4 HumanResourceManagement 2 2 3 25 75 100 

3 IV 23UCM3SE5 Advertising& SalesPromotion 2 2 3 25 75 100 

3 IV 23UGS GenderStudies 1 1 3 25 75 100 

   ValueAddedCourse*  2* 2 50 50 100* 

Total 30 23 - - - 800 



4 I 23UT4/H4 Language 6 3 3 25 75 100 

4 II 23UE4 English 6 3 3 25 75 100 

4 III 23UCM4CC7 CorporateAccounting-II 5 5 3 
25 75 

100 

4 III 23UCM4CC8 PrinciplesofMarketing 5 5 3 
25 75 

100 

4 III 23UCA4AC4 FinancialServices 4 3 3 
25 75 

100 

4 IV 23UCM4SE6 SoftSkillDevelopment 2 2 3 25 75 100 

4 IV 23UES EnvironmentalStudies 2 2 3 25 75 100 

   
ValueAddedCourse* 

 
2* 2 50 50 100* 

Total 30 23 - - - 700 

5 III 23UCM5CC9 CostAccounting-I 6 5 3 
25 75 

100 

5 III 23UCM5CC10 BankingLawandPractice 6 5 3 
25 75 

100 

5 III 23UCM5CC11 IncomeTaxLawandPractice- I 5 4 3 
25 75 

100 

5 III 23UCM5CC12PW Project withViva-Voce 3 3 - 
Evaluation-80 

Vivavoce-20 
100 

5 III 23UCM5DE1 FinancialManagement 4 4 3 25 75 100 

5 III 23UCM5DE2 InsuranceandRiskManagement 4 4 3 25 75 100 

5 IV 23UVE ValueEducation 2 2 3 25 75 100 

   SummerInternship**(Or)Industrial

Training 

 
2* 

    

   
ValueAddedCourse* 

 
2* 2 50 50 100* 

Total 30 27 - - - 700 

6 III 23UCM6CC13 CostAccounting-II 6 5 3 
25 75 

100 

6 III 23UCM6CC14 Management Accounting 6 5 3 
25 75 

100 

6 III 23UCM6CC15 IncomeTaxLawandPractice- II 6 4 3 
25 75 

100 

6 III 23UCM6DE3 EntrepreneurialDevelopment 6 4 3 25 75 100 

6 III 23UCM6DE4 
LogisticsandSupplyChain

Management 
6 4 3 25 75 100 

6 V 
 

ExtensionActivity - 1 - - - - 

   
ValueAddedCourse* 

 
2* 2 50 50 100* 

Total 30 23 - - - 500 

GrandTotal 180 140 
   

4000 

after4thsemesterduringsummervacation-30 Hours and2 credits willbeincluded inthe5thsemester. 

*ExtraCreditCoursewhichwillnotbeincluded inthetotalCGPA 

*Valueaddedcourse (OutsideInstructionhours:30hours) 



ListofCoreCourses 

Core Course –I – Financial Accounting – 

ICore Course –II – Principles of 

ManagementCore Course –III – Financial 

Accounting – IICoreCourse–IV-

BusinessLaw 

Core Course –V -Corporate Accounting -

ICoreCourse–VI–CompanyLaw 

CoreCourse–VII -CorporateAccounting- 

IICore Course –VIII – Principles of 

MarketingCoreCourse–IX–CostAccounting-I 

CoreCourse–X–BankingLawandPractice 

Core Course – XI – Income Tax Law and Practice-

ICoreCourse–XIII–CostAccounting–II 

CoreCourse–XIV–ManagementAccounting 

CoreCourse–XV–IncomeTaxLawandPractice–II 

 
ListofAlliedCourses 

• BusinessCommunication 

• BusinessEnvironment 

• PrinciplesofMarketing 

• E-Commerce 

 
ListofDisciplineSpecificElectiveCourse 

• FinancialManagement 

• OfficeManagement&SecretarialPractice 

• EntrepreneurialDevelopment 

• LogisticsandSupplyChainManagement 

 
SkillEnhancementCourse: 

Skill Enhancement Course-1(NME-1) – Principles of 

CommerceSkill Enhancement Course-2(NME-2) – Stock 
Market OperationSkillEnhancementCourse-3 –

OfficeManagement 

SkillEnhancementCourse-4 – Human Resource 

ManagementSkillEnhancementCourse-5 –

Advertising&SalesPromotion 

SkillEnhancementCourse-6 –SoftSkill(AuditingandCorporateGovernance) 

 
Coursedetails: No.ofCourses& Credits TotalCredits 

PartI 

Tamil 

 
4*3 

 
12 

Part II 

English 

 
4*3 

 
12 

Part III 

Core Course 

 
14*4 

 
56 

ProjectwithViva-Voce 1*4 4 

AlliedCourse 4*3 12 

DisciplineElective 

PartIV 

4*3 12 

SkillEnhancementCourses 6*2 12 

EntrepreneurialSkill 1*1 1 



SoftSkill 1*2 2 

ValueEducation 1*2 2 



EnvironmentalStudies 1*2 2 

SummerInternship 1*2 2 

PartV   

ExtensionActivity 1 (CreditOnly) 1 

Note: 
  

 InternalMarks ExternalMarks 

1.Theory 25 75 
2. Practical 40 60 

3.SeparatepassingminimumisprescribedforInternalandExternalmarks 

FORTHEORY 

Thepassingminimumfor CIAshallbe40% outof25marks[i.e.10marks] 

ThepassingminimumforSemesterExaminationsshallbe40%outof75marks[i.e.30marks] 

FORPRACTICAL 

Thepassingminimumfor CIAshallbe40% outof40marks[i.e. 16marks] 

ThepassingminimumforSemesterExaminationsshallbe40%outof60marks[i.e. 24marks] 

 
 Project : 100 Marks (The Project will be evaluated by an Internal and an External 

Examiner)Dissertation-80Marks 

VivaVoce-20 Marks 

 
ListofValueAddedCourses 

 
CourseCode CourseTitle 

23UCMVA1 AgriBusinessCo-operatives 

23UCMVA2 RuralMarketing 

23UCMVA3 AgriSupplyManagement 

23UCMVA4 ProductionandOperationsManagement 

23UCMVA5 StrategicBrandManagement 

23UCMVA6 SustainableDevelopment 



QuestionPaperPattern 
 

UGProgramme 

MaximumMarks:75 Duration:3Hours 

 

 
 

Section-A 

i)a- (5 Questions for Multiple 

Choice)One questionfromeachunit 
5x1=5Marks 

b-(5QuestionsforFillintheBlanks)One 

questionfromeachunit 
5x1=5Marks 

ii)(5shortanswerquestions)Onequ

estion fromeachunit 
5x2=10Marks 

Section-B 5 Questions (InternalChoice: Eitheror) 

Onesetofquestionsfromeachunit 
5x5=25Marks 

Section-C 3 Questions(Answerany3 

outof5Questions)One questionfromeachunit 
3 x10 = 30 Marks 



SEMESTER– I 

CourseCode:23UCM1CC1 ExamHours:3 

InstructionHours:6 InternalMarks:25 

Credits:5 ExternalMarks:75 

CORECOURSE– I–FINANCIALACCOUNTING-I 

OBJECTIVES: 

1. Tounderstandthebasicaccountingconceptsandstandards. 

2. Toknowthebasis forcalculatingbusinessprofits. 

3. Tofamiliarizewiththeaccountingtreatmentofdepreciation. 

4. Tolearnthemethodsofcalculatingprofitforsingleentrysystem. 

5. Togainknowledgeontheaccountingtreatmentofinsuranceclaims. 

COURSEOUTCOMES: 

1. RemembertheconceptofrectificationoferrorsandBank reconciliationstatements 

2. Applythe knowledgeinpreparingdetailedaccountsofsole tradingconcerns 

3. Analysethevariousmethodsofprovidingdepreciation 

4. Evaluatethemethodsofcalculationofprofit 

5. Determinetheroyaltyaccountingtreatmentandclaimsfrominsurancecompaniesincaseoflossofstock. 

UNIT–I 

FundamentalsofFinancialAccounting 

FinancialAccounting–Meaning,Definition,Objectives,BasicAccountingConceptsandConventions - 

Journal, Ledger Accounts– Subsidiary Books –– Trial Balance - Classification of Errors –Rectification of 

Errors – Preparation of Suspense Account – Need and Preparation - Bank ReconciliationStatement. 

UNIT–II 

FinalAccounts 

FinalAccountsofSoleTradingConcern-CapitalandRevenueExpenditureandReceipts–

PreparationofTrading,ProfitandLossAccountand Balance SheetwithAdjustments. 

UNIT–II 

DepreciationandBillsofExchange 

Depreciation-Meaning–Objectives–AccountingTreatments-Types-StraightLineMethod–

DiminishingBalancemethod–Conversionmethod. 

AnnuityMethod–DepreciationFundMethod–InsurancePolicyMethod–RevaluationMethod–

DepletionMethod–SumofDigitsMethod–MachineHourRate Method. 

BillsofExchange–Definition–Specimens–DiscountingofBills–EndorsementofBill–Collection–Noting–

Renewal–RetirementofBillunderrebate–InsolvencyofAcceptor–Accommodation. 

UNIT–IV 

AccountingfromIncompleteRecords 

Incomplete Records -Meaning and Features - Limitations - Difference between Incomplete Records 

andDouble Entry System - Methods of Calculation of Profit- Statementof Affairs Method – Preparation 

offinalstatements byConversionmethod.Average Due Date andAccountCurrent. 

UNIT–V 

RoyaltyandInsuranceofClaims 

Meaning – Minimum Rent– Short Working – Recoupment of Short Working – Lessor and Lessee –Sublease 

–Accounting Treatment.Insurance Claims –Calculation of Claim Amount-Average clause (LossofStockonly) 

TEXTBOOKS: 

1. S.P.JainandK.L.NarangFinancialAccounting-I,KalyaniPublishers,NewDelhi. 

2. S.N.Maheshwari,FinancialAccounting,VikasPublications,Noida. 

3. ShuklaGrewalandGupta,“AdvancedAccounts”,volume1,S.ChandandSons,NewDelhi. 

4. RadhaswamyandR.L.Gupta:Advanced Accounting,SultanChand,NewDelhi. 

5. R.L.GuptaandV.K.Gupta,“FinancialAccounting”,SultanChand,NewDelhi. 

REFERENCES: 



1. Dr.ArulanandanandRaman:AdvancedAccountancy,HimalayaPublications,Mumbai. 

2. Tulsian,Advanced Accounting,TataMcGrawHills,Noida. 

3. CharumathiandVinayagam,FinancialAccounting,S.ChandandSons,NewDelhi. 

4. GoyalandTiwari,FinancialAccounting,TaxmannPublications,NewDelhi. 

5.RobertNAnthony,DavidHawkins,KennethA.Merchant,Accounting:TextandCases.McGraw-

HillEducation,Noida. 

WEBRESOURCES: 

1. https://www.slideshare.net/mcsharma1/accounting-for-depreciation-1 

 

2. https://www.slideshare.net/ramusakha/basics-of-financial-accounting 

 

3. https://www.accountingtools.com/articles/what-is-a-single-entry-system.html 

. 

RelationshipMatrixforCOs, POsandPSOs 
 

Semester Code TitleoftheCourse Hours Credits 

I 23UCM1CC1 FinancialAccounting -I 5 5 

CourseO

utcomes(

COs) 

ProgrammeOutcomes(Pos) ProgrammeSpecificOutcomes(PSOs) 

PO1 PO2 PO3 PO4 PO5 PSO1 PSO2 PSO3 PSO4 PSO5 

CO1 
        

CO2 
        

CO3 
         

CO4 
      🗸 

CO5 
        

Number ofMatches(🗸)=39 Relationship:High 

 

Mapping 1-29% 30-59% 60-69% 70-89% 90-100% 

Matches 1-14 15-29 30-34 35-44 45-50 

Relationship VeryPoor Poor Moderate High VeryHigh 

http://www.slideshare.net/mcsharma1/accounting-for-depreciation-1
http://www.slideshare.net/mcsharma1/accounting-for-depreciation-1
http://www.slideshare.net/ramusakha/basics-of-financial-accounting
http://www.slideshare.net/ramusakha/basics-of-financial-accounting
http://www.accountingtools.com/articles/what-is-a-single-entry-system.html
http://www.accountingtools.com/articles/what-is-a-single-entry-system.html


SEMESTER– I 

CourseCode:23UCM1CC2 ExamHours:3 

InstructionHours:6 InternalMarks: 25 

Credits: 5 ExternalMarks:75 

CORECOURSE– II– PRINCIPLES OFMANAGEMENT 

OBJECTIVES: 

1. To understand the basic management concepts and 

functions2.Toknowthevarioustechniquesofplanninganddecisionma

king3.Tofamiliarize withthe concepts oforganizationstructure 

4. Togainknowledgeaboutthevariouscomponentsofstaffing 

5. Toenablethestudentsinunderstandingthecontroltechniquesofmanagement 

COURSEOUTCOMES: 

On completion of the course, the student will be able 

to1.Demonstratetheimportanceofprinciplesofmanagement. 

2.Paraphrase the importance of planning and decision making in an 

organization.3.Comprehendtheconceptofvariousauthorizesandresponsibilitiesofanorganization

.4.Enumeratethevariousmethods ofPerformanceappraisal 

5.Demonstratethenotionofdirecting,co-coordinationand controlinthemanagement. 

UNIT–I 

IntroductiontoManagement 

Meaning- Definitions – Nature and Scope - Levels of Management – Importance - Management 

Vs.Administration – Management: Science or Art –Evolution of Management Thoughts – F. W. 

Taylor,Henry Fayol, Peter F. Drucker, Elton Mayo - Functions of Management - Trends and 

Challenges ofManagement.Managers–Qualification–Duties&Responsibilities. 

UNIT–II 

Planning 

Planning – Meaning – Definitions – Nature – Scope and Functions – Importance and Elements 

ofPlanning–Types–PlanningProcess-ToolsandTechniquesof Planning–

ManagementbyObjective(MBO).DecisionMaking:Meaning–Characteristics–Types-

StepsinDecisionMaking 

–Forecasting. 

 
UNIT–III 

Organizing 

Meaning - Definitions - Nature and Scope – Characteristics – Importance – Types - Formal 

andInformalOrganization–OrganizationChart–OrganizationStructure:MeaningandTypes-

Departmentalization– Authority and Responsibility – Centralization and Decentralization – Span 

ofManagement. 



 

UNIT–IV 

Staffing 

Introduction - Concept of Staffing- Staffing Process – Recruitment – Sources of Recruitment–

Modern Recruitment Methods - Selection Procedure – Test- Interview– Training: Need - Types–

Promotion–ManagementGames–PerformanceAppraisal-MeaningandMethods–

360PerformanceAppraisal –WorkfromHome-ManagingWorkfromHome [WFH]. 

UNIT–V 

Directing 

Motivation–Meaning-Theories–Communication–Types-BarrierstoCommunications–Measures to 

Overcome the Barriers.Leadership – Nature - Types and Theories of Leadership –

StylesofLeadership-Qualitiesofa Good Leader –Successful WomenLeaders.Supervision. 

Co-ordination andControl 

Co-ordination–Meaning- TechniquesofCo-ordination. 

Control - Characteristics - Importance – Stages in the Control Process - Requisites of 

EffectiveControlandControllingTechniques–ManagementbyException[MBE]. 

TEXTBOOKS: 

1.Gupta.C.B,-PrinciplesofManagement-L.M.Prasad,S.Chand&SonsCo.Ltd, 

NewDelhi.2.DinkarPagare, Principles of Management, Sultan Chand & Sons Publications, New 

Delhi.3.P.C.Tripathi&P.NReddy,PrinciplesofManagement.TataMcGraw,Hill,Noida. 

4.L.M.Prasad,PrinciplesofManagement,S.Chand&SonsCo.Ltd, NewDelhi. 

5.R.K. Sharma, Shashi K. Gupta, Rahul  Sharma, Business  Management,

 KalyaniPublications,NewDelhi. 

REFERENCES: 

1. KSundhar,PrinciplesOfManagement,VijayNicholeImprintsLimited,Chennai 

2. HaroldKoontz,HeinzWeirich,EssentialsofManagement,McGrawHill,SultanChandandSons,Ne

wDelhi. 

3. Grifffin,Managementprinciplesandapplications,Cengagelearning,India. 

4. H.Mintzberg -TheNatureofManagerialWork,Harper&Row,NewYork. 

5. Eccles,R.G.&Nohria,N.Beyond the Hype:Rediscovering the Essence of 

Management.BostonTheHarvardBusiness SchoolPress,India. 

WEBRESOURCES: 

1. http://www.universityofcalicut.info/sy1/management 

2. https://www.managementstudyguide.com/manpower-

planning.htm3.https://www.businessmanagementideas.com/notes/mana

gementnotes/ 

coordination/coordination/21392 

 

http://www.universityofcalicut.info/sy1/management
https://www.managementstudyguide.com/manpower-planning.htm
https://www.managementstudyguide.com/manpower-planning.htm
http://www.businessmanagementideas.com/notes/managementnotes/
http://www.businessmanagementideas.com/notes/managementnotes/
http://www.businessmanagementideas.com/notes/managementnotes/


 

 

 
RelationshipMatrixforCOs,POsandPSOs 

 

Semester Code TitleoftheCourse Hours Credits 

I 23UCM1CC2 PrinciplesofManagement 5 5 

CourseO

utcomes(

COs) 

ProgrammeOutcomes(Pos) ProgrammeSpecificOutcomes(PSOs) 

PO1 PO2 PO3 PO4 PO5 PSO1 PSO2 PSO3 PSO4 PSO5 

CO1 
          

CO2 
          

CO3 
          

CO4 
          

CO5 
          

NumberofMatches(🗸)=38 Relationship:High 

 

 

 

 

 
 

Mapping 1-29% 30-59% 60-69% 70-89% 90-100% 

Matches 1-14 15-29 30-34 35-44 45-50 

Relationship VeryPoor Poor Moderate High VeryHigh 



SEMESTER–I 

CourseCode:23UCM1AC1 ExamHours:3 

InstructionHours:4 InternalMarks:25 

Credits:3 ExternalMarks:75 

ALLIEDCOURSE-I-BUSINESSCOMMUNICATION 

OBJECTIVES: 

1. To enable the students to know about the principles, objectives and importance of communication 

incommerceandtrade. 

2. Todevelopthestudents tounderstand abouttradeenquiries 

3. Tomakethestudents awareaboutvarioustypes 

ofbusinesscorrespondence.4.Todevelopthestudentstowritebusinessreports. 

5.Toenablethelearnerstoupdatewithvarioustypesofinterviews 

 

COURSEOUTCOMES: 

On completion of the course, the student will be able 

to1.Acquirethebasicconceptofbusinesscommunication.2

.Exposedtoeffectivebusinessletter 

3. Paraphrasetheconcept ofvariouscorrespondences. 

4. PrepareSecretarialCorrespondencelikeagenda,minutesandvariousbusiness 

reports.5.Acquiretheskillof preparinganeffectiveresume 

UNIT–I 

IntroductiontoBusinessCommunication 

Definition–Meaning–Importance ofEffective Communication–ModernCommunicationMethods–Barriers to 

Communication – E-Communication - Business Letters: Need - Functions – Essentials of 

EffectiveBusinessLetters–Layout. 

UNIT–II 

TradeEnquiries 

Trade Enquiries – Orders and their Execution – Credit and Status Enquiries – Complaints and Adjustments –

CollectionLetters–SalesLetters–Circular Letters 

UNIT–III 

BankingCorrespondence 

Banking Correspondence – Types – Structure of Banking Correspondence – Elements of a Good 

BankingCorrespondence –Insurance – Meaning and Types– Insurance Correspondence –Difference between 

Lifeand General Insurance – Meaning of Fire Insurance – Kinds – Correspondence Relating to Marine 



Insurance –Agency Correspondence – Introduction – Kinds – Stages of Agent Correspondence – Terms of 

AgencyCorrespondence 

UNIT–IV 

SecretarialCorrespondence 

Company Secretarial Correspondence – Introduction – Duties of Secretary – Classification of 

SecretarialCorrespondence – Specimen letters – Agenda and Minutes of Report writing – Introduction – 

Types ofReports–Preparationof ReportWriting 

UNIT–V 

ApplicationLetters 

Application Letters – Preparation of Resume – Interview: Meaning – Objectives and Techniques of Various -

TypesofInterviews–Public Speech–Characteristicsof aGoodSpeech 

TEXTBOOKS: 

1. RajendraPal&J.S.Korlahalli,EssentialsofBusinessCommunication-Sultan Chand&Sons-NewDelhi. 

2. GuptaandJain,BusinessCommunication,SahityabahvanPublication,NewDelhi. 

3. K.P.Singha,BusinessCommunication,Taxmann,NewDelhi. 

4. R.S.N.PillaiandBhagavathi.S,CommercialCorrespondence,ChandPublications,NewDelhi. 

5. M. S.Ramesh and R. Pattenshetty,Effective BusinessEnglish and Correspondence,S.Chand 

&Co,Publishers,NewDelhi. 

REFERENCES: 

1. V.K.JainandOmPrakash,Businesscommunication,S.Chand,NewDelhi. 

2. RithikaMotwani,Business communication,Taxmann,NewDelhi. 

3. ShirleyTaylor,CommunicationforBusiness-PearsonPublications-NewDelhi. 

4. Bovee,Thill,Schatzman,BusinessCommunicationToday-PearsonEducation,PrivateLtd-NewDelhi. 

5. Penrose,Rasbery,Myers,AdvancedBusinessCommunication,Bangalore. 

WEBRESOURCES: 

1. https://accountingseekho.com/ 

2. https://www.testpreptraining.com/business-communications-practice-exam-questions 

3. https://bachelors.online.nmims.edu/degree-programs 

 

 

 

 

 

 

 

 

 

 

 

 

http://www.testpreptraining.com/business-communications-practice-exam-questions


NumberofMatches(🗸)=36 Relationship:High 

RelationshipMatrixforCOs,POs andPSOs 
 

Semester Code TitleoftheCourse Hours Credits 

I 23UMS1AC1 BusinessCommunication 4 3 

CourseO

utcomes(

COs) 

ProgrammeOutcomes(Pos) ProgrammeSpecificOutcomes(PSOs) 

PO1 PO2 PO3 PO4 PO5 PSO1 PSO2 PSO3 PSO4 PSO5 

CO1           

CO2           

CO3           

CO4           

CO5           

 
 
 
 
 
 
  

Mapping 1-29% 30-59% 60-69% 70-89% 90-100% 

Matches 1-14 15-29 30-34 35-44 45-50 

Relationship VeryPoor Poor Moderate High VeryHigh 



SEMESTER–I 

CourseCode:23UCM1AC1 ExamHours:3 

InstructionHours:4 InternalMarks:25 

Credits:3 ExternalMarks:75 

ALLIEDCOURSE-I-INDIANECONOMIC DEVELOPMENT 

OBJECTIVES: 
 

1.TounderstandtheconceptsofEconomicgrowthand development 

2.Toknowthefeaturesandfactorsaffectingeconomicdevelopment 

3.Togainunderstandingaboutthecalculationofnationalincome 

4.Toexaminetheroleofpublicfinanceineconomicdevelopment 

5.Tounderstandthecausesofinflation 

 

COURSEOUTCOMES: 
 

 ElaboratetheroleofStateandMarketinEconomicDevelopment 

 ExplaintheSectorialcontributiontoNationalIncome 

 IllustrateandCompareNationalIncomeatconstantandcurrentprices. 

 Describethecanonsofpublicexpenditure 

 Understandthetheoriesofmoneyand supply 

 

 

UNIT–I 

EconomicDevelopmentandGrowth 

Meaning&Definition-ConceptsofEconomicGrowthandDevelopment.Differencesbetween 

Growth and Development. Measurement of Economic Development: Per Capita Income,Basic 

Needs, Physical Quality of Life Index, Human Development Index and Gender 

EmpowermentMeasure-Factors affectingEconomic Development 

UNIT–II 

Classification ofNationsonthebasisofdevelopment 

CharacteristicsofDevelopingCountriesandDevelopedCountries-

PopulationandEconomicDevelopment- Theories of Demographic Transition. Human Resource 

Development and EconomicDevelopment 

UNIT–III 

NationalIncome 

Meaning,Importance,National Income-Concept, types of measurement, Comparison 

ofNational Income at Constant and Current Prices. Sectorial Contribution to National Income. 

NationalIncome andEconomicWelfare 

UNIT–IV 

PublicFinance 

Meaning, Importance, Role of Public Finance in Economic Development, Public Revenue-

Sources,DirectandIndirecttaxes,ImpactandIncidenceofTaxation,PublicExpenditure-Classification 



andCannonsof PublicExpenditure,PublicDebt-Need,SourcesandImportance,Budget-

Importance,TypesofDeficits-Revenue,Budgetary,PrimaryandFiscal,DeficitFinancing. 

UNIT–V 

MoneySupply 

TheoriesofMoneyandItsSupply,TypesofMoney-Broad,NarrowandHighPower,Concepts of 

M1, M2 and M3. Inflation and Deflation -Types, Causes and Impact, - Price Index- 

CPIandWPI,RoleofFiscalPolicyinControllingMoneysupply 

TEXTBOOKS: 
 

1.DuttandSundaram,IndianEconomy,S.Chand,NewDelhi 

2.V.K.Puri,S.K.Mishra,IndianEconomy,HimalayaPublishinghouse,Mumbai 

3.RemeshSingh,IndianEconomy,McGrawHill,Noida. 

4.NitinSinghania,IndianEconomy,McGrawHill,Noida. 

5.Sanjeverma,TheIndianEconomy,uniquepublication,Shimla. 

REFERENCES: 
 

1.GhatakSubrata:IntroductiontoDevelopmentEconomics,RoutledgePublications,New 

Delhi. 

2.SukumoyChakravarthy:DevelopmentPlanning- IndianExperience, OUP, 

NewDelhi. 

3.RameshSingh,IndianEconomy,McGrawHill,Noida. 

4.Mier,Gerald,M:Leading issuesinEconomicDevelopment,OUP,NewDelhi. 

5.Todaro,MichealP:EconomicDevelopmentinthethirdworld,OrientLongman,Hyderabad 

WEBRESOURCES: 

1. http://www.jstor.org2.htt

p://www.indiastat.com3.htt

p://www.epw.in 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

http://www.jstor.org/
http://www.indiastat.com/
http://www.indiastat.com/
http://www.epw.in/
http://www.epw.in/


NumberofMatches(🗸)=37 Relationship:High 

RelationshipMatrixforCOs, POsandPSOs 
 

Semester Code TitleoftheCourse Hours Credits 

I 23UMS1AC1 
Indian 

EconomicDevelo

pment 

4 3 

CourseO

utcomes(

COs) 

ProgrammeOutcomes(Pos) ProgrammeSpecificOutcomes(PSOs) 

PO1 PO2 PO3 PO4 PO5 PSO1 PSO2 PSO3 PSO4 PSO5 

CO1           

CO2           

CO3           

CO4           

CO5           

 
 
 
 
 
 
 
  

Mapping 1-29% 30-59% 60-69% 70-89% 90-100% 

Matches 1-14 15-29 30-34 35-44 45-50 

Relationship VeryPoor Poor Moderate High VeryHigh 



SEMESTER–I 

CourseCode:23UCM1AC1 ExamHours:3 

InstructionHours:4 InternalMarks:25 

Credits:3 ExternalMarks:75 

ALLIEDCOURSE-I-BUSINESS ECONOMICS 

OBJECTIVES: 
 
 

1.Tounderstandtheapproachestoeconomicanalysis 

2.Toknowthevariousdeterminantsofdemand 

3.Togainknowledgeonconceptandfeaturesofconsumerbehaviour 

4.Tolearnthelawsofvariableproportions 

5.Toenablethestudentstounderstandtheobjectivesandimportanceofpricingpolicy 

COURSEOUTCOMES: 

 
1.Explainthepositiveand negativeapproachesineconomicanalysis 

2.Understoodthefactorsofdemandforecasting 

3.Knowtheassumptionsandsignificanceofindifferencecurve 

4.Outlinetheinternalandexternaleconomiesofscale 

5.Relateandapplythevariousmethodsofpricing 

 

 

UNIT–I 

IntroductiontoEconomics 

Introduction to Economics – Wealth, Welfare and Scarcity Views on Economics – Positive 

andNormative Economics - Definition – Scope and Importance of Business Economics - 

Concepts:Production Possibility frontiers – Opportunity Cost– Accounting Profit and Economic 

Profit–Incremental and Marginal Concepts – Time and Discounting Principles –Concept of 

Efficiency-BusinessCycle:- Theory,Inflation, Depression, Recession,Recovery, 

ReflationandDeflation. 

UNIT–II 

Demand&SupplyFunctions 

Meaning of Demand - Demand Analysis: Demand Determinants, Law of Demand and 

itsExceptions.ElasticityofDemand:Definition,Types,MeasurementandSignificance.DemandForecasti

ng - Factors Governing Demand Forecasting - Methods of Demand Forecasting, Law 

ofSupplyandDeterminants. 

UNIT–III 

ConsumerBehaviour 

Consumer Behaviour – Meaning, Concepts and Features – Law of Diminishing 

MarginalUtility – Equi-Marginal Utility – Coordinal and Ordinal concepts of Utility -Indifference 

Curve:Meaning, Definition, Assumptions, Significance and Properties – Consumer’s Equilibrium. 

Price,Income and Substitution Effects. Types of Goods: Normal, Inferior and Giffen Goods - 

Derivation ofIndividualDemandCurveandMarketDemandCurve withthe help ofIndifference Curve. 

 

 



 

UNIT–IV 

TheoryofProduction 

Conceptof Production-Production Functions:LinearandNon –LinearHomogeneousProduction 

Functions - Law of Variable Proportion – Laws of Returns to Scale - Difference betweenLaws of 

variable proportion and returns to scale – Economies of Scale – Internal and ExternalEconomies –

InternalandExternalDiseconomies-Producer’sequilibrium 

UNIT–V 

MarketStructure 

Price and Output Determination under Perfect Competition, Short Period and Long 

PeriodPrice Determination, Objectives of Pricing Policy, its importance, Pricing Methods and 

Objectives –Price Determination under Monopoly, kinds of Monopoly, Price Discrimination, 

Determination ofPricein Monopoly –MonopolisticCompetition–PriceDiscrimination,Equilibrium of 

FirminMonopolisticCompetition–Oligopoly–Meaning– features,“KinkedDemand”Curve 

TEXTBOOKS: 
 

1.H.L.Ahuja, BusinessEconomics–Micro&Macro -SultanChand&Sons, NewDelhi. 

2.C.M. Chaudhary, BusinessEconomics-RBSAPublishers- Jaipur-03. 

3.Aryamala.T,BusinessEconomics,VijayNocole,Chennai. 

4.T.PJain,BusinessEconomics,GlobalPublicationPvt. Ltd,Chennai. 

5.D.M.Mithani,BusinessEconomics,HimalayaPublishingHouse,Mumbai. 

 

REFERENCES: 
 

1.S.Shankaran,BusinessEconomics-MarghamPublications,Chennai. 

2.P.L.Mehta,ManagerialEconomics–Analysis, Problems&Cases,SultanChand&Sons,New 

Delhi. 

3.PeterMitchelsonand AndrewMann,EconomicsforBusiness-ThomasNelsonAustralia 

4.RamsinghandVinaykumar, BusinessEconomics, ThakurPublicationPvt. Ltd,Chennai. 

5.SaluramandPriyankaJindal,BusinessEconomics, CAFoundationStudymaterial, 

Chennai. 

 

WEBRESOURCES: 
 

1.https://youtube.com/channel/UC69_-P77nf5-rKrjcpVEsqQ 

2.https://www.icsi.edu/ 

3.https://www.yourarticlelibrary.com/marketing/pricing/product-pricing-objectives-basis-

and-factors/74160 

 

 

 

 

 

 

 

https://youtube.com/channel/UC69_-P77nf5-rKrjcpVEsqQ
https://www.icsi.edu/
https://www.yourarticlelibrary.com/marketing/pricing/product-pricing-objectives-basis-and-factors/74160
https://www.yourarticlelibrary.com/marketing/pricing/product-pricing-objectives-basis-and-factors/74160
https://www.yourarticlelibrary.com/marketing/pricing/product-pricing-objectives-basis-and-factors/74160


 

 
 

RelationshipMatrixforCOs,POsandPSOs 
 

Semester Code TitleoftheCourse Hours Credits 

I 23UMS1AC1 BusinessEconomics 4 3 

Course ProgrammeOutcomes(Pos) ProgrammeSpecificOutcomes(PSOs) 

Outcomes 
(COs) 

PO1 PO2 PO3 PO4 PO5 PSO1 PSO2 PSO3 PSO4 PSO5 

CO1           

CO2           

CO3           

CO4           

CO5           

NumberofMatches(🗸)=36 Relationship:High 

 

 

 

 
 

Mapping 1-29% 30-59% 60-69% 70-89% 90-100% 

Matches 1-14 15-29 30-34 35-44 45-50 

Relationship VeryPoor Poor Moderate High VeryHigh 



SEMESTER– I 

CourseCode:23UCM1SE1 ExamHours:3 

InstructionHours:2 InternalMarks:25 

Credits: 2 ExternalMarks:75 

 

SKILL ENHANCEMENT COURSE – 1(NME-1) – PRINCIPLES OF 

COMMERCEOBJECTIVES: 

1. toacquaintandequipthestudentswiththelatestknowledgeinthefieldofCommerce; 

2. topreparethemforhigher studiesinCommerce; 

3. to take a job in the trade/finance, insurance organizations and industry with basic 

Commercialknow-how; 

4. to impart the students,thebasicrequirementsto enablethemto takeup Businessasacareer. 

COURSEOUTCOMES: 

Oncompletionofthecourse,thestudentwillbeable to 

1. Toprovideintroductionaboutbusinessandeconomicsystemincommerce. 

2. Tomakethemawareaboutdifferenttypesofcommercialorganization. 

3. Tomakethemunderstandtheofficerulesandregulations. 

4. Tocreateawarenessaboutmarketingconceptandtrade. 

5. Tofacilitate theknowledgeaboutof insurance,transportation,warehousingandbusinessfinance. 

UNIT–I 

Introduction 

 

DefinitionofCommerce,itsimportanceandscope.Branchesofcommerce,Trade,Insurance,Finance,Marketi

ng, Warehousing and Industry, Essentials of establishing a business house and qualities of 

agoodbusinessman. 

UNIT–II 

TypesofCommercialOrganizations: 

SoleProprietorship-Partnership-Joint StockCompany/Corporation-CooperativeSociety. 

UNIT–III 

OfficeOrganization: 

OfficeRules,organization-Handlingincomingandoutgoingmail,basicpostalinformation-

Filing,duplicating,copyingandindexing-Office equipment’sandmachine. 

 

 

UNIT–IV 



Trade: 

HomeTrade:Wholesale,Retails,Middlemen,Salesmanshipandadvertisement.Channelofdistribution and 

Chamber of Commerce - Purchase and Sales of Goods: Procedure, documents used inhome trade, 

price list, invoice, transportation and Railway receipts - Foreign Trade Import: Importprocedure, 

documents used Export: Export procedure, documents used and role of Export PromotionBureau. 

UNIT–V 

AuxiliariestoCommerce 

Insurance:Kinds,AdvantagetoCommerce–Transportation:/Means-Air,Rail,RoadandSea– 

Warehousing:Kindsandadvantages,warehousereceipts-BusinessFinance:typesand importance 

TEXTBOOKS: 

1.  PrinciplesofCommerceUsool-e-

TijaratWrittenby:MaqsoodAhmedPublishedby:MukhtarBrothersShahDinMarket,UrduBazar,Lahore. 

2. PrinciplesofCommerceWrittenby:MuhammadIrshadPublishedby:NaveedPublications63-Shahrah-e-

Quaid-e-Azam,Lahore 

REFERENCES: 

1. IdealPrinciplesofCommerceWrittenby:HafizMuhammadSharifPublishedby:AzeemAcademy,22-

UrduBazar,Lahore 

2. BusinessOrganizationandManagement–C.B. Gupta,S.Chand&company 

3. BusinessOrganizationandManagement-TapashRanjanSaha. 

WEBRESOURCES: 

1. https://intermediate.fccollege.edu.pk/wp-content/uploads/2019/07/Priciples-of-

Commerce-Short-Long-Questions-I-Year.pdf 

2. https://www.scribd.com/document/453978602/Principles-of-Commerce-pdf 

 

 

 

 

 

 

 

RelationshipMatrixforCOs,POsandPSOs 
 

https://intermediate.fccollege.edu.pk/wp-content/uploads/2019/07/Priciples-of-Commerce-Short-Long-Questions-I-Year.pdf
https://intermediate.fccollege.edu.pk/wp-content/uploads/2019/07/Priciples-of-Commerce-Short-Long-Questions-I-Year.pdf
https://intermediate.fccollege.edu.pk/wp-content/uploads/2019/07/Priciples-of-Commerce-Short-Long-Questions-I-Year.pdf
https://www.scribd.com/document/453978602/Principles-of-Commerce-pdf


Semester Code TitleoftheCourse Hours Credits 

I 23UCM1SE1 PrinciplesofCommerce 2 2 

CourseO

utcomes(

COs) 

ProgrammeOutcomes(Pos) ProgrammeSpecificOutcomes(PSOs) 

 PO2 PO3 PO4 PO5 PSO1 PSO2 PSO3 PSO4 PSO5 

 

CO1           

CO2           

 

CO3           

CO4           

CO5           

NumberofMatches(🗸)=38 Relationship:High 

 

Mapping 1-29% 30-59% 60-69% 70-89% 90-100% 

Matches 1-14 15-29 30-34 35-44 45-50 

Relationship VeryPoor Poor Moderate High VeryHigh 



SEMESTER–II 

CourseCode:23UCM2CC3 ExamHours:3 

InstructionHours:5 InternalMarks:25 

Credits:5 ExternalMarks:75 

CORECOURSE–III–FINANCIAL ACCOUNTING-II 

OBJECTIVES: 

1. ThestudentsareabletopreparedifferentkindsofaccountssuchHighe

rpurchase andInstalments System. 

2. Tounderstandtheallocationofexpensesunder departmentalaccounts 

3. TogainanunderstandingaboutpartnershipaccountsrelatingtoAdmissionandretirement 

4. ProvidesknowledgetothelearnersregardingPartnershipAccountsrelatingtodi

ssolutionoffirm 

5. Toknowtherequirementsofinternationalaccountingstandards 

 

 
COURSEOUTCOMES: 

Oncompletionofthecourse,thestudentwillbeable to 

1. ToevaluatetheHirepurchaseaccountsandInstalmentsystems 

2. ToprepareBranchaccountsand DepartmentalAccounts 

3. Tounderstandtheaccountingtreatment foradmissionandretirementinpartnership 

4. ToknowSettlementofaccountsatthetime ofdissolutionofa firm. 

5. ToelaboratetheroleofIFRS 

 

 
UNIT–I 

HirePurchaseandInstalmentSystem 

Hire Purchase System – Accounting Treatment – Calculation of Interest - Default and Repossession - 

HirePurchaseTradingAccountInstalmentSystem- CalculationofProfit 

UNIT–II 

BranchandDepartmentalAccounts 

Branch – Dependent Branches: Accounting Aspects - Debtors system -Stock and Debtors system – 

DistinctionbetweenWholesaleProfitandRetailProfit–IndependentBranches(ForeignBranchesexcluded)-

Departmental Accounts: Basis of Allocation of Expenses – Inter- Departmental Transfer at Cost or 

SellingPrice. 

 

 

 

 



UNIT–III 

Partnership Accounts -I 

Partnership Accounts: –Admission of a Partner – Treatment of Goodwill - Calculation of Hidden Goodwill –

Retirementof aPartner–Deathofa Partner. 

UNIT–IV 

PartnershipAccounts- II 

Dissolution of Partnership - Methods – Settlement of Accounts Regarding Losses and Assets – 

Realizationaccount – Treatment of Goodwill – Preparation of Balance Sheet - Insolvency of a Partner – One 

or morePartnersinsolvent–AllPartnersinsolvent-GarnerVsMurray–AccountingTreatment-

PiecemealDistribution–SurplusCapitalMethod –MaximumLossMethod. 

 

 
UNIT–V 

AccountingStandardsforfinancialreporting 

Objectives and Uses of Financial Statements for Users-Role of Accounting Standards - Development 

ofAccounting Standards in India- Requirements of International Accounting Standards - Role of 

DevelopingIFRS- IFRS Adoption or Convergence in India- Implementation Plan in India- Ind AS- An 

Introduction -DifferencebetweenIndASandIFRS. 

 

 
TEXTBOOKS: 

1. RadhaswamyandR.L. Gupta:AdvancedAccounting,SultanChand,NewDelhi. 

2. M.C.Shukla T.S.Grewal&S.C.Gupta,AdvanceAccounts, 

SChandPublishing,NewDelhi. 

3. R.L.GuptaandV.K.Gupta,“FinancialAccounting”, SultanChand,NewDelhi. 

4. SPJainandK.L.Narang:FinancialAccounting-I,KalyaniPublishers,NewDelhi. 

5. T.S.Reddy&A.Murthy,FinancialAccounting,MargamPublishers, Chennai. 

REFERENCES: 

1. Dr.S.N.Maheswari:FinancialAccounting,VikasPublications,Noida. 

2. Dr.Venkataraman&others(7lecturers):FinancialAccounting,VBH,Chennai. 

3. Dr.ArulanandanandRaman:AdvancedAccountancy,Himalayapublications,Mumbai. 

4. Tulsian,AdvancedAccounting, TataMC.Grawhills, India. 

5. CharumathiandVinayagam, FinancialAccounting, S.Chandandsons, NewDelhi. 

WEBRESOURCES: 

1. https://www.slideshare.net/mcsharma1/accounting-for-depreciation-1 

2. https://www.slideshare.net/ramusakha/basics-of-financial-accounting 

3. https://www.accountingtools.com/articles/what-is-a-single-entry-system.html 

http://www.slideshare.net/mcsharma1/accounting-for-depreciation-1
http://www.slideshare.net/ramusakha/basics-of-financial-accounting
http://www.accountingtools.com/articles/what-is-a-single-entry-system.html


RelationshipMatrixforCOs, POsandPSOs 
 

Semester Code TitleoftheCourse Hours Credits 

II 23UCM2CC3 FinancialAccounting-II 5 5 

CourseO

utcomes(

COs) 

ProgrammeOutcomes(Pos) ProgrammeSpecificOutcomes(PSOs) 

PO1 PO2 PO3 PO4 PO5 PSO1 PSO2 PSO3 PSO4 PSO5 

CO1           

CO2           

CO3           

CO4           

CO5           

NumberofMatches(🗸)=36 Relationship:High 

 

 

 

 

Mapping 1-29% 30-59% 60-69% 70-89% 90-100% 

Matches 1-14 15-29 30-34 35-44 45-50 

Relationship VeryPoor Poor Moderate High VeryHigh 



SEMESTER–II 

CourseCode:23UCM2CC4 ExamHours:3 

InstructionHours:5 InternalMarks:25 

Credits:5 ExternalMarks:75 

CORE COURSE–IV-BUSINESSLAW 

OBJECTIVES: 

1. ToknowthenatureandobjectivesofMercantilelaw 

2. Tounderstandtheessentialsofvalidcontract 

3. Togainknowledge onperformance contracts 

4. Todefinetheconceptsof Bailmentandpledge 

5. Tounderstandtheessentialsofcontract ofsale. 

COURSEOUTCOMES: 

Oncompletionofthe course,thestudentwillbeableto 

1. ExplaintheObjectivesandsignificanceofMercantilelaw 

2. UnderstandtheclausesandexceptionsofIndianContract Act. 

3. Explainconceptsonperformance,breachanddischargeofcontract. 

4. Outlinethecontract ofindemnityand guarantee 

5. Explainthevariousprovisions ofSaleofGoodsAct 1930 

UNIT–I 

Introduction 

An introduction – Definition – Objectives of Law - Law: Meaning and its Significance, Mercantile 

Law:Meaning,Definition,Nature,Objectives,Sources,ProblemsofMercantileLaw 

UNIT–II 

ElementsofContract 

Indian Contract Act 1872: Definition of Contract, Essentials of Valid Contract, Classification of 

Contract,OfferandAcceptance–Consideration–CapacityofContract–FreeConsent-LegalityofObject–

ContingentContracts–VoidContract 

UNIT–III 

PerformanceContract 

Meaning of Performance, Offer to Perform, Devolution of Joint liabilities & Rights, Time and Place 

ofPerformance, Reciprocal Promises, Assignment of Contracts - Remedies forBreach of contract - 

TerminationandDischarge of Contract-QuasiContract 

 

 

 

 

 



UNIT–IV 

ContractofIndemnityandGuarantee 

Contract of Indemnity and Contract of Guarantee - Extent of Surety’s Liability, Kinds of Guarantee, Rights 

ofSurety,DischargeofSurety–BailmentandPledge–Bailment–Concept–EssentialsandKind-

ClassificationofBailments,DutiesandRightsofBailorandBailee–LawofPledge–Meaning–

EssentialsofValidPledge,PledgeandLien,Rightsof PawnerandPawnee. 

UNIT–V 

SaleofGoodsAct1930: 

Definition of Contract of Sale – Formation - Essentials of Contract of Sale - Conditions and Warranties -

Transfer of Property – Contracts involving Sea Routes - Sale by Non-owners - Rights and duties of buyer -

Rightsof anUnpaidSeller 

 

 
TEXTBOOKS: 

N.D.Kapoor,BusinessLaws- SultanChandandSons, NewDelhi. 

R.S.N.Pillai–BusinessLaw,S.Chand,NewDelhi. 
 

MCKuchhal&VivekKuchhal,Businesslaw,SChandPublishing,NewDelhi 
 

M.V.Dhandapani,BusinessLaws,SultanChandandSons,NewDelhi.Shusma

Aurora,BusinessLaw,Taxmann,NewDelhi. 

 
REFERENCES: 

Preethi Agarwal, Business Law, CA foundation study material, 

Chennai.BusinessLawbySaravanavel,Sumathi, 

Anu,HimalayaPublications,Mumbai.KavyaandVidhyasagar,BusinessLaw, 

NithyaPublication,NewDelhi. 

D.Geet,BusinessLawNiraliPrakashanPublication,Pune. 
 

M.R.Sreenivasan,BusinessLaws,MarghamPublications,Chennai. 

 

 
WEBRESOURCES: 

1. https://www.pdfdrive.com/calculus-vol-1pdf-e7039049.html 

2. http://mathworld.wolfram.com. 
 

 

 
 

 

 

 
 

 

 
 

https://www.pdfdrive.com/calculus-vol-1pdf-e7039049.html
http://mathworld.wolfram.com/


 

 

RelationshipMatrixforCOs, POsandPSOs 
 

Semester Code TitleoftheCourse Hours Credits 

I 23UCM2CC4 BusinessLaw 5 5 

CourseO

utcomes(

COs) 

ProgrammeOutcomes(Pos) ProgrammeSpecificOutcomes(PSOs) 

PO1 PO2 PO3 PO4 PO5 PSO1 PSO2 PSO3 PSO4 PSO5 

CO1           

CO2           

CO3           

CO4           

CO5           

NumberofMatches(🗸)=36 Relationship:High 

 

 

 
 
 

Mapping 1-29% 30-59% 60-69% 70-89% 90-100% 

Matches 1-14 15-29 30-34 35-44 45-50 

Relationship VeryPoor Poor Moderate High VeryHigh 



SEMESTER–II 

CourseCode:23UMS2AC2 ExamHours: 3 

InstructionHours:4 InternalMarks:25 

Credits:3 ExternalMarks:75 

ALLIEDCOURSE–II–BUSINESSENVIRONMENT 

OBJECTIVES: 

1. Tounderstandthenexus between environment andbusiness. 

2. ToknowthePoliticalEnvironmentin whichthebusinesses operate. 

3. TogainaninsightintoSocialEnvironment. 

4. TofamiliarizetheconceptsofanEconomicEnvironment. 

5. TolearnthetrendsinGlobalEnvironment. 

 

 
COURSEOUTCOMES: 

Oncompletionofthe course,thestudentwillbeableto 

1. Remember thenexusbetweenenvironmentandbusiness. 

2. ApplytheknowledgeofPoliticalEnvironment inwhichthebusinessesoperate. 

3. AnalyzethevariousaspectsofSocialEnvironment. 

4. EvaluatetheparametersinEconomicEnvironment. 

5. Createaconduciveenvironmentforbusinesstooperateglobally 

UNIT–I 

AnIntroduction 

TheConceptofBusinessEnvironment- ItsNatureandSignificance–BriefOverview of Political–Cultural–Legal–

EconomicandSocialEnvironmentsand theirImpactonBusinessandStrategicDecisions. 

UNIT–II 

PoliticalEnvironment 

PoliticalEnvironment–GovernmentandBusinessRelationshipinIndia–

ProvisionsofIndianConstitutionPertainingtoBusiness. 

UNIT–III 

SocialandCulturalEnvironment 

SocialandCulturalEnvironment–ImpactofForeignCulture–CastesandCommunities–LinguisticandReligiousGroups–

TypesofSocialOrganization–SocialResponsibilitiesofBusiness. 

UNIT–IV 

EconomicEnvironment 

Economic Environment – Economic Systems and their Impact of Business – Macro Economic Parameters 

likeGDP - Growth Rate Population – Urbanization - Fiscal Deficit – Plan Investment – Per Capita Income 

andtheirImpactonBusinessDecisions. 

 

 

 



UNIT–V 

TechnologicalEnvironment 

Technological Environment – Meaning- Features OF Technology-Sources of Technology Dynamics-

Transferof Technology- Impact of Technology on Globalization- Status of Technology in India- Determinants 

ofTechnologyEnvironment. 

 

 
TEXTBOOKS: 

1. C.B. Gupta,BusinessEnvironment, SulthanChand& Sons,NewDelhi 

2. FrancisCherunilam,BusinessEnvironment,HimalayaPublishingHouse,Mumbai 

3. Dr.V.C.Sinha, BusinessEnvironment,SBPDPublishingHouse,UP. 

4. Aswathappa.K,EssentialsOfBusinessEnvironment,HimalayaPublishingHouse,Mumbai 

5. RosyJoshi, SangamKapoor&PriyaMahajan, BusinessEnvironment, KalyaniPublications,NewDelhi 

REFERENCES: 

1. Veenakeshavpailwar,BusinessEnvironment,PHILearningPvtLtd,NewDelhi 

2. Shaikhsaleem,BusinessEnvironment,Pearson,New Delhi 

3. S.Sankaran,BusinessEnvironment,MarghamPublications, Chennai 

4. NamithaGopal,BusinessEnvironment,VijayNicoleImprintsLtd.,Chennai 

5. IanWorthington,ChrisBritton,EdThompson,TheBusinessEnvironment,FTP

renticeHall,NewJersey 

 

WEBRESOURCES: 

1.www.mbaofficial.com2.www.yo

urarticlelibrary.co3.www.busines

scasestudies.co.uk 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

http://www.mbaofficial.com/
http://www.yourarticlelibrary.co/
http://www.yourarticlelibrary.co/
http://www.businesscasestudies.co.uk/
http://www.businesscasestudies.co.uk/


RelationshipMatrixforCOs, POsandPSOs 
 

Semester Code TitleoftheCourse Hours Credits 

II 23UMS2AC2 BusinessEnvironment 4 3 

CourseO

utcomes(

COs) 

ProgrammeOutcomes(Pos) ProgrammeSpecificOutcomes(PSOs) 

PO1 PO2 PO3 PO4 PO5 PSO1 PSO2 PSO3 PSO4 PSO5 

CO1           

CO2           

 

CO3           

CO4           

CO5           

NumberofMatches(🗸)=38 Relationship:High 

 
 

 

 
 

Mapping 1-29% 30-59% 60-69% 70-89% 90-100% 

Matches 1-14 15-29 30-34 35-44 45-50 

Relationship VeryPoor Poor Moderate High VeryHigh 



SEMESTER–II 

CourseCode:23UMS2AC2 ExamHours: 3 

InstructionHours:4 InternalMarks:25 

Credits:3 ExternalMarks:75 

ALLIEDCOURSE–II–INSURANCEANDRISK MANAGEMENT 

OBJECTIVES: 
 

 
 

1.Toknowthe conceptsandprinciplesofcontractofinsurance 

2.Tounderstandthebasicconceptsoflifeinsurance 

3.Togainknowledgeontheprinciplesofgeneralinsurance 

4.ToexaminetheInsuranceRegulatoryandDevelopmentAuthority1999(IRDA) 

5.Toknowtheriskmanagementprocess 
 

 

COURSEOUTCOMES: 
 

 
 

1.Identifytheworkingsofinsuranceandhedging 

2.Evaluatethetypesofinsurancepoliciesandsettlement 

3.Settleclaimsunder varioustypesofgeneralinsurance 

4.Knowtheprotectionprovidedfor insurancepolicyholdersunder IRDA 

5.Evaluatetheassessmentandretentionofrisk 

 
UNIT–I 

IntroductiontoInsurance 

Definition of Insurance - Characteristics of Insurance – Principles of Contract of Insurance –

GeneralConceptsofInsurance–InsuranceandHedging–TypesofInsurance–InsuranceIntermediaries–

Role ofInsuranceinEconomicDevelopment. 

UNIT–II 

LifeInsurance 

Life Insurance Business - Fundamental Principles of Life Insurance – Basic Features of 

LifeInsurance Contracts - Life Insurance Products –Traditional and Unit Linked Policies – Individual 

andGroup Policies - With and Without Profit Policies – Types of Life Insurance Policies – Pension 

andAnnuities –Reinsurance–DoubleInsurance 

UNIT–III 

GeneralInsurance 

GeneralInsuranceBusiness-FundamentalPrinciplesofGeneralInsurance–Types-FireInsurance–

MarineInsurance–Motor Insurance–PersonalAccidentInsurance –LiabilityInsurance 

–MiscellaneousInsurance–ClaimsSettlement. 



UNIT–IV 

RiskManagement 

RiskManagement–Objectives–Process–IdentificationandEvaluationofPotentialLosses 

–RiskReduction-RiskTransfer–RiskFinancing-LevelofRiskManagement–CorporateRiskManagement––

PersonalRiskManagement. 

UNIT–V 

IRDAAct1999 

Insurance Regulatory and Development Authority (IRDA) 1999 – Introduction – 

Purpose,Duties, Powers and Functions of IRDA – Operations of IRDA – Insurance Policyholders’ 

ProtectionunderIRDA–Exposure/PrudentialNorms-SummaryProvisionsofrelatedActs. 

TEXTBOOKS: 
 

1.NeetiGupta,AnujGuptaandAbhaChopra,RiskManagementandInsurance,KalyaniPublishers,Ne

wDelhi. 

2.Dr.N.Premavathy–ElementsofInsurance, SriVishnuPublications, Chennai. 

3.M.N.Mishra &S.B.Mishra,InsurancePrinciplesandPractice,SChandPublishers,NewDelhi. 

4.MichelCrouhy, TheEssentialsofRiskManagement,McGrawHill,Noida. 

5.ThomasColeman,APracticalGuideto RiskManagement,CFA,India. 

 
 

REFERENCES: 
 

1.JohnC.Hull, RiskManagementandFinancialInstitutions(WileyFinance), 

Johnwiley&sons,NewJersey. 

2.P.K.Gupta,InsuranceandRiskManagement,HimalayaPublications,Mumbai. 

3.Dr.Sunilkumar,InsuranceandRiskManagement,Golgatiapublishers,NewDelhi. 

4.NaliniPravaTripathy,Prabir Paal, InsuranceTheory&Practice,PrenticeHallofIndia. 

5.AnandGanguly–InsuranceManagement,NewAgeInternationalPublishers. 

 
 

WEBRESOURCES: 
 

 

 

1.https://www.mcminnlaw.com/principles-of-insurance-contracts/ 

2.https://www.investopedia.com/terms/l/lifeinsurance.asp 

3.https://www.irdai.gov.in/ADMINCMS/cms/frmGeneral_Layout.aspx?page=PageNo108&flag=

1 
 

 

 

 

 

 

 

https://www.mcminnlaw.com/principles-of-insurance-contracts/
https://www.investopedia.com/terms/l/lifeinsurance.asp
https://www.irdai.gov.in/ADMINCMS/cms/frmGeneral_Layout.aspx?page=PageNo108&flag=1
https://www.irdai.gov.in/ADMINCMS/cms/frmGeneral_Layout.aspx?page=PageNo108&flag=1
https://www.irdai.gov.in/ADMINCMS/cms/frmGeneral_Layout.aspx?page=PageNo108&flag=1


RelationshipMatrixfor COs,POsandPSOs 
 

Semester Code TitleoftheCourse Hours Credits 

II 23UMS2AC2 
Insurance and 

RiskManagement 
4 3 

CourseO

utcomes(

COs) 

ProgrammeOutcomes(Pos) ProgrammeSpecificOutcomes(PSOs) 

PO1 PO2 PO3 PO4 PO5 PSO1 PSO2 PSO3 PSO4 PSO5 

CO1           

CO2           

 

CO3           

CO4           

CO5           

NumberofMatches(🗸)=38 Relationship:High 

 
 

 

 
 

Mapping 1-29% 30-59% 60-69% 70-89% 90-100% 

Matches 1-14 15-29 30-34 35-44 45-50 

Relationship VeryPoor Poor Moderate High VeryHigh 



SEMESTER–II 

CourseCode:23UMS2AC2 ExamHours: 3 

InstructionHours:4 InternalMarks:25 

Credits:3 ExternalMarks:75 

ALLIEDCOURSE–II–INTERNATIONALTRADE 

OBJECTIVES: 

1. Tounderstandthenexus between environment andbusiness. 

2. ToknowthePoliticalEnvironmentin whichthebusinessesoperate. 

3. TogainaninsightintoSocialEnvironment. 

4. TofamiliarizetheconceptsofanEconomicEnvironment. 

5. TolearnthetrendsinGlobalEnvironment. 

 

 
COURSEOUTCOMES: 

Oncompletionofthe course,thestudentwillbeableto 

1. Remember thenexusbetweenenvironmentandbusiness. 

2. ApplytheknowledgeofPoliticalEnvironment in whichthebusinessesoperate. 

3. AnalyzethevariousaspectsofSocialEnvironment. 

4. EvaluatetheparametersinEconomicEnvironment. 

5. Createaconduciveenvironmentforbusinesstooperateglobally 

UNIT–I 

AnIntroduction 

TheConceptof BusinessEnvironment-ItsNatureandSignificance–BriefOverviewofPolitical–Cultural–Legal–

EconomicandSocialEnvironmentsandtheirImpactonBusinessandStrategicDecisions. 

UNIT–II 

PoliticalEnvironment 

PoliticalEnvironment–GovernmentandBusinessRelationshipinIndia–

ProvisionsofIndianConstitutionPertainingtoBusiness. 

UNIT–III 

SocialandCulturalEnvironment 

SocialandCulturalEnvironment–ImpactofForeignCulture–CastesandCommunities–LinguisticandReligiousGroups–

Typesof SocialOrganization–SocialResponsibilitiesofBusiness. 

 

 

 

 

 

 

 



UNIT–IV 

EconomicEnvironment 

Economic Environment – Economic Systems and their Impact of Business – Macro Economic Parameters 

likeGDP - Growth Rate Population – Urbanization - Fiscal Deficit – Plan Investment – Per Capita Income 

andtheirImpactonBusinessDecisions. 

 

 
UNIT–V 

TechnologicalEnvironment 

Technological Environment – Meaning- Features OF Technology-Sources of Technology Dynamics-

Transferof Technology- Impact of Technology on Globalization- Status of Technology in India- Determinants 

ofTechnologyEnvironment. 

 

 
TEXTBOOKS: 

1. C.B. Gupta, BusinessEnvironment, SulthanChand&Sons,NewDelhi 

2. FrancisCherunilam,BusinessEnvironment,HimalayaPublishingHouse,Mumbai 

3. Dr.V.C.Sinha, BusinessEnvironment, SBPDPublishingHouse,UP. 

4. Aswathappa.K,EssentialsOfBusinessEnvironment,HimalayaPublishingHouse,Mumbai 

5. RosyJoshi, SangamKapoor&PriyaMahajan, BusinessEnvironment, KalyaniPublications,NewDelhi 

REFERENCES: 

1. Veenakeshavpailwar,BusinessEnvironment,PHILearningPvtLtd,NewDelhi 

2. Shaikhsaleem,BusinessEnvironment,Pearson,NewDelhi 

3. S.Sankaran,BusinessEnvironment,MarghamPublications, Chennai 

4. Namitha Gopal,BusinessEnvironment,VijayNicoleImprintsLtd.,Chennai 

5. IanWorthington,ChrisBritton,EdThompson,TheBusinessEnvironment,FTP

renticeHall,NewJersey 

 

WEBRESOURCES: 

1. www.mbaofficial.com2.www.y

ourarticlelibrary.co3.www.busine

sscasestudies.co.uk 

 
 
 
 
 
 
 
 
 
 
 
 

http://www.mbaofficial.com/
http://www.yourarticlelibrary.co/
http://www.yourarticlelibrary.co/
http://www.businesscasestudies.co.uk/
http://www.businesscasestudies.co.uk/


RelationshipMatrixforCOs, POsandPSOs 
 

Semester Code TitleoftheCourse Hours Credits 

II 23UMS2AC2 BusinessEnvironment 4 3 

CourseO

utcomes(

COs) 

ProgrammeOutcomes(Pos) ProgrammeSpecificOutcomes(PSOs) 

PO1 PO2 PO3 PO4 PO5 PSO1 PSO2 PSO3 PSO4 PSO5 

CO1           

CO2           

 

CO3           

CO4   🗸         

CO5   🗸         

NumberofMatches(🗸)=38 Relationship:High 

 
 

 

 
 

Mapping 1-29% 30-59% 60-69% 70-89% 90-100% 

Matches 1-14 15-29 30-34 35-44 45-50 

Relationship VeryPoor Poor Moderate High VeryHigh 



SEMESTER–II 

CourseCode:23UCM2SE2 ExamHours:3 

InstructionHours:2 InternalMarks:25 

Credits:2 ExternalMarks:75 

SKILLENHANCEMENTCOURSE–2(NME-2) –STOCKMARKETOPERATION 

OBJECTIVES: 

 Tolearnand understandtheBasicconceptsofstockmarket trading. 

 Tolearnandunderstand therulesandregulationsofSEBI 

COURSEOUTCOMES: 

Oncompletionof the course,thestudentwillbeableto 

1. Toprovideintroductionaboutcapitalmarket. 

2. Tomakethemawareaboutdifferentlevelsoffunction,methodsandnewissuemarket. 

3. Tomakethemunderstandthestockmarketandstockexchanges. 

4. Tocreateawarenessaboutmarketingconcept,functions,marketingmixandresearch. 

5. TofacilitatetheknowledgeaboutNSE,screenbasedtradinganddematsaccounts. 

UNIT–I 

Capital Market – Need and Importance – Structure – Primary and Secondary market- 

Recenttrendsinprimarymarket. 

UNIT–II 

Newissue market–Functions–Methodsofissue. 
 

UNIT–III 

Stock market – Functions of stock exchanges – Overviews of major stock exchange in India –

Listingconditions ofBSEandNSE. 

UNIT–IV 

OTCEI – NSE – Listing of securities – Procedures, Advantages of listing – Screen 

basedtrading–Demataccounts–Mechanics oftradinginstockexchanges. 

UNIT–V 

Registration of stock brokers - Role of merchant bankers – Stock Market Index / 

Majorpurpose and contribution in Development Index – methods – Stock market index in HDIC – 

BSE –NSEIndex. 

TEXTBOOKS: 

1. V.A.Avadhani:IndianCapitalMarket,HPH. 

2. BholeL.M2016FinancialInstitutionsandMarkets,TataMcGrawHillPublishingCo

mpanyLimited,NewDelhi. 



REFERENCES: 

1. P.N.Varshney:Indianfinancialsystem. 

2. Punidhavadhipandiyan:securityanalysisandportfoliomanagement. 

3. V.K.Bhalla,SecurityAnalysis&Portfolio Management. 

 

WEBRESOURCES: 

1. https://www.pdfdrive.com/calculus-vol-1pdf-e7039049.html 

2. http://mathworld.wolfram.com. 
 

 

RelationshipMatrixforCOs, POsandPSOs 
 

Semester Code TitleoftheCourse Hours Credits 

II 23UCM2SE2 StockMarket Operation 2 2 

CourseO

utcomes(

COs) 

ProgrammeOutcomes(Pos) ProgrammeSpecificOutcomes(PSOs) 

PO1 PO2 PO3 PO4 PO5 PSO1 PSO2 PSO3 PSO4 PSO5 

CO1           

CO2           

CO3           

CO4           

CO5           

NumberofMatches(🗸)=35 Relationship:High 

 

 

 

 

Mapping 1-29% 30-59% 60-69% 70-89% 90-100% 

Matches 1-14 15-29 30-34 35-44 45-50 

Relationship VeryPoor Poor Moderate High VeryHigh 

https://www.pdfdrive.com/calculus-vol-1pdf-e7039049.html
http://mathworld.wolfram.com/


SEMESTER–II 

CourseCode:23UCM2SE3 ExamHours:3 

InstructionHours:2 InternalMarks:25 

Credits:2 ExternalMarks:75 

SKILLENHANCEMENT COURSE –3–OFFICE MANAGEMENT 

OBJECTIVES: 

1.Tofamiliarwithmodernofficemanagement.2.

Tofamiliarwiththe workatmosphere 

3.Totrainthestudentsin 

maintainingandrunningtheofficeeffectively.4.Tounderstandandorganized

ata records 

5.Togainknowledgeabouttherole ofasecretary 

 

 
COURSEOUTCOMES: 

Oncompletionofthecourse,thestudentwillbeableto1.Fa

miliarised with modern office 

management2.Adaptwiththe modernworkatmosphere 

3.Trainedin maintainingtheofficeindependentlyand 

effectively4.Abilitytoorganizedata recordsinoffice 

5.Motivatedtoactasacompanysecretary 

 

 
UNIT–I 

ModernOfficeandItsFunction: Introduction —MeaningofOffice—OfficeWork—OfficeActivities 

—ThePurposeofanOffice—OfficeFunctions—ImportanceofOffice—TheChangingOffice—ThePaperless 

Office — Office Management - Elements— Functions — Office Manager — Success Rules 

forOfficeManagers—TheTenCommandments. 

 

 
UNIT–II 

Office Space and Environment Management: Introduction— Principles — Location of Office —

Office Building — Office Layout —Preparing the Layout — Re-layout — Open and Private Offices — 

NewTrends in Office Layout. Office Lighting— Types of Lighting Systems—Designing a Lighting System -

Benefits of Good Lighting in Office —Ventilation—Interior Decoration - Furniture — Freedom from 

NoiseandDust—SafetyfromPhysicalHazards—SanitaryRequirements—Cleanliness—Security—Secrecy 

 
UNIT–III 

Office Systems and Procedures: The Systems Concept —Definitions—Systems Analysis —Flow 

ofWork—Analysisof Flow of Work —Role of Office Managerin Systemsand Procedures—

SystemsIllustrated- OfficeMachinesandEquipment’sOfficeforms–Design,ManagementandControl 

 

 
 



 

 
UNIT–IV 

RecordsManagement 

Records—ImportanceofRecords—RecordsManagement—Filing—EssentialsandCharacteristics of a 

Good Filing System — Classification and Arrangement of Files — Filing Equipment —Methods of Filing — 

Modern Filing Devices — Centralised vs. Decentralised Filing — Indexing — Types ofIndexing—Selection 

of Suitable Indexing System—The Filing Routine — The Filing Manual — RecordsRetention—

EvaluatingtheRecords ManagementProgramme—ModernTendenciesinRecordsMaking 

 

 
UNIT–V 

SecretarialPractice 

Role of Secretary: Definition; Appointment, Duties and Responsibilities of a Personal Secretary -

QualificationsforAppointmentasPersonalSecretary.ModernTechnologyandOfficeCommunication,Email,Voice

Mail,Internet,Multimedia,Scanner,Video-Conferencing,Web-

Casting.AgendaandMinutesofMeeting.Drafting,Fax-Messages,Email.MaintenanceofAppointmentDiary. 

 

 
TEXTBOOKS: 

1. RSNPillai&Bagavathi,OfficeManagement,SChandPublications,NewDelhi 

2. P.K.Ghosh, OfficeManagement, SultanChand&Sons,NewDelhi. 

3. R.K.Chopra,OfficeManagement,HimalayaPublishingHouse,Mumbai. 

4. Bhatia,R.C.PrinciplesofOfficeManagement,LotusPress,NewDelhi. 

5. LeffingwellandRobbinson:Text bookofOfficeManagement,TataMcGraw-Hill,Noida. 

REFERENCES: 

1. Chhabra,T.N., ModernBusiness Organisation, DhanpatRai&SonsNewDelhi. 

2. Terry, GeorgeR,OfficeManagement andControl, Irwin,UnitedStates. 

3. Duggal,Balraj,OfficeManagementandCommercialCorrespondence,KitabMahal,NewDelhi. 

4. Dr.I.M.Sahai, OfficeManagement&SecretarialPractice,Sahitya BhawanPublications,NewDelhi. 

5. TRamaswamy,PrinciplesOfOfficeManagement,HimalayaPublishers,Mumbai. 

WEBRESOURCES: 

1. https://accountlearning.com/basic-functions-modern-office/ 

2. https://records.princeton.edu/records-management-manual/records-management-concepts-definitions 

3. https://www.yourarticlelibrary.com/secretarial-practice/secretarial-practice-definition-importance-and- 

qualifications/75929 

http://www.yourarticlelibrary.com/secretarial-practice/secretarial-practice-definition-importance-and-


RelationshipMatrixforCOs, POsandPSOs 
 

Semester Code TitleoftheCourse Hours Credits 

II 23UCM2SE3 OfficeManagement 2 2 

CourseO

utcomes(

COs) 

ProgrammeOutcomes(Pos) ProgrammeSpecificOutcomes(PSOs) 

PO1 PO2 PO3 PO4 PO5 PSO1 PSO2 PSO3 PSO4 PSO5 

CO1           

CO2           

 

CO3           

CO4           

CO5           

NumberofMatches(🗸)=39 Relationship:High 

 

 

 

 

Mapping 1-29% 30-59% 60-69% 70-89% 90-100% 

Matches 1-14 15-29 30-34 35-44 45-50 

Relationship VeryPoor Poor Moderate High VeryHigh 



SEMESTER–III 

CourseCode:23UCM3CC5 ExamHours:3 

InstructionHours:5 InternalMarks:25 

Credits:4 ExternalMarks:75 

CORE COURSE–V–CORPORATEACCOUNTING-I 

OBJECTIVES: 

1. Tounderstandaboutthepro-rataallotment 

2. Toknowtheprovisions ofcompanies,ActunderRedemptionofPreferencesharesanddebentures 

3. Tolearntheformandcontents offinancialstatements as perScheduleIIIofCompaniesAct2013 

4. Toexaminethefactors affecting goodwillofacompany 

5. ToidentifytheSignificanceofInternationalfinancialreportingstandard(IFRS) 

COURSEOUTCOMES: 

1. Tounderstandtheprovisions forunderwritingcommission 

2. Toexaminetheprovisionsofissueandredemptionofpreferences shares and debentures 

3. Toillustratepart,IandpartIIforms 

4. Tovalueshares andgoodwill 

5. ToanalyseIND AS7,12,16 

UNIT–I 

Accounting for Share Capital 

Kinds of Shares –Difference between private company and public company – Difference between 

shares and stock – Types of preference shares – Issue of shares at par, discount and premium – Forfeiture and 

reissue of shares. 

UNIT–II 

Issue of RedemptionofDebentures 

Accounting treatment for debentures – issued and repayable – at par, discount and premium – Journal 

entries for redemption of debentures. 

UNIT–III 

Valuation of Goodwill 

Need and methods of goodwill – Factors affection goodwill –Average profit method, Super profit 

method – Capitalization method and annuity method. 

 

UNIT–IV 

Valuation ofShares 

Valuation of Shares –Net assets method, Yield basis method, Fair value method 

 

 

 

 

 



UNIT–V 

Company Final Accounts: 

 

  Provisions of the Companies Act, 2013 – preparation of final accounts – Adjustments  

Relating to preparation of final accounts – Profit and loss account and Balance sheet . (Problems with 

simple adjustments) 

 

TEXTBOOKS: 

1. S.P.JainandN.L. Narang, AdvancedAccountingVolI, KalyaniPublication, NewDelhi. 

2. R.L.GuptaandM.Radhaswamy,Advanced AccountsVolI,SultanChand,NewDelhi. 

3. Broman,CorporateAccounting,Taxmann,NewDelhi. 

4. Shukla,GrewalandGupta-AdvancedAccountsVolI,S.Chand,NewDelhi. 

5. M.C.Shukla,AdvancedaccountingVolI,S.Chand, NewDelhi. 

 

REFERENCES: 

 

1. T.S.Reddy,A.Murthy– CorporateAccounting-MarghamPublication,Chennai. 

2. D.S.Rawat&NozerShroff,StudentsGuideToAccountingStandards,Taxmann,NewDelhi 

3. Prof.Mukeshbramhbutt,Devi,CorporateAccountingI,AhilyaPublication,MadhyaPradesh 

4. AnilKumar,Rajeshkumar,CorporateaccountingI,HimalayaPublishinghouse, Mumbai. 

5. PrasanthAthma,CorporateAccountingI, HimalayaPublishinghouse, Mumbai. 

 

WEBRESOURCES: 

 

1.https://www.tickertape.in/blog/issue-of-

shares/2.https://www.taxmann.com/bookstore/bookshop/bookfiles/chapter12valuationofgoodwillandshares.pdf 

3.https://www.mca.gov.in/content/mca/global/en/acts-rules/ebooks/accounting-standards.html 

 
 

 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 

http://www.tickertape.in/blog/issue-of-shares/
http://www.tickertape.in/blog/issue-of-shares/
http://www.taxmann.com/bookstore/bookshop/bookfiles/chapter12valuationofgoodwillandshares.pdf
http://www.mca.gov.in/content/mca/global/en/acts-rules/ebooks/accounting-standards.html


RelationshipMatrixforCOs, POsandPSOs 
 

Semester Code TitleoftheCourse Hours Credits 

III 23UCM3CC5 CorporateAccounting– I 5 4 

CourseO

utcomes(

COs) 

ProgrammeOutcomes(Pos) ProgrammeSpecificOutcomes(PSOs) 

PO1 PO2 PO3 PO4 PO5 PSO1 PSO2 PSO3 PSO4 PSO5 

CO1           

CO2           

CO3           

CO4           

CO5           

NumberofMatches(🗸)=41 Relationship:High 

 

 

 

 
 

Mapping 1-29% 30-59% 60-69% 70-89% 90-100% 

Matches 1-14 15-29 30-34 35-44 45-50 

Relationship VeryPoor Poor Moderate High VeryHigh 



SEMESTER–III 

CourseCode:23UCM3CC6 ExamHours:3 

InstructionHours:4 InternalMarks:25 

Credits:4 ExternalMarks:75 

CORE COURSE– VI–COMPANYLAW 

OBJECTIVES: 

1. ToknowCompanyLaw1956andCompaniesAct2013 

2. Tohaveanunderstandingontheformationofacompany 

3. Tounderstandtherequisitesofmeetingandresolution 

4. Togainknowledge ontheproceduretoappointandremoveDirectors 

5. Tofamiliarizewiththevarious modesofwindingup 

 

 
COURSEOUTCOMES: 

Oncompletionof the course,thestudentwillbeableto 

1. Understandtheclassificationofcompaniesundertheact 

2. ExaminethecontentsoftheMemorandumofAssociation&ArticlesofAssociation 

3. KnowthequalificationanddisqualificationofAuditors 

4. Understandtheworkings ofNationalCompanyLawAppellateTribunal(NCLAT) 

5. Analysethemodesofwindingup 

 

UNIT–I 

IntroductiontoCompanylaw 

CompaniesAct 2013 – Definition of a Company, Characteristics of Company – Lifting 

orPiercingtheCorporateVeil–CompanyDistinguishedfromPartnershipandLimitedLiabilitiesPartnerships–

ClassificationofCompanies––BasedonIncorporation,Liability,NumberofMembers,Control. 

 

UNIT–II 

FormationofCompany 

Formation of a Company – Promoter – Fundamental Documents – Memorandum of Association –

Contents – Alternation – Legal Effects – Articles of Association - Certificate of Incorporation – Prospectus –

Contents-Kinds– Liabilities–ShareCapital– Kinds– Issue– Alternation–Dividend– Debentures. 

 

UNIT–III 

Meeting 

Meeting and Resolution – Types – Requisites – Voting & Poll – Resolution – Ordinary, Special 

Audit&Auditors–Qualification,Disqualification,AppointmentandRemovalofanAuditor. 

 

 



UNIT–IV 

Management&Administration 

Management & Administration – Directors – Legal Position – Board of Directors – 

Appointment/Removal – Disqualification – Director Identification Number – Directorships – Powers – Duties 

– BoardCommittees – Related Party Transactions – Contract by One – Person Company – Insider Trading- 

ManagingDirector – Manager – Secretarial Audit – Administrative Aspects and Winding Up – National 

Company LawTribunal(NCLT)–NationalCompanyLawAppellate Tribunal(NCLAT)–SpecialCourts. 

 

UNIT–V 

Windingup 

Meaning – Modes – Compulsory Winding Up – Voluntary Winding Up – Consequences of 

WindingUpOrder–Powersof Tribunal –PetitionforWindingUp–CompanyLiquidator. 

 

TEXTBOOKS: 

1. N.D.Kapoor, Business Laws,SultanChandandSons,Chennai 

2. R.S.N.Pillai–BusinessLaw,S.Chand, NewDelhi. 

3. M.V.Dhandapani,BusinessLawsSultanChandandSons, Chennai 

4. ShusmaAurora,BusinessLaw,Taxmann,NewDelhi 

5. M.C.Kuchal,BusinessLaw,VikasPublication,Noida 

 

REFERENCES: 

1. Gaffoor&Thothadri, CompanyLaw, VijayNicholeImprintsLimited, Chennai 

2. M.R.Sreenivasan,BusinessLaws,MarghamPublications,Chennai 

3. KavyaAndVidhyasagar,BusinessLaw,NithyaPublication,Bhopal 

4. S.D.Geet,BusinessLawNiraliPrakashanPublication, Pune 

5. PreethiAgarwal,BusinessLaw,CAfoundationstudymaterial 

 

WEBRESOURCES: 

1. https://www.mca.gov.in/content/mca/global/en/acts-rules/companies-act/companies-act-2013.html 

2. https://vakilsearch.com/blog/explain-procedure-formation-company/ 

3. https://www.investopedia.com/terms/w/windingup.asp 

 
 

 

 

 

 

 

 

 
 

 

 

 

 

http://www.mca.gov.in/content/mca/global/en/acts-rules/companies-act/companies-act-2013.html
http://www.investopedia.com/terms/w/windingup.asp


RelationshipMatrixforCOs, POsandPSOs 
 

Semester Code TitleoftheCourse Hours Credits 

III 23UCM3CC6 CompanyLaw 4 4 

CourseO

utcomes(

COs) 

ProgrammeOutcomes(Pos) ProgrammeSpecificOutcomes(PSOs) 

PO1 PO2 PO3 PO4 PO5 PSO1 PSO2 PSO3 PSO4 PSO5 

CO1        
 

 
  

CO2           

CO3           

CO4           

CO5           

           

NumberofMatches(🗸)=42 Relationship:High 

 

 

 

 
 

Mapping 1-29% 30-59% 60-69% 70-89% 90-100% 

Matches 1-14 15-29 30-34 35-44 45-50 

Relationship VeryPoor Poor Moderate High VeryHigh 



SEMESTER–III 

CourseCode:23UCM3AC3 ExamHours:3 

InstructionHours:4 InternalMarks:25 

Credits:3 ExternalMarks:75 

ALLIEDCOURSEIII– BUSINESSLEGISLATION 

OBJECTIVES: 
 

1.ToimpartknowledgeontheFactoriesAct,1948 

2.ToprovideinsightsontheForeignExchangeManagementAct, 1999 

3.ToinculcateknowledgeaboutthePreventionofMoneyLaunderingAct,2002 

4.ToenablethestudentstolearnabouttheCompetitionAct2002 

5.Tofamiliarisethestudentsabouttheexistence ofIntellectualPropertyRights 

 

COURSEOUTCOMES: 
 

 

1.AcquireknowledgeonFactoriesAct,1948 

2.AnalysetheroleofForeignExchangeManagementAct,1999 

3.Understand thepractical implicationsofPreventionofMoneyLaunderingAct,2002 

4.EvaluatetheimportanceofCompetitionAct, 2002 

5.Gainknowledge onIntelligence PropertyRights 

UNIT–I 

FactoriesAct1948 

Definitions - Objects –Scope – Approval – Licensing – Registration of Factories – 

Noticeby Occupier – General Duties of Occupier and Manufacturer – Measures to be Taken by 

Factoriesfor Health, Safety and Welfare of Workers – Measures – Special Provisions Relating to 

HazardousProcesses – Working Hours of Adults – Additional Provisions Regulating Employment 

of WomeninaFactory –Employmentof YoungPersonandChildren–Annual LeavewithWages–

PenaltiesandProcedures. 

UNIT–II 

ForeignExchangeManagementAct,1999 

Introduction - Board Structure of FEMA – Definitions - Regulation & Management 

ofForeignExchange-Contraventions&Penalties–Procedure forCompliance. 

UNIT–III 

Prevention ofMoneyLaundering Act,2002 

Definitions – Punishment for the Offence of Money Laundering - Obligations of 

BankingCompanies -Financial Institutions and Intermediaries or a Person Carrying on a 

DesignatedBusinessorProfession -AdjudicationAuthorities &Procedures. 



UNIT–IV 

CompetitionAct,2002 

Definitions - Prohibition of Agreements- Prohibition of Abuse of Dominant Position –

CompetitionCommissionofIndia-Establishment,Administration&DutiesPowers–

CompetitionAdvocacy-AdjudicationAuthorities–Penalties&Prosecution. 

 

UNIT–V 

IntellectualPropertyRights 

Intellectual property rights(IPR)–An Introduction-Kinds of Intellectual Property Rights-

Patent,Copyright,TradeMark, Design,GeographicalIndication,PlantVarietiesandLayoutDesign 

Genetic Resources and Traditional Knowledge – Trade Secret - IPR in India: Genesis 

anddevelopment. 

 

TEXTBOOKS: 

 

1.AkhilleshwarPathak,Legalaspectsofbusiness,McGrawHillEducation, Noida 

2.R.S.N.Pillai&Bagavathi, Legalaspectsofbusiness, S.Chand,NewDelhi 

3.RashmiAggarwal,RajinderKaur, Legalaspectsofbusiness,PearsonEducation 

Limited,NewDelhi 

4.P.K.Padhi,Legalaspectsofbusiness,PHI Learning,NewDelhi 

 

REFERENCES: 

 

 

1.RavinderKumar,Legalaspectsofbusiness,CengageLearning, Nioda 

2.ShawnKopel, Guidetobusiness law,OxfordUniversityPress,England 

3.M.C.Kuchhal, VivekKuchhal,BusinessLaw,SChandPublishers, NewDelhi 

4.C.L.Bansal.Businesslaw,Taxmann,NewDelhi 

 

WEBRESOURCES: 

 

1.https://labour.gov.in/sites/default/files/Factories_Act_1948.pdf 

2.https://legislative.gov.in/sites/default/files/A1999-42_0.pdf 

3.https://stfrancislaw.com/blog/intellectual-property-rights/ 

 

 

 

 

https://labour.gov.in/sites/default/files/Factories_Act_1948.pdf
https://legislative.gov.in/sites/default/files/A1999-42_0.pdf
https://stfrancislaw.com/blog/intellectual-property-rights/


 

RelationshipMatrixforCOs, POsandPSOs 

 

Semester Code TitleoftheCourse Hours Credits 

III 23UCM3AC3 BusinessLegislation 4 3 

CourseO

utcomes(

COs) 

ProgrammeOutcomes(Pos) ProgrammeSpecificOutcomes(PSOs) 

PO1 PO2 PO3 PO4 PO5 PSO1 PSO2 PSO3 PSO4 PSO5 

CO1           

CO2           

CO3           

CO4           

CO5           

NumberofMatches(🗸)=41 Relationship:High 

 

 

 

 

Mapping 1-29% 30-59% 60-69% 70-89% 90-100% 

Matches 1-14 15-29 30-34 35-44 45-50 

Relationship VeryPoor Poor Moderate High VeryHigh 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

SEMESTER–III 

CourseCode:23UCM3AC3 ExamHours:3 

InstructionHours:4 InternalMarks:25 

Credits:3 ExternalMarks:75 

ALLIEDCOURSEIII– BUSINESSMATHEMATICS&STATISTICS 

OBJECTIVES: 

1. Toimpart knowledgeonthebasics ofratio,proportion,indicesandproportions 

2. Tolearnabout simpleandcompoundinterestandarithmetic, 

geometricandharmonicprogressions. 

3.Tofamiliarisewiththe measuresof centraltendency 

4.Toconceptualisewithcorrelationcoefficient 

5.Togainknowledgeontimeseries analysis 

COURSEOUTCOMES: 

1. Learnthebasicsofratio,proportion,indicesandlogarithm 

2. Familiarisewithcalculationsofsimpleandcompoundinterestandarithmetic,geometricandharmonicpro

gressions. 

3. Determine the various measures of central tendency 

4. Calculate the correlation and regression co-efficient. 

5. Assessproblemsontimeseriesanalysis 

 

UNIT–I 

Ratio 

 

Ratio,ProportionandVariations,IndicesandLogarithms. 

UNITII 

 

Interest 

Banker’sDiscount–SimpleandCompoundInterest-Arithmetic,GeometricandHarmonicProgressions. 

UNITIII 

 

BusinessStatisticsMeasuresofCentralTendency 

 

Arithmetic Mean, Geometric Mean - Harmonic Mean - Mode and Median– Range - Quartile Deviation 

andMeanDeviation- Standard Deviation. 

UNITIV 

  

CorrelationandRegression 

Correlation - Karl Pearson’s Coefficient of Correlation – Spearman’s Rank Correlation – Regression 

LinesandCoefficients. 



UNITV 

 

IndexNumbers 

Index Numbers – Aggregative and Relative Index – Chain and Fixed Index –Wholesale Index – Cost 

ofLivingIndex. 

 

TEXTBOOKS: 

 

1. Dr.B.N.Gupta,BusinessMathematics&Statistics,Shashibhawanpublishinghouse,Chennai 

2. AsimKumarManna,Business Mathematics&Statistics,McGrawhill education,Noida 

3. A.V.RayarikarandDr. 

P.G.Dixit,BusinessMathematics&Statistics,NiraliPrakashanPublishing,Pune 

4. Dr.S.Sachdeva,BusinessMathematics&Statistics,LakshmiNarainAgarwal,Agra 

5. P.R.Vittal,BusinessMathematics&Statistics, MarghamPublications,Chennai 

 

REFERENCES: 

 

1. J.K. Sharma, Fundamentals of business statistics, Vikas publishing, Noida 

2. PeterWaxman,BusinessMathematics&Statistics, PrenticeHall,NewYork 

3. AndreFrancis,BusinessMathematics&Statistics,CengageLearningEMEA, Andover 

4. AggarwalBM,BusinessMathematics& Statistics,AneBookPvt.Ltd.,NewDelhi 

5. R.S.Bhardwaj,BusinessMathematics&Statistics, ExcelBooksPublisher,NewDelhi 

 

WEBRESOURCES: 

1.https://www.britannica.com/biography/Henry-

Briggs2.https://corporatefinanceinstitute.com/resources/data-

science/central-tendency/ 3.https://www.expressanalytics.com/blog/time-

series-analysis/ 

 

 

 

 

 
 

 

 

 

 

 

 

 
 

http://www.britannica.com/biography/Henry-Briggs
http://www.britannica.com/biography/Henry-Briggs
http://www.expressanalytics.com/blog/time-series-analysis/
http://www.expressanalytics.com/blog/time-series-analysis/


RelationshipMatrixforCOs, POsandPSOs 
 

Semester Code TitleoftheCourse Hours Credits 

III 23UCM3AC3 
BusinessMathematics& 

Statistics 
4 3 

CourseO

utcomes(

COs) 

ProgrammeOutcomes(Pos) ProgrammeSpecificOutcomes(PSOs) 

PO1 PO2 PO3 PO4 PO5 PSO1 PSO2 PSO3 PSO4 PSO5 

CO1           

CO2           

CO3           

CO4           

CO5           

NumberofMatches(🗸)=41 Relationship:High 

 

 

 

 

  

Mapping 1-29% 30-59% 60-69% 70-89% 90-100% 

Matches 1-14 15-29 30-34 35-44 45-50 

Relationship VeryPoor Poor Moderate High VeryHigh 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

SEMESTER–III 



CourseCode:23UCM3AC3 ExamHours: 3 

InstructionHours:4 InternalMarks:25 

Credits:3 ExternalMarks:75 

ALLIEDCOURSEIII–E-COMMERCE 

OBJECTIVES: 

1. ToknowthegoalsofElectroniccommerce 

2. To understand the various Business models in emerging E-commerce 

areas3.Tohaveaninsightontheinternetmarketingtechnologies 

4.Tounderstandthebenefitsand implementation 

ofEDI5.Toexaminethe ethicalissuesofE-commerce 

 

COURSEOUTCOMES: 

On completion of the course, the student will be able 

to1.Understand the role and features of world wide 

web2.UnderstandtheBenefitsandmodelofe-tailing 

3. Usethewebenabledservices 

4. Tacklethethreatsininternetsecuritysystem 

5. Knowabout theEthicalPrinciples PrivacyandInformationRights 

 

 
UNIT–I 

IntroductiontoE-Commerce 

Defining E - Commerce; Main Activities of Electronic Commerce; Benefits of E-Commerce; 

BroadGoals of Electronic Commerce; Main Components of E-Commerce; Functions of Electronic Commerce 

-Process of E-Commerce - Types of E- Commerce; The World Wide Web, The Internet and the Web: 

Features,RoleofAutomation&ArtificialIntelligence inE-Commerce. 

UNIT–II 

E-CommerceBusinessModels&ConsumerOrientedECommerce 

E-commerce Business Models, Major Business to Consumer (B2C) Business Models, Major 

BusinesstoBusiness(B2B)BusinessModels,BusinessModelsinEmergingE-CommerceAreas-E-

tailing:TraditionalRetailingandE-retailing,BenefitsofE-retailing,ModelsofE-retailing,FeaturesofE-retailing. 



UNIT–III 

E-CommerceMarketingConcepts 

The InternetAudience and ConsumerBehaviour,Basic Marketing 

Concepts,InternetMarketingTechnologies–MarketingStrategy-Eservices:CategoriesofE-services,Web-

EnabledServices,Information-SellingontheWeb. 

 

 
UNIT–IV 

ElectronicDataInterchange&Security 

Benefits of EDI, EDI Technology, EDI Standards, EDI Communications, EDI Implementation, 

EDIAgreements,EDISecurity.ElectronicPaymentSystems,NeedofElectronicPaymentSystem-DigitalEconomy - 

Threats in Computer Systems: Virus, Cyber Crime Network Security: Encryption, Protecting WebServer with 

a Firewall, Firewall and the Security Policy, Network Firewalls and Application Firewalls, ProxyServer. 

UNIT–V 

EthicsinE-Commerce 

Issuesin ECommerce Understanding Ethical,Socialand Political Issuesin E-Commerce:A Modelfor 

Organizing the Issues, Basic Ethical Concepts, Analysing Ethical Dilemmas, Candidate Ethical 

PrinciplesPrivacyandInformationRights:InformationCollectedatE-CommerceWebsites. 

 

 
TEXTBOOKS: 

1. KennethC.Laudon,E-

Commerce:Business,Technology,Society,4theEdition,PearsonEducationLimited,NewDelhi 

2. S.J.Joseph,E-Commerce:anIndianperspective,PHILearningPvt.Ltd.,NewDelhi 

3. DavidWhitley,E-Commerce-Strategy,Technologies&Applications, TMI,McGraw-Hill,London 

4. KamleshK.Bajaj,E-Commerce-Thecutting edgeofbusiness,TMH,McGraw-Hill,Noida 

5. WClarke,E-CommercethroughASP-BPB, WroxPublisher,Mumbai 

REFERENCES: 

1. Agarwala,K.N.andD.Agarwala,BusinessontheNet:What’sandHow’sofE-

Commerce,McMillanPublisherIndiaPvt.Ltd.,Chennai 

2. RaviKalkota,FrontiersofE-Commerce,TM,PearsonEducationLimited,NewDelhi 

3. EliasMAwad,ElectronicCommerce:FromVisiontoFulfillment.PHILearningPvt.Ltd.,NewDelhi 

4. MathewReynolds,BeginningE-

CommercewithVisualBasic,ASP,SQLServer7.0&MTS,WroxPublishers,Mumbai 

5. J.ChristopherWestIandTheodoreH.  KClarkGlobalElectronicCommerce-

TheoryandCaseStudies,TheMITPress,Cambridge,London 

 

 

 

 

WEBRESOURCES: 



1. https://www.investopedia.com/terms/e/ecommerce.asp 

2. https://www.webfx.com/industries/retail-ecommerce/ecommerce/basic-ecommerce-marketing- 

concepts/ 

3. https://techbullion.com/the-importance-of-ethics-in-ecommerce/ 

 

 

RelationshipMatrixforCOs, POsandPSOs 
 

Semester Code TitleoftheCourse Hours Credits 

III 23UCA3AC3 E-Commerce 4 3 

CourseO

utcomes(

COs) 

ProgrammeOutcomes(Pos) ProgrammeSpecificOutcomes(PSOs) 

PO1 PO2 PO3 PO4 PO5 PSO1 PSO2 PSO3 PSO4 PSO5 

CO1           

CO2           

CO3           

CO4           

CO5           

NumberofMatches(🗸)=44 Relationship:High 

 

 

 

 
 

Mapping 1-29% 30-59% 60-69% 70-89% 90-100% 

Matches 1-14 15-29 30-34 35-44 45-50 

Relationship VeryPoor Poor Moderate High VeryHigh 

http://www.investopedia.com/terms/e/ecommerce.asp
http://www.webfx.com/industries/retail-ecommerce/ecommerce/basic-ecommerce-marketing-


 

SEMESTER–III 

CourseCode:23UCM3SE4 ExamHours:3 

InstructionHours:2 InternalMarks:25 

Credits:2 ExternalMarks:75 

SKILL ENHANEMENT COURSE –4- HUMAN RESOURCE MANAGEMENT 

OBJECTIVES: 

1. TounderstandaspectsrelatingtoHumanresourcemanagement 

2. ToknowstrategiesrelatingtoHumanResourcemanagement 
 

COURSEOUTCOMES: 

Oncompletionofthecourse,thestudentwillbeable to 

1. RememberandrecallconceptsofHumanresourcemanagement 

2. Chooseappropriatestrategiesforhumanresourcemanagement 
 

3. Compareandcontrast variousindustrialrelationspolicy. 
 

4. Determineappropriateorganisationculture. 
 

5. Formulatestrategiesforemployeewelfare. 

 
UNIT–I 

 
IntroductiontoHRM 

Definition of HRM, Objectives – Importance – Nature- Scope, Role and Qualities of a 

HRManager - Human Resource Planning - Meaning, Definition, Importance, Factors Affecting 

HRP,Process Involved in Human Resource Planning. Human Resource Information System 

(HRIS) - JobAnalysis,Needfor JobAnalysis,Stepsin JobAnalysis,JobDescriptionand Specification. 

UNIT–II 

StrategicHRM 

DefinitionofStrategy,StrategicHumanResourceManagement(SHRM),ImportanceofSHRM, 

Differencebetween TraditionalandStrategic Human Resource Management, “Best Fit”Approach 

Vs. Best Practices of SHRM, Role of HR Strategy &Practices in National, Sectorial 

andOrganizationalContext,InvestmentPerspectiveofSHRM,Porter’s 5 PsModel. 

UNIT–III 

 

Performance  Appraisal 

Performance  Appraisal – Features – Objectives of Performance Appraisal – Process - Appraisal Methods –

Uses – Limitations of Performance Appraisal. 

 

 



UNIT–IV 

 

 

Training & Development 

Training & Development –Need –Objectives –Importance –Training Methods –Evaluation of Training 

Programmer –Process –Essentials of good training program –Motivation –Nature –Characteristics –

Benefits –Theories of Motivation –Types –Importance 

 

UNIT–V 

Employeewelfare 

Employee Welfare: Meaning, Objectives, Philosophy, Scope, Limitations, Types of 

EmployeeWelfare,StatutoryandNon-StatutoryWelfareMeasures,andLabourWelfareTheories-

SocialSecurity,Health, Retirement&OtherBenefits. 

 

TEXTBOOKS: 

1. Ashwathappa,HumanResourceManagement, TataMcGraw-HillEducation, Noida. 

2. Mamoria,C.B.andGaonkar,S.V,

 PersonnelManagement,HimalayaPublishingHouse,

Mumbai. 

3. Sunil LallaandNehaShukla,HumanResourceManagement,NiraliPrakashanPublishers,Pune. 

4. P.SubbaRao,PersonnelandHumanResourceManagement,HimalayaPublishingHouse,Mum

bai. 

REFERENCES: 

1. L.M. Prasad, Human Resource Management, Sultan and Chand sons Publications, 

NewDelhi. 

2. DeCenzo,D.A.andRobbins,S.PHumanResourceManagement,Wiley,India. 

3. Dr.K.SundarandDr.J.Srinivasan,HumanResourceDevelopment,MarghamPublications,

Chennai. 

4. JaneWeightman,HumanResourceManagement,VMPPublishers,Mumbai. 

 

WEBRESOURCES: 

1. https://www.pdfdrive.com/calculus-vol-1pdf-e7039049.html 

2. http://mathworld.wolfram.com. 

 

 

 

 

 

 

 

 

 

https://www.pdfdrive.com/calculus-vol-1pdf-e7039049.html
http://mathworld.wolfram.com/


RelationshipMatrixforCOs, POsandPSOs 
 

Semester Code TitleoftheCourse Hours Credits 

III 23UCM3SE4 
HumanResource 
Management 

2 2 

CourseO

utcomes(

COs) 

ProgrammeOutcomes(Pos) ProgrammeSpecificOutcomes(PSOs) 

PO1 PO2 PO3 PO4 PO5 PSO1 PSO2 PSO3 PSO4 PSO5 

 

CO1 
          

CO2 
          

 

CO3 
          

CO4 
          

CO5 
          

NumberofMatches(🗸)=41 Relationship:High 

 

 

 

 
 

Mapping 1-29% 30-59% 60-69% 70-89% 90-100% 

Matches 1-14 15-29 30-34 35-44 45-50 

Relationship VeryPoor Poor Moderate High VeryHigh 



SEMESTER–III 

CourseCode:23UCM3SE5 ExamHours:3 

InstructionHours:2 InternalMarks:25 

Credits:2 ExternalMarks:75 

SKILL ENHANCEMENT COURSE – 5 – ADVERTISING & SALES 

PROMOTIONOBJECTIVES: 

1. Thiscoursewillhelpstudentslearnthefundamentalsofadvertising&itsstrategies. 

2. Thecoursewillintroducestudentsto 

conceptsofMediaPlanning,Mediaplanningandmeasuringeffectiveness ofdifferentmedia. 

3. Theobjectiveofthiscourseistogivethestudentaninsighttowardsthevariousunderlyingdimension

sand challengesoftheconcept ofIntegrated MarketingCommunication(IMC). 

4. The concept will be extensively discussed with individual promotional elements such 

aspublicrelations,sponsorship,directmarketingandpersonalsellingwithspecialemphasisonAdv

ertisingandSales Promotion. 

COURSEOUTCOMES: 

Oncompletionofthecourse,thestudentwillbeable to 

1. Remember andrecallconceptsofadvertising 

2. Chooseappropriatestrategiesfor advertising 
 

3. Compareandcontrastvarious creativityofadvertising. 
 

4. Determineappropriatemediaplanning. 
 

5. FormulatestrategiesforSalesPromotionandOthertoolsofIntegratedMarketingcommunication 
 

UNIT– IIntroduction toAdvertising : 

Definition, Importance and Functions of Advertising - Importance of Advertising 

inModern Marketing - Classification /Types of Advertising - Economic, Social and 

EthicalIssuesinAdvertising-RegulationofAdvertisinginIndia: Role ofASCI 

 
UNIT–IIAdvertising Planning&Strategy: 

Advertising Department: Objectives and functions -Role of Advertising Agencies -

Selection of Agencies - Types of Advertising Agencies - Setting of Advertising 

Objectives,DAGMAR Approach - Advertising Budget and budgeting methods - Agency 

CompensationandRemuneration:Fees,Commissions andPerformance. 

 

UNIT–IIICreativity inAdvertising: 
 

Advertising Appeals and Execution styles - Advertising Message: Preparing an 

effectiveadvertising Copy- Elements of a Print Copy: Headlines, illustration, body copy, 

slogan etc. -ArtofCopywriting-ElementsofBroadcastcopy-ProcessofDevelopinganAd 

Campaign. 

 



 

UNIT–IVMediaPlanningandEvaluatingAdvertisingEffectiveness: 

Media Planning - Print, Broadcast & Interactive Online Media - Emerging medias 

andtrends - Reasons to measure Advertising Effectiveness - Methods to measure 

AdvertisingEffectiveness 

UNIT–VSalesPromotionandOthertoolsofIntegratedMarketingCommunication: 

Concept and Rationale of Sales Promotion- Types - Consumer and Trade Promotions -

Sales Promotion Strategies and Practices - IMC and other Tools: Personal Selling, 

PublicRelations,EventMarketing,DirectMarketing-SurrogateAdvertising-

SocialMediaMarketing-Relationshipmarketing 

 

TEXTBOOKS: 

 

1. Shah Kruti,D’Souza Alan,(2011),Advertising and PromotionsAn IMC 

Perspective,TataMcGraw HillEducationPrivateLimited 

2.  Belch,GeorgeE&Belch,MichaelA.(2009).AdvertisingandPromotion.McGraw-

HillIrwin.8thedition. 

 

REFERENCES: 

 

1. WellsW.D,BurnettJ,&MoriartyS.(2009),AdvertisingPrinciplesandPractice,PearsonHigherEducat

ion 

2. BatraR,MyersG.J.,AakerD(2009),AdvertisingManagement,PearsonEducation. 

3. Kazmi,S.H(2005):AdvertisingandSalesPromotion. ExcelBooks. 

 

WEBRESOURCES: 

 

1. https://www.britannica.com/money/topic/marketing/Sales-

promotion#:~:text=While%20advertising%20presents%20a%20reason,low%20price%20and 

%20good%20value. 
 

2. https://oms.bdu.ac.in/ec/admin/contents/175_P16MBA4EM4_2020051909561946.pdf 

 

 

 

 

 

https://www.britannica.com/money/topic/marketing/Sales-promotion#%3A~%3Atext%3DWhile%20advertising%20presents%20a%20reason%2Clow%20price%20and%20good%20value
https://www.britannica.com/money/topic/marketing/Sales-promotion#%3A~%3Atext%3DWhile%20advertising%20presents%20a%20reason%2Clow%20price%20and%20good%20value
https://www.britannica.com/money/topic/marketing/Sales-promotion#%3A~%3Atext%3DWhile%20advertising%20presents%20a%20reason%2Clow%20price%20and%20good%20value
https://www.britannica.com/money/topic/marketing/Sales-promotion#%3A~%3Atext%3DWhile%20advertising%20presents%20a%20reason%2Clow%20price%20and%20good%20value
https://oms.bdu.ac.in/ec/admin/contents/175_P16MBA4EM4_2020051909561946.pdf


 

RelationshipMatrixforCOs,POsandPSOs 

Semester Code TitleoftheCourse Hours Credits 

III 23UCM3SE5 Advertising&SalesPromotion 2 2 

CourseO

utcomes(

COs) 

ProgrammeOutcomes(Pos) ProgrammeSpecificOutcomes(PSOs) 

PO1 PO2 PO3 PO4 PO5 PSO1 PSO2 PSO3 PSO4 PSO5 

CO1 
          

CO2 
          

CO3 
          

CO4 
          

CO5 
          

NumberofMatches(🗸)=36 Relationship:High 

 

 

 

 
 

Mapping 1-29% 30-59% 60-69% 70-89% 90-100% 

Matches 1-14 15-29 30-34 35-44 45-50 

Relationship VeryPoor Poor Moderate High VeryHigh 



SEMESTER–IV 

CourseCode:23UCM4CC7 ExamHours:3 

InstructionHours:4 InternalMarks:25 

Credits:4 ExternalMarks:75 

CORECOURSE–VII–CORPORATEACCOUNTING-II 

OBJECTIVES: 

1. Toknowthetypesofamalgamation 

2. To gain an understanding about 

reconstruction3.ToknowFinalstatementsofbanking

companies 

4.5Tounderstandthelegalrequirements 

offinancialaccounts5.Tohaveaninsighton modes ofwindingup 

ofacompany 

 

COURSEOUTCOMES: 

Oncompletionofthecourse,thestudentwillbeable to 

1.Understandtheaccountingtreatment 

ofamalgamation,absorptionandexternalreconstruction2.Applyandalterthesharecapitalandinternalrecons

truction 

3. Dotheaccountingprocedureof non-

performingassets4.Give the consolidated accounts of 

holding companies5.Prepareliquidator’sfinalstatements 

 

UNIT–I 

Amalgamation,Absorption&ExternalReconstruction 

Amalgamation,AbsorptionandExternalReconstruction-PurchaseConsideration-

LumpsumMethod,NetAssetsMethod,NetPaymentMethod,IntrinsicValueMethod-

TypesofAmalgamation(ExcludingInter-CompanyHoldings). 

UNIT–II 

AlterationofShareCapital–& InternalReconstruction 

Alteration of Share Capital – Modes of Alteration - Internal Reconstruction – Conversion of Stock –

IncreaseandDecreaseof Capital –ReserveLiability. 

UNIT–III 

Accounting ofBanking Companies 

FinalStatementsofBankingCompanies(AsPerNewProvisions)-Non-PerformingAssets-

RebateonBillsDiscounted- ProfitandLossa/c- BalanceSheetasPerBankingRegulationAct1949. 

UNIT–IV 



ConsolidatedFinancialStatements 

Introduction-Holding&SubsidiaryCompany-LegalRequirementsRelatingtoPresentationofAccounts-

PreparationofConsolidatedBalanceSheet(ExcludingInter-CompanyHoldings). 

 

 
UNIT–V 

LiquidationofCompanies 

Meaning-ModesofWindingUp–PreparationofStatementofAffairsandDeficiencyAccounts-

OrderofPayment–Liquidators Remuneration- Liquidator’sFinalStatementofAccounts. 

 

 
TEXTBOOKS: 

1.S.P. JainandK.LNarang.AdvancedAccountancy, KalyaniPublishers,NewDelhi. 

2. Dr. K.S .Raman and Dr. M.A. Arulanandam , Advanced Accountancy, Vol. II, Himalaya 

PublishingHouse,Mumbai. 

3.R.L.GuptaandM.Radhaswamy, AdvancedAccounts,SultanChand, NewDelhi. 

4.M.C.ShuklaandT.S.Grewal,AdvancedAccountsVol.II,SChand& Sons,NewDelhi. 

5.T.S.ReddyandA.Murthy,CorporateAccountingII,MarghamPublishers,Chennai 

REFERENCES: 

1.B.Raman, Corporate Accounting, Taxmann, New 

Delhi2.M.C.Shukla,AdvancedAccounting,S.Chand,NewD

elhi 

3. Prof.MukeshBramhbutt,DeviAhilyapublication,MadhyaPradesh 

4. Anilkumar,Rajeshkumar,AdvancedCorporateAccounting,Himalaya 

Publishinghouse,Mumbai.5.PrasanthAthma,CorporateAccounting,HimalayaPublishinghouse,Mumba

i. 

WEBRESOURCES: 

1. https://www.accountingnotes.net/amalgamation/amalgamation-absorption-and-reconstruction- 

accounting/126 

2. https://www.slideshare.net/debchat123/accounts-of-banking-companies 

3. https://www.accountingnotes.net/liquidation/liquidation-of-companies-accounting/12862 

 

 

 

 

 

 

 

 

 

 

 

http://www.accountingnotes.net/amalgamation/amalgamation-absorption-and-reconstruction-
http://www.slideshare.net/debchat123/accounts-of-banking-companies
http://www.accountingnotes.net/liquidation/liquidation-of-companies-accounting/12862


 

 

 

 

 

 

 

Relationship MatrixforCOs, POsandPSOs 
 

Semester Code TitleoftheCourse Hours Credits 

IV 23UCM4CC7 CorporateAccounting-II 4 4 

CourseO

utcomes(

COs) 

ProgrammeOutcomes(Pos) ProgrammeSpecificOutcomes(PSOs) 

PO1 PO2 PO3 PO4 PO5 PSO1 PSO2 PSO3 PSO4 PSO5 

CO1 
          

CO2 
          

CO3 
          

CO4 
          

CO5 
          

NumberofMatches(🗸)=43Relationship:High 

 

 

 

 
 

Mapping 1-29% 30-59% 60-69% 70-89% 90-100% 

Matches 1-14 15-29 30-34 35-44 45-50 

Relationship VeryPoor Poor Moderate High VeryHigh 



SEMESTER–IV 

CourseCode:23UCM4CC8 ExamHours:3 

InstructionHours:4 InternalMarks:25 

Credits:4 ExternalMarks:75 

CORECOURSE–VIII–PRINCIPLESOFMARKETING 

OBJECTIVES: 

1. Toknowtheconceptandfunctionsofmarketing 

2. Tounderstandtheimportanceofmarketsegmentation 

3. Toexaminethestagesofnewproductdevelopment 

4. Togainknowledgeonthevarious advertising medias 

5. Toanalysetheglobalmarketenvironment 

 

 
COURSEOUTCOMES: 

Oncompletionofthe course,thestudentwillbeableto 

1.Developanunderstanding 

ontheroleandimportanceofmarketing2.Applythe4p’sofmarketingintheirve

nture 

3. Identifythefactors determiningpricing 

4. UsethedifferentChannelsofdistributionofindustrialgoods5.U

nderstandtheconceptof E-marketingandE-Tailing 

 

UNIT–I 

IntroductiontoMarketing 

Meaning–DefinitionandFunctionsofMarketing–EvolutionofMarketingConcepts–

MarketingOrientation–Innovations in Modern Marketing. Marketing Management: Definitions–Functions – 

Role andImportance of Marketing - Classification of Markets - Niche Marketing - Characteristics of Niche 

Marketing –LocalMarketing–GreenMarketing. 

UNIT–II 

MarketSegmentation 

Concept – Benefits –Types– Geographic – Demographic – Psychographic – Behavioural - 

MarketingMix – Definition – 4 P’s of Marketing Mix - Introduction to Consumer Behaviour –Purchase 

Decision – PostPurchaseBehaviour–ConsumerBuyingDecisionProcess–

Motives&Needs,Freud’sTheoryofMotivation. 

UNIT–III 

Product&Price 

Definition–ProductMix–IntroductiontoStagesofNewProductDevelopment–ProductLifeCycle 

–SalesForecasting–Methods–CriteriaforaGoodForecasting–Pricing–Objectives–FactorsInfluencingPricing–

Kindsof Pricing–ResalePriceMaintenance. 

 



 

 

 

UNIT–IV 

PromotionsandDistributions 

Communication Mix – Communication Process –Advertising–Media–Kinds of–Advertising Media-

Sales Promotion – Personal Selling–Classification of Salesmanship - Channel Members–Types–Channel 

ofDistributionforConsumerGoods–ChannelsofDistributionforIndustrialGoods. 

UNIT–V 

CompetitiveAnalysisandStrategies 

Balancing Customer and Competitor Orientations–Global Market Environment–Social 

Responsibilityand Marketing Ethics, Citizen and Publications to Regulate Marketing –Recent Trends in 

Marketing– A BasicUnderstandingofE–Marketing–E-Tailing–Consumerism–MarketResearch–MIS 

andMarketingRegulation. 

TEXTBOOKS: 

1. PhilipKotler, PrinciplesofMarketing:ASouthAsianPerspective, 

PearsonEducation.NewDelhi2.Dr.C.B.Gupta&Dr.N.RajanNair,MarketingManagement,SultanChan

d&Sons,NewDelhi. 

3.r.AmitKumar,PrinciplesOfMarketing,ShashibhawanPublishingHouse,Chennai4.Dr.N.R

ajanNair,Marketing,SultanChand&Sons.NewDelhi 

5.NeeruKapoorPrinciplesOfMarketing,PHILearning, NewDelhi 

REFERENCES: 

1.ProfKavitaSharma, DrSwatiAgarwal,PrinciplesofMarketingBook, Taxmann, 

newdelhi2.Dr.J.Jayasankar,MarketingManagement,MarghamPublications,Chennai. 

3. Assael,H.ConsumerBehaviour andMarketingAction,USA:PWS-Kent 

4. Hoyer,W.D.AndMacinnis,D.J.,ConsumerBehaviour,USA:HoughtonMifflinCompany5.Baker 

M,MarketingManagementAndStrategy,MacmillanBusiness,BloomburyPublishing,India 

WEBRESOURCES: 

1.https://www.aha.io/roadmapping/guide/marketing/introduction2.https://www.investope

dia.com/terms/m/marketsegmentation.asp3.https://www.shiprocket.in/blog/understanding-

promotion-and-distribution-management/ 

 

 

 

 

 

 

 

 

 

 

 

http://www.aha.io/roadmapping/guide/marketing/introduction
http://www.investopedia.com/terms/m/marketsegmentation.asp
http://www.investopedia.com/terms/m/marketsegmentation.asp
http://www.shiprocket.in/blog/understanding-promotion-and-distribution-management/
http://www.shiprocket.in/blog/understanding-promotion-and-distribution-management/


 

 

 

 

 

 
RelationshipMatrixforCOs, POsandPSOs 

Semester Code TitleoftheCourse Hours Credits 

IV 23UCM4CC8 PrinciplesofMarketing 4 4 

CourseO

utcomes(

COs) 

ProgrammeOutcomes(Pos) ProgrammeSpecificOutcomes(PSOs) 

PO1 PO2 PO3 PO4 PO5 PSO1 PSO2 PSO3 PSO4 PSO5 

CO1           

CO2           

CO3           

CO4           

CO5           

NumberofMatches(🗸)=36 Relationship:High 

 

 

 

 
 

Mapping 1-29% 30-59% 60-69% 70-89% 90-100% 

Matches 1-14 15-29 30-34 35-44 45-50 

Relationship VeryPoor Poor Moderate High VeryHigh 



SEMESTER–IV 

CourseCode:23UCM4AC4 ExamHours:3 

InstructionHours:4 InternalMarks:25 

Credits:3 ExternalMarks:75 

ALLIEDCOURSE–IV-FINANCIAL SERVICES 

OBJECTIVES: 
 

1.ToimpartknowledgeontheroleandfunctionoftheIndianfinancialsystem. 

2.Toenrichtheir knowledgeonkeyareasrelating tomanagement offinancialproducts 

andservices 

3.To familiarizestudentsaboutVentureCapital,Leasing. 

4.TomakethemunderstandtheCreditRatingsystem. 

5.ToprovideinsightsintomutualfundsandtheoperationofNSDLandCSDL. 

COURSEOUTCOMES: 

 
1.Summarisetheroleandfunctionofthefinancialsystem 

2.Gainpracticalknowledge onkeyareasrelating 

tomanagementoffinancialproductsandservices 

3.FamiliarizestudentsaboutVentureCapital,Leasing. 

4.InfertheimportanceoftheCreditRatingsystem. 

5.Understand varioustypesofMutualfundsschemesand the rolesofNSDLandCSDL. 

UNIT–I 

IntroductiontoFinancialSystem 

Structure of Financial System – Role of Financial System in Economic Development – 

FinancialMarketsandFinancialInstruments–CapitalMarkets–MoneyMarkets–

PrimaryMarketOperations – Role of SEBI – Secondary Market Operations – Regulation – Functions 

of StockExchanges–Listing–Formalities– FinancialServicesSectorProblemsandReforms. 

UNIT–II 

IntroductiontoFinancialServices 

Concept, Nature and Scope of Financial Services – Regulatory Frame Work of Financial Services –

Growth of Financial Services in India – Merchant Banking – Meaning-Types – Responsibilities 

ofMerchant Bankers – Role of Merchant Bankers in Issue Management – Regulation of 

MerchantBankinginIndia. 



UNIT–III 
 

VentureCapitaland Leasing 

Venture Capital – Growth of Venture Capital in India – Financing Pattern under 

VentureCapital – Legal Aspects and Guidelines for Venture Capital, Leasing – Types of Leases – 

EvaluationofLeasingOptionVs.Borrowing. 

UNIT–IV 

Credit Rating 

Credit Rating – Meaning, Functions – Debt Rating System of CRISIL, ICRA and CARE. 

Factoring,ForfeitingandBillDiscounting–TypesofFactoringArrangements–

FactoringintheIndianContext. 

UNIT–V 
 

MutualFunds 

Mutual Funds – Concept and Objectives, Functions and Portfolio Classification, Organization 

andManagement–De-matServices-NeedandOperations-RoleofNSDLandCSDL. 

TEXTBOOKS: 
 

1.Gurusamy.S,FinancialServices, TataMcGrawHill,Noida. 

2.C.RamaGopal,FinancialServices,VikasPublishingHouse,Noida. 

3.M.Y.Khan,FinancialServices,TataMcGrawHill,Noida. 

4.E.Dharmaraj,FinancialServices,S.Chand,New Delhi. 

REFERENCES: 
 

1.MikeHeffner,BusinessprocessmanagementinFinancialServices,F.W.OlinGraduate 

schoolofBusiness,UnitedStates. 

2.PerryStinson,Bankmanagement andFinancialServices,ClanryeInternational,USA. 

3.E. Gordon and K. Natarajan, Financial Market and Services, Himalaya 

PublishingHouse,Mumbai. 

4.B.Santhanam,FinancialServices,MarghamPublications,Chennai. 

WEBRESOURCES: 
 

1.https://www.civilserviceindia.com/subject/Management/notes/leasing-hire-purchase- 

and-venture-capital.html 

2.https://corporatefinanceinstitute.com/resources/fixed-income/credit-rating/ 

3.https://scripbox.com/mf/what-is-mutual-fund/ 

 

 

 

 

 

 

 

 

 

 

https://www.civilserviceindia.com/subject/Management/notes/leasing-hire-purchase-and-venture-capital.html
https://www.civilserviceindia.com/subject/Management/notes/leasing-hire-purchase-and-venture-capital.html
https://corporatefinanceinstitute.com/resources/fixed-income/credit-rating/
https://scripbox.com/mf/what-is-mutual-fund/


RelationshipMatrixforCOs, POsandPSOs 
 

Semester Code TitleoftheCourse Hours Credits 

IV 23UCM4AC4 FINANCIALSERVICES 4 3 

CourseO

utcomes(

COs) 

ProgrammeOutcomes(Pos) ProgrammeSpecificOutcomes(PSOs) 

PO1 PO2 PO3 PO4 PO5 PSO1 PSO2 PSO3 PSO4 PSO5 

CO1           

CO2           

 

CO3           

CO4 
        

 

CO5 
         

 

NumberofMatches(🗸)=38 Relationship:High 
 

 

Mapping 1-29% 30-59% 60-69% 70-89% 90-100% 

Matches 1-14 15-29 30-34 35-44 45-50 

Relationship VeryPoor Poor Moderate High VeryHigh 



SEMESTER–IV 

CourseCode:23UCM4AC4 ExamHours: 3 

InstructionHours:4 InternalMarks:25 

Credits:3 ExternalMarks:75 

 

ALLIEDCOURSE-IV–CONSUMERISM&CONSUMERPROTECTION 

OBJECTIVES: 

 

1. Tounderstandthenatureofconsumersand consumerism 

2. Toknowhowconsumersareexploited 

 

COURSEOUTCOMES: 

Oncompletionofthecourse,thestudentwillbeable to 

1. Rememberandrecallaspectsinconsumerism 

2. Identifythereasonsforconsumerexploitation 

3. Discovertherightsanddutiesofaconsumer 

4. CreateanenvironmentwhichprotectstheconsumersinIndia 

5. CriticallyappraisetheconsumerProtectionAct 

 

UNIT–I 

Consumerism 

 

MeaningofConsumerandCustomer-ConsumerMovements–HistoricalPerspectives-

ConceptofConsumerism–NeedandImportance. 

 

UNIT–II 

ConsumerExploitation 

 

MeaningandCausesofConsumerExploitation-FormsofConsumer-Exploitation–Underweight 

Measures, High Prices, Substandard Quality, Poor or Inadequate After Sales Services-

ChallengesofConsumerExploitation. 

 

UNIT–III 

ConsumerRightsandDuties 

 

ConsumerRights–JohnFKennedy’sConsumerBillofRights.-TypesofConsumerRights 

–RighttoSafety,RighttoInformation(RTI),RighttoRedressal,RighttoConsumerEducation-

DutiesofConsumers. 



 

UNIT–IV 

ConsumerisminIndia 

ReasonsfortheGrowthofConsumerisminIndia-RecentTrendsinConsumerism-

ProblemsFacedbyConsumersinIndia. 

 

UNIT–V 

ConsumerProtectionAct 2019 

 

ConsumerProtectionCouncil–Central,State,DistrictsConsumerProtectionCouncils-

ConsumerDisputeRedressalMechanism. 

 

 

TEXTBOOKS: 

1. PremavathyandMohiniSethi, Consumerism–StrategiesandTactics, CBSPublication 

 

2. ProfKavitaSharma, DrSwatiAggarwal, PrinciplesofMarketingBook,Taxmann 

 

3. Dr.J.Jayasankar,MarketingManagement,MarghamPublications,Chennai. 

 

4. Assael,H,ConsumerBehaviourandMarketing Action,PWS-Kent,USA 

 

 

REFERENCES: 

1. Hoyer,W.D..andMacInnis,D.J.,ConsumerBehaviour,HoughtonMifflinCompany,USA 

 

2. Y.V.Rao,ConsumerProtectionAct,1986,AsiaLawHouse, Hyderabad 

 

3. GB.ReddyandBaglekarAkashKumar,ConsumerProtectionAct,EasternBookCompany,Bengalu

ru 

WEBRESOURCES: 

 

1. https://www.pdfdrive.com/calculus-vol-1pdf-e7039049.html 

2. http://mathworld.wolfram.com. 

 

 

 

 

 

 

 

 

https://www.pdfdrive.com/calculus-vol-1pdf-e7039049.html
http://mathworld.wolfram.com/


RelationshipMatrixforCOs,POsandPSOs 

 

Semester Code TitleoftheCourse Hours Credits 

IV 23UCM4AC4 
Consumerism& Consumer 
Protection 

4 3 

CourseO

utcomes(

COs) 

ProgrammeOutcomes(Pos) ProgrammeSpecificOutcomes(PSOs) 

PO1 PO2 PO3 PO4 PO5 PSO1 PSO2 PSO3 PSO4 PSO5 

CO1 
         🗸 

CO2 
          

 

CO3 
          

CO4 
          

CO5 
🗸          

NumberofMatches(🗸)=38 Relationship:High 

 

 

 

 

 

Mapping 1-29% 30-59% 60-69% 70-89% 90-100% 

Matches 1-14 15-29 30-34 35-44 45-50 

Relationship VeryPoor Poor Moderate High VeryHigh 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



SEMESTER–IV 

CourseCode:23UCM4AC4 ExamHours:3 

InstructionHours:4 InternalMarks:25 

Credits:3 ExternalMarks:75 

ALLIEDCOURSE-IV–OPERATIONRESEARCH 

OBJECTIVES: 
 

 

1.Tointroducethestudentstooperationsresearchandlinearprogramming. 

2.Toimpart knowledgeabouttransportationandassignmentproblems. 

3.Togetacquaintedwithgametheoryandsimulation. 

4.To developabilitiestoanalyseandmanage inventoriesusingvariousmethods. 

5.To acquireknowledgeonnetworkanalysis. 

COURSEOUTCOMES: 

 
1.Framea linearprogrammingproblemforquantitativedecisionsinbusinessplanning. 

2.Optimiseeconomicfactorsbyapplyingtransportationandassignmentproblems. 

3.Applytheconcept ofgametheoryand simulation foroptimaldecision making. 

4.Analyseand manage inventoriestomeetthechangesinmarketdemand. 

5.ConstructnetworksincludingPERT,CPMforstrategic managementofbusinessprojects. 

UNIT–I 

IntroductiontoOperationsresearchandLinearProgrammingProblem 

Operations research – Origin and development- Role in decision making - Phases and approachesto 

OR -Linearprogramming problem –Applications andlimitations-Formulation of LPP-

OptimalSolutiontoLPP-Graphicalmethod-SimplexMethod 

UNIT–II 
 

TransportationandAssignmentproblem 

Transportation Problem – methods - North West corner method - Least cost method - 

Vogel’sapproximationmethod-Movingtowardsoptimality-Steppingstone&MODImethods-

Assignmentproblem 

UNIT–III 

GameTheoryandSimulation 

GameTheory-differentstrategiesfollowedbytheplayersinagame-Optimalstrategiesofagame 

usingmaxi-mincriterion-Dominance property-Graphicalmethod-Simulation 



UNIT–IV 

InventoryManagement 

Introduction to inventory systems, inventory classification. Economic order quantity 

(EOQ)model,Singleperiodprobabilisticinventorymodelswithdiscreteandcontinuousdemand,determin

ation of reorder point for deterministic and probabilistic Inventory System. Basic conceptsofJust-in-

Time (JIT)andMaterialRequirementPlanning(MRP) 

 
 

UNIT–V 

NetworkAnalysis 

Network models- CPM and PERT Determination of Critical Path Method (CPM)- 

PERTcost-Crashinga project-Schedulingofaproject-ApplicationofPERTandCPM. 

TEXTBOOKS: 
 

1.C.R.Kothari,“QuantitativeTechniques”,VikasPublications,Noida 

2.V.K. Kappor,"OperationsResearch- ProblemsandSolutions", 

SultanChand&SonsPublisher,NewDelhi 

3.AnandSharma,OperationResearch,HimalayaPublishingHouse,2014,Mumbai 

4.MSreenivasaReddy, OperationResearch, CENGAGE, NewDelhi 

5.S.Gurusamy,ElementsofOperationResearch, VijayNicoleImprintsPrivateLimited 

REFERENCES: 
 

1.SKalavathy,OperationsResearch,VikasPublications,Noida 

2.S.P.Gupta,“StatisticalMethods”,S.Chand&SonsPublisher,NewDelhi.2019 

3.Sarangi,SKAppliedOperationsResearchandQuantitativeMethods,HimalayaPublishingH

ouse,2014,Mumbai 

4.NDVohra,QuantitativeTechniquesinManagement,McGrawHill,6thEdition,New 

Delhi2021 

5.P.R.Vittal- OperationResearch, MarghamPublications, Chennai 

WEBRESOURCES: 
 

1.www.orsi.in 

2.www.learnaboutor.co.uk 

3.www.theorsociety.com 

 

 

 

 

 

 

 

 

 

 

 

http://www.orsi.in/
http://www.learnaboutor.co.uk/
http://www.theorsociety.com/


RelationshipMatrixfor COs, POsandPSOs 
 

Semester Code TitleoftheCourse Hours Credits 

IV 23UCM4AC4 OperationResearch 4 3 

CourseO

utcomes(

COs) 

ProgrammeOutcomes(Pos) ProgrammeSpecificOutcomes(PSOs) 

PO1 PO2 PO3 PO4 PO5 PSO1 PSO2 PSO3 PSO4 PSO5 

CO1 
          

CO2 
          

CO3           

           

CO4 
          

CO5 
          

NumberofMatches(🗸)=38 Relationship:High 

 

 

 
 
 

Mapping 1-29% 30-59% 60-69% 70-89% 90-100% 

Matches 1-14 15-29 30-34 35-44 45-50 

Relationship VeryPoor Poor Moderate High VeryHigh 



SEMESTER–IV 

CourseCode:23UCM4SE6 ExamHours:3 

InstructionHours:2 InternalMarks:25 

Credits:2 ExternalMarks:75 

SKILLENHANCEMENTCOURSE–6AUDITINGANDCORPORATEGOVERNANCEOBJECTIVES: 

1. Toenablestudentstounderstandprocessofauditinganditsclassification. 

2. Toimpartknowledgeoninternalcheckandinternalcontrol. 

 
COURSEOUTCOMES: 

1. Oncompletionofthecourse,thestudentwillbeableto 

2. Defineauditinganditsprocess. 

3. Compareandcontrastessenceofinternalcheckandinternalcontrol. 

 
4. Identifytheroleofauditorsincompanies. 

5. DefinetheconceptofCorporateGovernance. 

 
 

UNIT–I 

IntroductiontoAuditing 
 

MeaningandDefinitionofAuditing–DistinctionbetweenAuditingandAccounting–Objectives– 

Advantagesand LimitationsofAudit– ScopeofAudit– ClassificationsofAudits. 

UNIT–II 

AuditProceduresandDocumentation 
 

Audit Planning – Audit Programme – Procedures - Internal Audit - Internal Control – 

InternalCheck – Vouching – Cash and Trade Transactions - Verification and Valuations of Assets 

andLiabilities. 

UNIT–III 

CompanyAuditor 
 

Appointment and Removal of Auditors – Rights, Duties and Liabilities of Auditor –

AuditReport-RecentTrendsinAuditing. 



UNIT–IV 

IntroductiontoCorporateGovernance 
 

Conceptual Framework of Corporate Governance: Theories & Models, Broad Committees -

CorporateGovernanceReforms.MajorCorporateScandalsinIndiaandAbroad:CommonGovernance 

Problems Noticedinvarious Corporate Failures.Codes & Standards on CorporateGovernance. 

 
 

UNIT–V 

CorporateSocialResponsibility 
 

Conceptof CSR, Corporate Philanthropy, Strategic Relationship of CSR with 

CorporateSustainability - CSR and Business Ethics, CSR and Corporate Governance - CSR 

Provisions underthe Companies Act,2013. 

 

TEXTBOOKS: 

 

1. DinkarPagare, Principles and Practice of Auditing,Sultan Chand & 

Sons,New Delhi 

2.  B.N.Tandon,S.Sudharsanam&S.Sundharabahu,PracticalAuditing,S.Chand&SonsNewDelhi. 

 

3. Dr.T.R.Sharma,Dr.GauravSankalp,Auditing&CorporateGovernance,SahithyaBhawanPub

lications,Agra 
4. ArunaJha,Auditing&CorporateGovernance,TaxmannPublicationPvt.Ltd,NewDelhi. 

 

 

REFERENCES: 

 

1. KevinKeasey,SteveThompson&Mikewright,Governance&Auditing,EmeraldGroupPublishingLimi

ted,Bingley 

2. Dr.T.R.Sharma,Auditing,SahithyaBhawanPublications,Agra 

3. C.B.Gupta,NehaSinghal,Auditing&CorporateGovernance,ScholarTechPress,NewDelhi. 
 

4. Shri.Vengadamani,PracticalAuditing,MarghamPublication,Chennai 

 

WEBRESOURCES: 

 

1. https://www.pdfdrive.com/calculus-vol-1pdf-e7039049.html 

2. http://mathworld.wolfram.com. 

 

 

 

 

RelationshipMatrixforCOs, POsandPSOs 
 

http://www.sapnaonline.com/index.php?option=com_search&filter=books&field=publisher&q=sultan%2Bchand%2Band%2Bsons%2Btb
http://www.sapnaonline.com/index.php?option=com_search&filter=books&field=publisher&q=sultan%2Bchand%2Band%2Bsons%2Btb
http://www.google.co.in/search?hl=en&sa=X&biw=994&bih=636&tbm=bks&tbm=bks&q=inauthor
http://www.google.co.in/search?hl=en&sa=X&biw=994&bih=636&tbm=bks&tbm=bks&q=inauthor
https://www.pdfdrive.com/calculus-vol-1pdf-e7039049.html
http://mathworld.wolfram.com/


Semester Code TitleoftheCourse Hours Credits 

V 23UCM4SE6 
AuditingandCorporate

Governance 
2 2 

CourseO

utcomes(

COs) 

ProgrammeOutcomes(Pos) ProgrammeSpecificOutcomes(PSOs) 

PO1 PO2 PO3 PO4 PO5 PSO1 PSO2 PSO3 PSO4 PSO5 

CO1 
          

CO2 
          

CO3 
          

CO4 
          

CO5 
          

NumberofMatches(🗸)=42 Relationship:High 

 

 

 

 

 
 
 

Mapping 1-29% 30-59% 60-69% 70-89% 90-100% 

Matches 1-14 15-29 30-34 35-44 45-50 

Relationship VeryPoor Poor Moderate High VeryHigh 



SEMESTER–V 

CourseCode:23UCM5CC9 ExamHours: 3 

InstructionHours:5 InternalMarks:25 

Credits:4 ExternalMarks:75 

CORECOURSE–IX –COSTACCOUNTING– I 

OBJECTIVES: 

1.Tounderstandthevariousconceptsofcostaccounting.2.T

oprepareandreconcileCostaccounts. 

3. Togainknowledgeregarding valuationmethods ofmaterial. 

4. Tofamiliarizewiththedifferentmethodsofcalculatinglabourcost.5.To

knowtheapportionmentof Overheads. 

COURSEOUTCOMES: 

On completion of the course, the student will be able 

to1.Remember 

andrecallthevariousconceptsofcostaccounting2.Demonstrate the 

preparation and reconciliation of cost sheet.3.Analyse the 

various valuation methods of issue of 

materials.4.Examinethedifferentmethods 

ofcalculatinglabourcost. 

5. Criticallyevaluatetheapportionment ofOverheads. 

.UNIT –I 

Introduction ofCost Accounting 

Definition-Nature and Scope –PrinciplesofCostAccounting–CostAccounting and FinancialAccounting 

- Cost Accounting Vs Management Accounting –Installation of Costing System –Classification ofCosts–

CostCentre–ProfitCentre. 

UNIT–II 

CostSheetandMethodsofCosting 

Preparation of Cost Sheet - Tenders & Quotations - Reconciliation of Cost and Financial Accounts –

UnitCosting-JobCosting. 

 

UNIT–III 

MaterialCosting 

Material Control –Meaning and Objectives–Purchase of Materials– EOQ –StoresRecords–Reorder 

Levels – ABC Analysis - Issue of Materials –Methods ofIssue – FIFO – LIFO – Base Stock Method –

SpecificPriceMethod –SimpleandWeightedAverageMethod. 

 

UNIT–IV 

LabourCosting 



Direct Labour and Indirect Labour – Time Keeping – Methods and Calculation of 

WagePayments – Time Wages – Piece Wages – Incentives – Different Methods of Incentive 

Payments -Idle time–Overtime–LabourTurnover-Meaning,CausesandMeasurement. 

UNIT–V 

OverheadsCosting 

Overheads – Definition – Classification – Allocation and Apportionment of Overheads – 

Basisof Apportionment – Primary and Secondary Distribution - Absorption of Overheads – Methods 

ofabsorption Preparation of Overheads Distribution Statement– Machine Hour Rate – 

ComputationofMachineHourRate. 

TEXTBOOKS: 

1. JainS.P.andNarangK.L,Cost Accounting.KalyaniPublishers,NewDelhi 

2. Khanna B.S., Pandey I.M., Ahuja G.K., and Arora M.N., Practical Costing, S. Chand & Co, 

NewDelhi, 

3. Dr.S.N.Maheswari,PrinciplesofCostAccounting,SultanChandPublications, NewDelhi 

4. T.S.ReddyandY.HariPrasadReddy,Cost Accounting,Marghampublications,Chennai 

5. S.P.Iyengar,CostAccounting, SultanChandPublications,NewDelhi 

REFERENCES: 

1. Polimeni,CostAccounting:ConceptsandApplicationsforManagerialDecisionMaking,1991,McGraw–

Hill,NewYork. 

2. JainS.P.andNarangK.L. CostAccounting,LatestEdition.2013, KalyaniPublishers,NewDelhi, 

3. V.K.SaxenaandC.D.Vashist, Cost Accounting, SultanChandpublications,NewDelhi 

4. MurthyA&GurusamyS,CostAccounting,VijayNicoleImprintsPvt. Ltd. Chennai 

5. Prasad.N.KandPrasad.V.K,CostAccounting, BookSyndicate, Kolkata 

WEBRESOURCES: 

1. https://study.com/learn/lesson/cost-accounting-principles-examples-what-is-cost-accounting.html 

2. https://www.accountingtools.com/articles/what-is-material-costing.html 

3. https://www.freshbooks.com/hub/accounting/overhead-cost 

 

 

 

 

 

 

 

 

 

 

https://study.com/learn/lesson/cost-accounting-principles-examples-what-is-cost-accounting.html
https://www.accountingtools.com/articles/what-is-material-costing.html
https://www.freshbooks.com/hub/accounting/overhead-cost


 

 

 

RelationshipMatrixforCOs, POsandPSOs 
 

Semester Code TitleoftheCourse Hours Credits 

V 23UCM5CC9 CostAccounting -I 5 4 

CourseO

utcomes(

COs) 

ProgrammeOutcomes(Pos) ProgrammeSpecificOutcomes(PSOs) 

PO1 PO2 PO3 PO4 PO5 PSO1 PSO2 PSO3 PSO4 PSO5 

CO1 
          

CO2 
          

CO3 
          

CO4 
          

CO5 
          

NumberofMatches(🗸)=40 Relationship:High 

 
 

 

 
 

Mapping 1-29% 30-59% 60-69% 70-89% 90-100% 

Matches 1-14 15-29 30-34 35-44 45-50 

Relationship VeryPoor Poor Moderate High VeryHigh 



SEMESTER–V 

CourseCode:23UCM5CC10 ExamHours: 3 

InstructionHours:5 InternalMarks:25 

Credits:4 ExternalMarks:75 

CORE COURSE –X–BANKINGLAW ANDPRACTICE 

 

OBJECTIVES: 

1. TohelpthestudentsunderstandvariousprovisionofBankingRegulationAct1949applicabletobanking

companiesincludingcooperativebanks 

2. Totracetheevolutionofcentralbankconceptandprevalentcentralbankingsystemaroundtheworldandt

heirrolesandfunction 

3. TothrowlightonCentralBankinIndia,itsformation,nationalizingitsorganizationstructure,roleofbank

togovernment,roleinpromotingagricultureandindustry,role infinancialinclusion 

4. Tounderstandhowcapitalfund ofcommercialbanks,objectivesandprocessofAsset securitizationetc. 

5. Toexplorepracticalbankingsystemsrelationshipofbankersandcustomers,crossingofcheques,endors

ementetc.2. 

 

COURSEOUTCOMES: 

Oncompletionofthecourse,thestudentwillbeable to 

1. AwareofvariousprovisionofBankingRegulationAct1949applicabletobankingcompaniesincludingcoo

perativebanks 

2. AnalysetheevolutionofCentralBankingconceptandprevalentCentralBankingsysteminIndiaandtheirro

lesandfunction 

3. GainknowledgeabouttheCentralBankinIndia,its 

formation,nationalizingitsorganizationstructure,roleofbanktogovernment,roleinpromotingagriculturea

ndindustry,roleinfinancialinclusion 

4. Evaluatetheroleofcapitalfundofcommercialbanks,objectivesandprocessofAsset securitizationetc 

5. Definethepracticalbankingsystemsrelationshipofbankersandcustomers,crossingofcheques,endorsem

entetc. 

UNIT–I 

Introduction toBanking 

 

History of Banking- Provisions of Banking Regulations Act 1949 - Components of 

IndianBanking - Indian Banking System-Phases of Development - Banking Structure in India - 

PaymentBanks andSmall Banks-Commercial Banking:Definition-Classification of 

Banks.BankingSystem-UniversalBanking-CommercialBankingfunctions-RoleofBanksinEconomic 

Development.Central Banking:Definition–Need-Principles-Central BankingVsCommercialBanking-

Functions ofCentralBank. 



UNIT–II 

RBI 

Establishment – objective - Legal framework – Functions – SBI - Origin and History –

EstablishmentIndiansubsidiaries-Foreignsubsidiaries-Non-Banking-Subsidiaries-

PersonalbankingInternationalbanking-TradeFinancing-Correspondentbanking-Co-operativebanks-

Meaninganddefinition-Features-Co-operativebanksvsCommercialbanks-Structure.-NBFC-

RoleofNBFCRBIRegulations-Financialsectorreforms-Sukhmoycommittee1985-

NarasimhamcommitteeIandII-Prudentialnorms:capitaladequacynorms-

classificationofassetsandprovisioning – Meaning, Structure of Interest Rates- Short term and Long 

Term – Impacts ofSavingsandBorrowings. 

 

UNIT–III 

BankAccount 

 

Opening – Types of Accounts-FDR-Steps in opening Account-Saving vs Current Account-

‘Donatio Mortis Causa’-Passbook-Bank Customer Relationship-Special Types of currents –

KYCnorms. Bank Lending –Lending Sources-Bank Lending Principles-Forms of lending-Loan 

evaluationprocess-securities of lending-Factors influencing bank lending – Negotiable Instruments –

Meaning –Characteristics-Types.Crossing–Definition –Objectives-Crossing and negotiability-

ConsequencesofCrossing. 

 

UNIT–IV 

Endorsement 

 

Meaning-Components-KindsofEndorsements-

ChequespayabletofictitiouspersonEndorsementbylegalrepresentative–Negotiationbank-

effectofendorsement-RulesregardingEndorsement - Paying banker-Banker’s duty-Dishonouring of 

Cheques-Discharge of paying banksPayments of a crossed cheque payment. Collecting bankers-

Statutory protection under section85 -Refusal of cheques Payment. Collecting Banker-Statutory 

protection under section 131-Collectingbankers’duty–RBIinstruction–

PayingBankerVsCollectingBanker-CustomerGrievances-Grievance Redressal –BankingOmbudsman. 

 

UNIT–V 

E-Banking 

 

Meaning-Services-e-bankingandfinancialservices-Initiatives-Opportunities-Internetbanking 

Meaning-Internet banking Vs Traditional Banking-Services-Drawbacks-Frauds in Internetbanking. 

Mobile banking–Anywhere Banking-Any Time Banking- Electronic Mobile Wallets. ATMEvolution 

-Concept-Features - Types-. Electronic money-Meaning-Categories-Merits of e-money -National 

Electronic Funds Transfer (NEFT) Real Time Gross Settlement (RTGS)Difference betweenNEFT & 



RTGS- Meaning- Steps–Benefits-Monetary policies- final sector reforms- 

Chakravarthycommittee1985-NarasimhamCommitteeI&IIPrudentialnormscapitaladequacynorms-

classificationofassets &provisions. 

TEXTBOOKS: 

1. GurusamyS,BankingTheory:LawandPractice,VijayNicolePublication,Chennai 

2. Muraleedharan,ModernBanking:TheoryandPractice,PrenticeHallIndiaLearningPrivateLtd,Ne

wDelhi 

3. GuptaP.K. GordonE.BankingandInsurance, Himalayapublication, Kolkata 

4. Gajendra,ATextonBankingTheoryLaw&Practice,VrindaPublication, Delhi 

5. KPKandasami,SNatarajan&Parameswaran,BankingLawandPractice,SChandpublication,New

Delhi 

 

REFERENCES: 

1. B.Santhanam,Banking&FinancialSystem, MargamPublication,Chennai 

2. KataitSanjay,BankingTheoryandPractice,LambertAcademicPublishing, 

3. HenryDunningMacleod,TheTheoryAndPracticeOfBanking,HardPressPublishing,OldNew 

Zealand 

4. WilliamAmasaScott,MoneyAndBanking:AnIntroductionToTheStudyOfModernCurrencies,K

esingerpublication,USA 

5. NektariosMichail,Money,Credit,andCrises:UnderstandingtheModernBankingSystem,Palgrav

e Macmillan,London 

 

WEBRESOURCES: 

1. https://www.pdfdrive.com/calculus-vol-1pdf-e7039049.html 

2. http://mathworld.wolfram.com. 

 

 

 

 

 

 

 

 

 

 

 

 

https://www.amazon.in/s/ref%3Ddp_byline_sr_book_1?ie=UTF8&field-author=Katait%2BSanjay&search-alias=stripbooks
https://www.pdfdrive.com/calculus-vol-1pdf-e7039049.html
http://mathworld.wolfram.com/


RelationshipMatrixforCOs, POsandPSOs 
 

Semester Code TitleoftheCourse Hours Credits 

V 23UCM5CC10 BankingLawandPractice 5 4 

CourseO

utcomes(

COs) 

ProgrammeOutcomes(Pos) ProgrammeSpecificOutcomes(PSOs) 

PO1 PO2 PO3 PO4 PO5 PSO1 PSO2 PSO3 PSO4 PSO5 

CO1 
          

CO2 
          

CO3 
          

CO4 
   🗸       

CO5 
          

NumberofMatches(🗸)=44 Relationship:High 

 

 
 

 

Mapping 1-29% 30-59% 60-69% 70-89% 90-100% 

Matches 1-14 15-29 30-34 35-44 45-50 

Relationship VeryPoor Poor Moderate High VeryHigh 



SEMESTER–V 

CourseCode:23UCM5CC11 ExamHours: 3 

InstructionHours:6 InternalMarks:25 

Credits:4 ExternalMarks:75 

CORE COURSE–XI–INCOMETAXLAWANDPRACTICE– I 

OBJECTIVES: 

1. Tounderstand thebasicconcepts&definitionsundertheIncomeTaxAct,1961. 

2. To compute the residentialstatusofanassessee andtheincidence oftax. 

3. Tocompute incomeundertheheadsalaries. 

4. TolearntheconceptsofAnnualvalue,associateddeductionsandthecalculationofincomefromHous

eproperty. 

5. TocomputetheincomefromBusiness&Professionconsideringitsbasicprinciples&specific 

disallowances. 

COURSEOUTCOMES: 

Oncompletionofthe course,the studentwillbe able to 

1. DemonstratetheunderstandingofthebasicconceptsanddefinitionsundertheIncomeTaxAct. 

2. Assessthe residentialstatusofanassessee&theincidence oftax. 

3. Computeincomeofanindividualunder theheadsalaries. 

4. Abilitytocomputeincomefromhouseproperty. 

5. Evaluateincomefromabusinesscarried onorfromthepracticeofa Profession. 

UNIT–I 

IntroductiontoIncomeTax 

Introduction to Income Tax – History – Objectives of Taxation - Features of Income Tax –

Meaning of Income – Types – Important Definitions Under the Income Tax Act – Assessee – Types–

IncomesExemptedunderSection10. 

 

UNIT–II 

ResidentialStatus 

ResidentialStatus–ResidentialStatusofanIndividual–Company–HUF–BasicConditions–

AdditionalConditions–Incidenceof TaxandResidential Status–ProblemsonResidentialStatus 

andIncidenceofTax. 

UNIT–III 

IncomefromSalary 

Computation of Salary Income – Features of Salary – Allowances – Types of Allowances -

Perquisites – Kinds of Perquisites –Types of Provident Fund - Gratuity – Pension – Commutation 

ofPension–DeductionofSalary-ProfitsinLieuofSalary. 

 

 

 



UNIT–IV 

IncomefromHouseProperty 

Income from House Property –Basis of Charge – Annual Value –Gross 

AnnualValue,NetAnnualValueofLet-outProperty,Self–OccupiedProperty–Amenities–

Deductions. 

UNIT–V 

Profitsand GainsfromBusinessorProfession 

Income from Business or Profession – Allowable Expenses – Not Allowable Expenses -

General Deductions – Provisions Relating to Depreciation – Deemed Business Profits - 

UndisclosedIncomes – Investments – Compulsory Maintenance of Books of Accounts – Audit of 

Accounts ofCertain Persons – Special Provisions for Computing Incomes on Estimated Basis – 

Computation ofIncomefromBusiness orProfession. 

TEXTBOOKS: 

1. V.P.Gaur,Narang,PujaGaurandRajeevPuri-

IncomeTaxLawandPractice,KalyaniPublishers,NewDelhi. 

2. T.S.ReddyandHariprasad

Reddy,IncomeTaxLawandPractice,MarghamPublications,Chennai. 

3. DinkarPagare,IncomeTaxLawandPractice, Sultan&ChandSons, NewDelhi. 

4. H.C.Mehrotra,Dr.GoyalS.P,IncomeTaxLawandAccounts,SahityaBhavanPublications,Agra 

5. T.Srinivasan–IncomeTax&Practice–VijayNicoleImprintsPrivateLimited,Chennai. 

REFERENCES: 

1. HariharanN, IncomeTaxLaw&Practice, VijayNicoleImprintsPvt. Ltd.Chennai 

2. BhagwatiPrasad, IncomeTaxLawandPractice, VishwaPrakasan. NewDelhi. 

3. VinodK.Singhania,StudentsGuidetoIncomeTax.,U.K.BharghavaTaxman. 

4. Dr.VinodKSinghania,Dr.MonicaSinghania,Taxmann'sStudents'GuidetoIncomeTax,NewDelhi. 

5. MittalPreethiRaniandBansalAnshika,IncomeTaxLawandPractice,Sultan&ChandSons,New Delhi. 

WEBRESOURCES: 

1. https://www.pdfdrive.com/calculus-vol-1pdf-e7039049.html 

2. http://mathworld.wolfram.com. 

 

 

 

 

 

 

 

 

 

RelationshipMatrixforCOs, POsandPSOs 

 

https://www.pdfdrive.com/calculus-vol-1pdf-e7039049.html
http://mathworld.wolfram.com/


Semester Code TitleoftheCourse Hours Credits 

V 23UCM5CC11 
IncomeTaxLawand Practice 
-I 

6 4 

CourseO

utcomes(

COs) 

ProgrammeOutcomes(Pos) ProgrammeSpecificOutcomes(PSOs) 

PO1 PO2 PO3 PO4 PO5 PSO1 PSO2 PSO3 PSO4 PSO5 

CO1 
          

CO2 
          

CO3 
          

CO4 
          

CO5 
          

NumberofMatches(🗸)=40 Relationship:High 

 

 

 
 
 

Mapping 1-29% 30-59% 60-69% 70-89% 90-100% 

Matches 1-14 15-29 30-34 35-44 45-50 

Relationship VeryPoor Poor Moderate High VeryHigh 



SEMESTER –VI 

CourseCode:23UCM5DE1 ExamHours: 3 

InstructionHours:4 InternalMarks:25 

Credits:3 ExternalMarks:75 

DISCIPLINE ELECTIVE COURSE -I – FINANCIAL 

MANAGEMENTOBJECTIVES: 

1. Tointroducetheconceptoffinancialmanagement. 

2. Tolearnthecapitalstructuretheories. 

3. Togain knowledgeabout techniquesincapitalbudgeting 

4. Tolearnabout dividendpaymentmodels. 

5. Tounderstandtheneedsandcalculationofworkingcapitalinanorganization 

 

COURSEOUTCOMES: 

1. Recalltheconcepts infinancialmanagement. 

2. Applythevariouscapitalstructuretheories. 

3. Applycapitalbudgetingtechniquestoevaluateinvestmentproposals. 

4. Determinedividend pay-outs. 

 

5. Estimatethe workingcapitalofanorganization. 

UNIT–I 

Introduction 

Meaning and Objectives of Financial Management – Functions of Financial 

Management.Finance - Sources of Financing-Role of Financial Manager in Financial Management- 

FinancialGoals-ProfitmaximizationVs.WealthMaximization– ComponentsofFinancialManagement. 

UNIT–II 

FinancialDecision 

Capital Structure – Definition - Meaning- Theories- Factors determining Capital Structure –

Various approaches of Capital structure - Cost of Capital – Meaning - Methods - Cost of 

EquityCapital – Cost of Preference Capital – Cost of Debt– Cost of Retained Earnings –

WeightedAverage (or) Composite Cost of Capital (WACC) Leverage – Concept – Operating and 

FinancialLeverageonEPS. 



UNIT–III 

InvestmentDecision 

Capital Budgeting - Meaning - Process – Cash Flow Estimation- Capital Budgeting 

AppraisalMethods:TraditionalMethods-PaybackPeriod–AccountingRate ofReturn(ARR). 

DiscountedCash-flowMethods:NetPresentValue(NPV)–NetTerminalValue-InternalRateofReturn–

ProfitabilityIndex - 

 

 

 

UNIT–IV 

DividendDecision 

Meaning–DividendPolicies–FactorsAffectingDividendPayment–ProvisionsonDividend 

Paymentin Company Law – Dividend Models - Walter’s Model - Gordon’s Model –M&MModel. 

UNIT–V 

WorkingCapitalDecision 

WorkingCapital-MeaningandImportance–FactorsInfluencingWorkingCapital–Determining-

WorkingCapitalOperatingCycle-

ManagementofCurrentAssets:Inventories,AccountsReceivablesandCash. 

 

 

TEXTBOOKS: 

1. R.K.Sharma,ShashiKGupta,FinancialManagement, KalyaniPublications,NewDelhi. 

2. M.Y.KhanandP.K.Jain, FinancialManagement, McGrawHillEducation, Noida. 

3. I.M.Pandey,FinancialManagement,VikasPublications,Noida. 

4. Dr.S.N.Maheshwari,ElementsofFinancialManagement,SultanChand&Sons, NewDelhi. 

5. Dr.KulkarniandDr.SathyaPrasad,FinancialManagement,HimalayaPublishingHouse,Mumbai. 

REFERENCES: 

1. PrasanaChandra,FinancialManagement,TataMcGrawHill,NewDelhi. 

2. I.M.Pandey,FinancialManagement,VikasPublishing,Noida. 

3. Khan&Jain, FinancialManagement, SultanChand&Sons,NewDelhi. 

4. A.Murthy,FinancialManagement,,MarghamPublications,Chennai. 

5. J.SrinivasanandP.Periyasamy,FinancialManagement,VijayNicolePublishers,Chennai. 

WEBRESOURCES: 

1. https://efinancemanagement.com/financial-management/types-of-financial-decisions 
 

2. https://efinancemanagement.com/dividend-decisions 
 

3. https://www.investopedia.com/terms/w/workingcapital.asp 
 

 

 

 

RelationshipMatrixfor COs,POsandPSOs 
 

http://www.investopedia.com/terms/w/workingcapital.asp


 

Semester Code TitleoftheCourse Hours Credits 

V 23UCM6DE1 FinancialManagement 4 3 

CourseO

utcomes(

COs) 

ProgrammeOutcomes(Pos) ProgrammeSpecificOutcomes(PSOs) 

PO1 PO2 PO3 PO4 PO5 PSO1 PSO2 PSO3 PSO4 PSO5 

CO1 
          

CO2 
          

 

CO3 
          

CO4 
          

CO5 
          

NumberofMatches(🗸)=39 Relationship:High 

 

 

 

 
 

Mapping 1-29% 30-59% 60-69% 70-89% 90-100% 

Matches 1-14 15-29 30-34 35-44 45-50 

Relationship VeryPoor Poor Moderate High VeryHigh 



SEMESTER –VI 

CourseCode:23UCM5DE1 ExamHours: 3 

InstructionHours:4 InternalMarks:25 

Credits:3 ExternalMarks:75 

DISCIPLINE ELECTIVE COURSE -I – INDIRECT 

TAXATIONOBJECTIVES: 

1.Togetintroducedtoindirecttaxes 

2.TohaveanoverviewofIndirecttaxes 

3.TobefamiliartheCGST andIGSTAct 

4.Tolearnproceduresunder GST 

5.TogainknowledgeaboutCustomsDuty. 

 
COURSEOUTCOMES: 

 

1.AcquaintancewithIndirecttaxlaws 

2.Exposedtotheoverview ofGST. 

3.ApplyprovisionsofCGSTand IGST 

4.Summarise proceduresofGST 

5.DiscussaspectsofCustoms DutyinIndia 

UNIT–I 

IntroductiontoIndirectTax 

Conceptand Features of IndirectTaxes- Difference between Directand IndirectTaxes –

Special Feature of IndirectTax Levies–Contribution toGovernmentRevenues–Role of Indirect 

Taxation – Merits and Demerits of Indirect Taxation – Reforms in IndirectTaxation–

IntroductiontoForeignTradePolicy(FTP)2023 

UNIT–II 

An Overview ofGoods&ServiceTax(GST) 

Introduction of Goods and Service Tax in India–– Kelkar Committee - 

ConstitutionalAmendment-

GoodsandServiceTax:Concepts,Meaning,Significance,FeaturesandBenefits - Important GST 

Common Portals – Taxes and Duties not Subsumed in GST – Ratesof GST in India - Role of 

GSTN in Implementation of GST - Challenges in Implementation ofGST. 

 

UNIT–III 

CGST&IGSTAct2017 

Supply –Meaning–Classification–TimeofSupply–Valuation–Voluntary –Compulsory 

– Input Tax Credit – Eligibility – Reversal – Reverse charge Mechanism – E–Way Bill - 

Various Provisions Regarding E-way Bill in GST – IGST Act - Export and Importof Goods 

and Services– Inter State Vs Intra State Supply – Place of Supply– Anti ProfiteeringRules –

DoctrineofUnjustEnrichment 

 

 

 

 



 

UNIT–IV 

ProceduresunderGST 

Registration under GST Law, Tax Invoice Credit and Debit Notes, Different 

GSTReturns,ElectronicLiabilityLedger,ElectronicCreditLedger,ElectronicCashLedger,Differe

ntAssessmentunder GST, InterestPenalty under GST, Mechanism of Tax DeductedatSource 

(TDS)andTaxCollectedatSource (TCS),AuditunderGST. 

UNIT–V 

CustomsAct1962 

Custom Duty: Concepts; Territorial Waters - High Seas - Levy of Customs 

Duty,Types ofCustomDuties–Valuation-BaggageRules&Exemptions. 

TEXTBOOKS: 

 

1.VinodKSinghania,Indirect Taxes,Taxman’sPublications,NewDelhi. 

2.Dr.H.C.Mehrotra&Prof.V.PAgarwal,GoodsandServicesTax(GST),Sahitya 

BhawanPublications,Agra. 

3.RajatMohan,Goods&ServicesTax,BharatLawPublicationsHouse,NewDelhi. 

4.CA.PushpendraSisodia,Indirect TaxLaws,BharatPublications,NewDelhi. 

REFERENCES: 

 

1.V.S.Datey,AllAboutGST,TaxmannPublications,NewDelhi. 

2.T.S.Reddy&Y.HariprasadReddy,BusinessTaxation,MarghamPublications,Chennai. 

 

WEBRESOURCES: 

 

1.https://iimskills.com/goods-and-services-tax/#:~:text=GST- 

%20an%20acronym%20for%20Goods%20and%20Services%20Tax- 

,etc.%2C%20to%20stand%20as%20a%20unified%20tax%20regime. 

2.https://tax2win.in/guide/gst-procedure 

3.https://www.cbic.gov.in/htdocs-cbec/customs/cs-act/cs-act-ch9 

 

 

 

 

 

 

 

https://iimskills.com/goods-and-services-tax/#%3A~%3Atext%3DGST-%20an%20acronym%20for%20Goods%20and%20Services%20Tax-%2Cetc.%2C%20to%20stand%20as%20a%20unified%20tax%20regime
https://iimskills.com/goods-and-services-tax/#%3A~%3Atext%3DGST-%20an%20acronym%20for%20Goods%20and%20Services%20Tax-%2Cetc.%2C%20to%20stand%20as%20a%20unified%20tax%20regime
https://iimskills.com/goods-and-services-tax/#%3A~%3Atext%3DGST-%20an%20acronym%20for%20Goods%20and%20Services%20Tax-%2Cetc.%2C%20to%20stand%20as%20a%20unified%20tax%20regime
https://tax2win.in/guide/gst-procedure
https://www.cbic.gov.in/htdocs-cbec/customs/cs-act/cs-act-ch9


RelationshipMatrixforCOs, POsandPSOs 
 

Semester Code TitleoftheCourse Hours Credits 

V 23UCM6DE1 IndirectTaxation 4 3 

CourseO

utcomes(

COs) 

ProgrammeOutcomes(Pos) ProgrammeSpecificOutcomes(PSOs) 

PO1 PO2 PO3 PO4 PO5 PSO1 PSO2 PSO3 PSO4 PSO5 

CO1 
          

CO2 
         

 

CO3 
          

CO4 
         

CO5 
      🗸    

NumberofMatches(🗸)=39 Relationship:High 
 

 

Mapping 1-29% 30-59% 60-69% 70-89% 90-100% 

Matches 1-14 15-29 30-34 35-44 45-50 

Relationship VeryPoor Poor Moderate High VeryHigh 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

SEMESTER–V 

CourseCode:23UCM5DE2 ExamHours: 3 

InstructionHours:4 InternalMarks:25 

Credits:3 ExternalMarks:75 

DISCIPLINESPECIFICELECTIVECOURSE–II–BUSINESSENVIRONMENTOBJECTIVES: 

1.Tounderstandthenexusbetweenenvironmentandbusiness. 

2.ToknowthePoliticalEnvironmentinwhichthebusinessesoperate. 

3.TogainaninsightintoSocialandCulturalEnvironment. 

4.TofamiliarizetheconceptsofanEconomicEnvironment. 

5.TolearnthetrendsinGlobalEnvironment/TechnologicalEnvironment 

COURSEOUTCOMES: 

 
1.Rememberthenexusbetweenenvironmentandbusiness. 

2.ApplytheknowledgeofPoliticalEnvironmentinwhichthebusinessesoperate. 

3.Analyze the variousaspectsofSocialandCulturalEnvironment. 

4.Evaluatethe parametersinEconomicEnvironment. 

5.CreateaconduciveTechnologicalEnvironmentforbusinesstooperateglobally. 

UNIT–I 

AnIntroduction 

TheConceptofBusinessEnvironment-ItsNatureandSignificance–ElementsofEnvironment-Brief 

Overview of Political – Cultural – Legal – Economic and Social 

EnvironmentsandtheirImpactonBusinessandStrategic Decisions. 

UNIT–II 

PoliticalEnvironment 

Political Environment– Government and Business Relationship in India – Provisions 

ofIndianConstitutionPertainingtoBusiness. 

UNIT–III 

SocialandCulturalEnvironment 

SocialandCulturalEnvironment–ImpactofForeignCultureonBusiness–CulturalHeritage -Social 

Groups -Linguistic and Religious Groups – Types of Social Organization –

RelationshipbetweenSocietyandBusiness-SocialResponsibilities ofBusiness. 



UNIT–IV 

EconomicEnvironment 

EconomicEnvironment–SignificanceandElementsofEconomicEnvironment-EconomicSystems and 

their Impact of Business – Macro Economic Parameters like GDP - Growth Rate ofPopulation – 

Urbanization - Fiscal Deficit – Plan Investment – Per Capita Income and their ImpactonBusiness 

Decisions. 

 

 
UNIT–V 

TechnologicalEnvironment 

TechnologicalEnvironment–Concept-Meaning-FeaturesofTechnology-SourcesofTechnology 

Dynamics - Transfer of Technology- Impact of Technology on Business - Status 

ofTechnologyinIndia-Determinants ofTechnologicalEnvironment. 

TEXTBOOKS: 

 

1.C. B.Gupta,BusinessEnvironment,SultanChand&Sons, NewDelhi 

2.FrancisCherunilam,BusinessEnvironment,HimalayaPublishingHouse,Mumbai 

3.Dr.V.C.Sinha, BusinessEnvironment,SBPDPublishingHouse,UP. 

4.Aswathappa.K,EssentialsOfBusinessEnvironment,HimalayaPublishingHouse,Mumb

ai 

5.RosyJoshi, SangamKapoor&PriyaMahajan,BusinessEnvironment,Kalyani 

Publications,NewDelhi 

REFERENCES: 

 

1.Veenakeshavpailwar,BusinessEnvironment,PHILearningPvtLtd,NewDelhi 

2.Shaikhsaleem,BusinessEnvironment,Pearson,NewDelhi 

3.S.Sankaran, BusinessEnvironment, MarghamPublications, Chennai 

4.NamithaGopal,BusinessEnvironment, VijayNicoleImprintsLtd., Chennai 

5.IanWorthington, ChrisBritton,EdThompson, TheBusinessEnvironment, 

FTPrenticeHall,NewJersey 

 

WEBRESOURCES: 

1.www.mbaofficial.com 

2.www.yourarticlelibrary.com 

3.www.businesscasestudies.co.uk 

 

 

 

 

http://www.mbaofficial.com/
http://www.yourarticlelibrary.com/
http://www.businesscasestudies.co.uk/


 

RelationshipMatrixfor COs,POsandPSOs 

 

Semester Code TitleoftheCourse Hours Credits 

V 23UCM5DE2 EntrepreneurialDevelopment 4 3 

CourseO

utcomes(

COs) 

ProgrammeOutcomes(Pos) ProgrammeSpecificOutcomes(PSOs) 

PO1 PO2 PO3 PO4 PO5 PSO1 PSO2 PSO3 PSO4 PSO5 

CO1 
          

CO2 
          

CO3           

           

CO4 
          

CO5 
          

NumberofMatches(🗸)=38 Relationship:High 

 

 

Mapping 1-29% 30-59% 60-69% 70-89% 90-100% 

Matches 1-14 15-29 30-34 35-44 45-50 

Relationship VeryPoor Poor Moderate High VeryHigh 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

SEMESTER–V 

CourseCode:23UCM5DE2 ExamHours: 3 

InstructionHours:4 InternalMarks:25 

Credits:3 ExternalMarks:75 

DISCIPLINE SPECIFIC ELECTIVE COURSE – I - INSURANCE AND RISK 

MANAGEMENTOBJECTIVES: 

 
1.Toknowthe conceptsandprinciplesofcontractofinsurance 

2.Tounderstandthebasicconceptsoflifeinsurance 

3.Togainknowledgeontheprinciplesofgeneralinsurance 

4.ToexaminetheInsuranceRegulatoryandDevelopmentAuthority1999(IRDA) 

5.Toknowtheriskmanagementprocess 

COURSEOUTCOMES: 

 
1.Identifytheworkingsofinsuranceand hedging 

2.Evaluatethetypesofinsurancepoliciesandsettlement 

3.Settleclaimsunder varioustypesofgeneralinsurance 

4.Knowtheprotectionprovidedfor insurancepolicyholdersunder IRDA 

5.Evaluatetheassessmentandretentionofrisk 

UNIT–I 

IntroductiontoInsurance 

Definition ofInsurance-CharacteristicsofInsurance–PrinciplesofContractofInsurance 

–GeneralConceptsofInsurance–InsuranceandHedging–TypesofInsurance–InsuranceIntermediaries–Role 

ofInsuranceinEconomic Development. 

UNIT–II 

LifeInsurance 

Life Insurance Business - Fundamental Principles of Life Insurance – Basic Features 

ofLifeInsuranceContracts-LifeInsuranceProducts–TraditionalandUnitLinkedPolicies–Individual 

and Group Policies - With and Without Profit Policies – Types of Life InsurancePolicies –

PensionandAnnuities–Reinsurance–DoubleInsurance 

UNIT–III 

GeneralInsurance 

General Insurance Business - Fundamental Principles of General Insurance – Types - 

FireInsurance–MarineInsurance–MotorInsurance–Personal AccidentInsurance–

LiabilityInsurance–MiscellaneousInsurance–ClaimsSettlement. 

UNIT–IV 

RiskManagement 

Risk Management– Objectives – Process – Identification and Evaluation of 

PotentialLosses–RiskReduction-RiskTransfer–RiskFinancing-Level of RiskManagement–

CorporateRiskManagement––PersonalRiskManagement. 

 

 

 



UNIT–V 

IRDA Act1999 

Insurance Regulatory and Development Authority (IRDA) 1999 – Introduction – 

Purpose,Duties,PowersandFunctionsofIRDA–OperationsofIRDA–

InsurancePolicyholders’ProtectionunderIRDA –Exposure/PrudentialNorms-

SummaryProvisionsofrelatedActs. 

TEXTBOOKS: 

 

1.NeetiGupta,AnujGuptaandAbhaChopra,RiskManagementandInsurance,KalyaniPublishers,Ne

wDelhi. 

2.Dr.N.Premavathy–ElementsofInsurance, SriVishnuPublications,Chennai. 

3.M.N.Mishra&S.B.Mishra,InsurancePrinciplesandPractice,SChandPublishers,NewDelhi. 

4.MichelCrouhy, TheEssentialsofRiskManagement,McGrawHill,Noida. 

5.ThomasColeman,APracticalGuideto RiskManagement,CFA,India. 

REFERENCES: 

 

1.JohnC.Hull,RiskManagementandFinancialInstitutions(WileyFinance),Johnwiley&sons,Ne

wJersey. 

2.P.K.Gupta,InsuranceandRiskManagement,HimalayaPublications,Mumbai. 

3.Dr.Sunilkumar,InsuranceandRiskManagement,Golgatiapublishers,NewDelhi. 

4.NaliniPravaTripathy,Prabir Paal,InsuranceTheory&Practice,PrenticeHallofIndia. 

5.AnandGanguly–InsuranceManagement, NewAgeInternationalPublishers. 

WEBRESOURCES: 

 

1.https://www.mcminnlaw.com/principles-of-insurance-contracts/ 

2.https://www.investopedia.com/terms/l/lifeinsurance.asp 

3.https://www.irdai.gov.in/ADMINCMS/cms/frmGeneral_Layout.aspx?page=PageNo108&flag=

1 

 

 

 

 

 

 

 

 

 

 

 

 

 

https://www.mcminnlaw.com/principles-of-insurance-contracts/
https://www.investopedia.com/terms/l/lifeinsurance.asp
https://www.irdai.gov.in/ADMINCMS/cms/frmGeneral_Layout.aspx?page=PageNo108&flag=1
https://www.irdai.gov.in/ADMINCMS/cms/frmGeneral_Layout.aspx?page=PageNo108&flag=1
https://www.irdai.gov.in/ADMINCMS/cms/frmGeneral_Layout.aspx?page=PageNo108&flag=1


 

RelationshipMatrixforCOs, POsandPSOs 
 

Semester Code TitleoftheCourse Hours Credits 

V 23UCM5DE2 
Insurance and 

RiskManagement 
4 3 

CourseO

utcomes(

COs) 

ProgrammeOutcomes(Pos) ProgrammeSpecificOutcomes(PSOs) 

PO1 PO2 PO3 PO4 PO5 PSO1 PSO2 PSO3 PSO4 PSO5 

CO1           

CO2           

 

CO3           

CO4           

CO5           

NumberofMatches(🗸)=39 Relationship:High 

 

 

 

 
 

Mapping 1-29% 30-59% 60-69% 70-89% 90-100% 

Matches 1-14 15-29 30-34 35-44 45-50 

Relationship VeryPoor Poor Moderate High VeryHigh 



SEMESTER –VI 

CourseCode:23UCM6CC13 ExamHours: 3 

InstructionHours:6 InternalMarks:25 

Credits:5 ExternalMarks:75 

CORECOURSE–XIII–COSTACCOUNTING-II 

OBJECTIVES: 

1. Tounderstandthestandards inCostAccounting 

2. To knowthe conceptsofcontractcosting. 

3. Tobefamiliar withtheconceptofprocesscosting. 

4. Tolearnaboutoperationcosting. 

5. Togaininsightsintostandardcosting. 

COURSEOUTCOMES: 

Oncompletionofthecourse,thestudentwillbeable to 

1. Rememberandrecallstandards incostaccounting 

2. Applytheknowledgeincontractcosting 

 

3. Analyzeandassimilateconceptsinprocesscosting 

4. Understandvarious basesofclassificationcostandprepareoperatingcoststatement. 

5. Setupstandardsandanalysevariances. 

UNIT–I 

Cost AccountingStandards 

An Introduction to CAS– Purpose of CAS– Advantages of CAS– Difference between CAS andFAR 

Regulations – Different Degrees of CAS Coverage –Cost Accounting Standards - 

ResponsibilityAccountingandDivisionalPerformanceMeasurement. 

UNIT–II 

Contract Costing 

Definition - Features of Contract Costing - Calculation of Profit on Contracts – Cost Plus Contract-

ContractCostingandJobCosting- AComparison-Preparationof ContractA/c. 

UNIT–III 

ProcessCosting 

ProcessCosting–Meaning–FeaturesofProcessCosting–ApplicationofProcessCosting–Fundamental 

Principles of Process Costing – Treatment of Loss and Gain: Normal and Abnormal Loss -Abnormal Gain - 

Joint Products, By Products – Concept of Equivalent Production – Process Accounts -ProcessLossesandGains. 



UNIT–IV 

Operation Costing 

Operation Costing – Meaning – Preparation of Operating Cost Sheet – Transport Costing – 

PowerSupplyCosting–HospitalCosting–SimpleProblems. 

 

UNIT–V 

StandardCosting 

Definition – Objectives – Advantages – Standard Cost and Estimated Cost – Installation of 

StandardCosting–VarianceAnalysis–Material, Labour, Overhead,andSalesVariances–CalculationofVariances. 

TEXTBOOKS: 

1. JainS.P.andNarang K.L.CostAccounting.KalyaniPublishers.NewDelhi. 

2. KhannaB.S.,PandeyI.M.,AhujaG.K.,andAroraM.N.,PracticalCosting,SChand&Co,NewDel

hi. 

3. Dr.S.N.Maheswari,PrinciplesofCostAccounting,SultanChandpublications,NewDelhi. 

4. T.S.ReddyandY.HariPrasadReddy, CostAccounting, Marghampublications,Chennai. 

5. S.P.Iyengar,Cost Accounting,SultanChandPublications,NewDelhi. 

 

REFERENCES: 

1. Polimeni,CostAccounting:ConceptsandApplicationsforManagerialDecisionMaking,New 

York,McGraw–Hill,Noida. 

2. JainS.P.andNarangK.L.CostAccounting,KalyaniPublishers,NewDelhi. 

3. V.K.SaxenaandC.D.Vashist,CostAccounting,SultanChandpublications,NewDelhi. 

4. MurthyA&GurusamyS, CostAccounting,VijayNicoleImprintsPvt.Ltd.Chennai. 

5. Prasad.N.KandPrasad.V.K,CostAccounting,BookSyndicate,Bangladesh. 

WEBRESOURCES: 

1. https://www.pdfdrive.com/calculus-vol-1pdf-e7039049.html 

2. http://mathworld.wolfram.com. 

 

 

 

 

RelationshipMatrixforCOs, POsandPSOs 
 

https://www.pdfdrive.com/calculus-vol-1pdf-e7039049.html
http://mathworld.wolfram.com/


 

Semester Code TitleoftheCourse Hours Credits 

VI 23UCM6CC13 Cost Accounting-II 6 5 

CourseO

utcomes 
(COs) 

ProgrammeOutcomes(Pos) ProgrammeSpecificOutcomes(PSOs) 

PO1 PO2 PO3 PO4 PO5 PSO1 PSO2 PSO3 PSO4 PSO5 

CO1 
          

CO2 
          

CO3 
          

CO4 
          

CO5 
          

NumberofMatches(🗸)=41 Relationship:High 
 

 

Mapping 1-29% 30-59% 60-69% 70-89% 90-100% 

Matches 1-14 15-29 30-34 35-44 45-50 

Relationship VeryPoor Poor Moderate High VeryHigh 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

SEMESTER –VI 



CourseCode:23UCM6CC14 ExamHours: 3 

InstructionHours:6 InternalMarks:25 

Credits:5 ExternalMarks:75 

CORECOURSE–XIV–MANAGEMENTACCOUNTING 

OBJECTIVES: 

1. Tounderstandbasicsmanagementaccounting 

2. ToknowtheaspectsofFinancialStatementAnalysis 

3. Tofamiliarizewith fund flowandcashflowanalysis 

4. Tolearnaboutbudgetarycontrol 

5. Togaininsightsintomarginalcosting. 

COURSEOUTCOMES: 

Oncompletionofthe course,the studentwillbe able to 

1. Rememberandrecallbasicsinmanagement accounting 

2. ApplytheknowledgeofpreparationofFinancialStatements 

3. Analysetheconceptsrelatingtofundflowandcashflow 

4. Evaluatetechniquesof budgetarycontrol 

5. Formulatecriteriafordecisionmakingusingprinciplesofmarginalcosting.2. 

UNIT–I 

IntroductiontoManagementAccounting 

ManagementAccounting – Meaning – Scope – Importance- Limitations - Management 

AccountingVsCostAccounting–ManagementAccountingVsFinancialAccounting. 

UNIT–II 

FinancialStatementAnalysis 

Analysis and Interpretation of Financial Statements – Nature and Significance – Types of 

FinancialAnalysis – Tools of Analysis – Comparative Statements – Common Size Statement – Trend 

Analysis. RatioAnalysis: Meaning – Advantages – Limitations – Types of Ratios – Liquidity Ratios – 

Profitability Ratios -Turnover Ratios – Capital Structure Ratios – Leverage Ratios - Preparation of Financial 

Statements fromRatios. 



UNIT–III 

FundFlowAnalysis&CashFlowAnalysis 

Introduction, Meaning of Funds Flow Statement-Ascertainmentof Flow of Funds-Technique 

ofPreparingFundsFlowStatement-ScheduleofChangesinWorkingCapital-Adjusted Profitand LossAccount 

- Preparation of Funds Flow Statement. Cash Flow Statements: Meaning –Advantages – Limitations–

Preparation of Cash Flow Statement as per AS 3 – Types of Cash Flows - Operating, Financing and 

InvestingCashFlows. 

 
UNIT–IV 

BudgetaryControl: 

Budgetary Control: Meaning– Preparation of Various Budgets – Cash Budget - Flexible Budget–

ProductionBudget–SalesBudget. 

UNIT–V 

MarginalCosting: 

Meaning - Features– Fixed Cost,Variable Cost and Semi Variable Cost- Contribution- MarginalCost 

Equation- P/V Ratio - Break Even Point- Margin of Safety – Cost- Volume Profits Analysis- BreakEven Point 

– Decision Making: Selection of a Product Mix – Make or Buy Decision – Discontinuance of aproductline–

ChangeorStatusquo –LimitingFactors–ExploringNewMarkets. 

TEXTBOOKS: 

1. JainS.P.& NarangK.L.(2018)CostandManagementAccounting,KalyaniPublications, 

2. Rds. Maheswari,CostandManagementAccounting, SultanChandSonsPublications,NewDelhi. 

3. SharmaandShashiK.Gupta,ManagementAccounting,KalyaniPublishers, Chennai. 

4. Jenitra LMervin,DasltonLCecil,ManagementAccounting, LerantecPress, Chennai. 

5. T.S.Reddy&Y.HariPrasadReddy,ManagementAccounting,MarghamPublications,Chennai. 

REFERENCES: 

1. Chadwick–TheEssenceofManagementAccounting,FinancialTimesPublications,England. 

2. CharlesT.HorngrenandGaryN.Sundem–IntroductiontoManagementAccounting,Pearson,Chennai. 

3. MurthyAandGurusamyS,ManagementAccounting-

Theory&Practice,VijayNicoleImprintsPvt.Ltd.Chennai. 

4. Hansen-Mowen, CostManagementAccountingandControl, SouthWesternCollege, India. 

5. N.P.Srinivasan,ManagementAccounting,NewAgepublishers,Chennai. 

 
WEBRESOURCES: 

1. https://www.accountingnotes.net/companies/fund-flow-analysis/fund-flow-analysis- 

accounting/13300 

2. https://accountingshare.com/budgetary-control/ 

3. https://www.investopedia.com/terms/m/marginalcostofproduction.asp 
 
 
 
 
 

RelationshipMatrixforCOs, POsandPSOs 
 

http://www.accountingnotes.net/companies/fund-flow-analysis/fund-flow-analysis-
http://www.investopedia.com/terms/m/marginalcostofproduction.asp


Semester Code TitleoftheCourse Hours Credits 

VI 23UCM6CC14 ManagementAccounting 6 5 

CourseO

utcomes(

COs) 

ProgrammeOutcomes(Pos) ProgrammeSpecificOutcomes(PSOs) 

PO1 PO2 PO3 PO4 PO5 PSO1 PSO2 PSO3 PSO4 PSO5 

CO1 
          

CO2 
          

CO3 
          

CO4 
          

CO5 
          

NumberofMatches(🗸)=43 Relationship:High 

 
 

 

 

Mapping 1-29% 30-59% 60-69% 70-89% 90-100% 

Matches 1-14 15-29 30-34 35-44 45-50 

Relationship VeryPoor Poor Moderate High VeryHigh 



SEMESTER –VI 

CourseCode:23UCM6CC15 ExamHours: 3 

InstructionHours:6 InternalMarks:25 

Credits:4 ExternalMarks:75 

CORECOURSE–XV–INCOMETAXLAWANDPRACTICE–II 

OBJECTIVES: 

1. Tounderstandprovisions relatingtocapitalgains 

2. Toknowtheprovisions forcomputationofincomefromothersources. 

3. TofamiliarizelawrelatingtosetoffandcarryforwardoflossesanddeductionsfromGrossTotalIncome. 

4. Tolearnaboutassessmentofindividuals 

5. Togainknowledgeabout assessment procedures. 

 

 
COURSEOUTCOMES: 

Oncompletionofthecourse,thestudentwillbeable to 

1. Tounderstandprovisions relatingtocapitalgains 

2. Toknowtheprovisions forcomputationofincomefromothersources. 

3. TofamiliarizelawrelatingtosetoffandcarryforwardoflossesanddeductionsfromGrossTotalIncome. 

4. Tolearnaboutassessmentofindividuals 

5. Togain knowledgeaboutassessment procedures. 

 

 
UNIT–I 

CapitalGains 

CapitalGains–KindsofCapitalAssets–ComputationofCapitalGains–ExemptionunderSection54,  

54B,54D,54EC,54F,54GA. 

UNIT–II 

IncomeFromOtherSources 
 

Income from Other Sources – Income Chargeable to Tax under the Head Income from 

OtherSources – Procedures for Computing Income from Other Sources – Deductions Allowed – 

DeductionnotAllowed–Problems onComputationofIncomefromOtherSources. 

UNIT–III 

SetOffandCarryForwardofLossesandDeductionsFromGrossTotalIncome 

Provisions for Set-off and Carry Forward of Losses (Simple Problems). Deductions U/S 80C, 

80CC,80CCB,80CCC,80CCD,80CCE,80D,80DD,80DDB,80E,80EE,80EEA,80EEB,80G,80GG,80GGA,80T

TA, 

80TTB,and 80Uonly. 

 

 

 
 

UNIT–IV 



AssessmentofIndividuals 

Assessment: Meaning and Types, Computation of Total Income and Tax Liability of an 

Individuals(simple problems in case of Income from salaries, HP and Profits and Gains – computed income 

may begiven). 

UNIT–V 

IncomeTaxAuthorities 

Administration of Income Tax Act – Income Tax Authorities – Powers of CBDT – Powers of Income 

–Tax Officers - Procedures for Assessment – Filing of Return – Due Dates of Filing – Voluntary Filling – 

ReturnofLoss–RelatedReturn–DefectiveReturn–SigningofReturn–PermanentAccountNumber(PAN) 

 

 

TEXTBOOKS: 
 

1.V.P.Gaur, Narang,PujaGaur andRajeevPuri- IncomeTaxLawandPractice, KalyaniPublishers,New 

Delhi. 

2.T.S. ReddyandHariprasadReddy, IncomeTaxLawandPractice,MarghamPublications, Chennai. 

3.DinkarPagare,IncomeTaxLawandPractice,Sultan&ChandSons,NewDelhi. 

4.MehrotraH.C,Dr.GoyalS.P,IncomeTaxLawandAccounts,SahityaBhavanPublications,Agra. 

5.T.Srinivasan–IncomeTax&Practice–VijayNicoleImprintsPrivateLimited,Chennai. 

 
 

REFERENCES: 
 

 

 

 

 

 

 

 

 

 

 

 

 
 

WEBRESOURCES: 

1. https://www.pdfdrive.com/calculus-vol-1pdf-e7039049.html 

 

2. http://mathworld.wolfram.com. 

 

 

 

 

 

 

 

 

 

 

 

RelationshipMatrixforCOs, POsandPSOs 
 

1.HariharanN,IncomeTaxLaw&Practice,VijayNicoleImprintsPvt.Ltd.Chennai. 

2.BhagwatiPrasad, IncomeTaxLawandPractice, VishwaPrakasan, NewDelhi. 

3.VinodK.Singhania, StudentsGuidetoIncomeTax., U.K.BharghavaTaxman,NewDelhi. 

4.Dr.Vinod K Singhania, Dr. Monica Singhania, Taxmann's Students' Guide to Income Tax, NewDelhi.  

5.MittalPreethiRaniand BansalAnshika,IncomeTaxLawand Practice,Sultan &Chand Sons,New 

Delhi. 

 

https://www.pdfdrive.com/calculus-vol-1pdf-e7039049.html
http://mathworld.wolfram.com/


Semester Code TitleoftheCourse Hours Credits 

VI 23UCM6CC15 
IncomeTaxLawand Practice 
-II 

6 4 

CourseO

utcomes(

COs) 

ProgrammeOutcomes(Pos) ProgrammeSpecificOutcomes(PSOs) 

PO1 PO2 PO3 PO4 PO5 PSO1 PSO2 PSO3 PSO4 PSO5 

CO1 
          

CO2 
          

CO3 
          

CO4 
          

CO5 
          

NumberofMatches(🗸)=42 Relationship:High 

 

 

 

 

Mapping 1-29% 30-59% 60-69% 70-89% 90-100% 

Matches 1-14 15-29 30-34 35-44 45-50 

Relationship VeryPoor Poor Moderate High VeryHigh 



SEMESTER –VI 

CourseCode:23UCM6DE3 ExamHours: 3 

InstructionHours:5 InternalMarks:25 

Credits:3 ExternalMarks:75 

DISCIPLINESPECIFICELECTIVECOURCE –III-ENTREPRENEURIALDEVELOPMENT 

OBJECTIVES: 
 

1.Toknowthemeaningandcharacteristicsofentrepreneurship 

2.Toidentifythevariousbusinessopportunities 

3.TounderstandtheProcessofsettingupanenterprise 

4.TogainknowledgeintheaspectsoflegalComplianceofsetting up ofanenterprise 

5.Todevelop anunderstanding oftheroleofMSMEineconomicgrowth 

COURSEOUTCOMES: 

 
1.Identifythevarious traitsofanentrepreneur 

2.Turnideasinto businessopportunities 

3.Dofeasibilitystudybeforestartingaproject 

4.Identifythesourcesoffundsfor fundingaproject 

5.DevelopanunderstandingabouttheGovernmentschemesavailableforwomen 

entrepreneurs 

UNIT–I 

IntroductiontoEntrepreneur 

MeaningofEntrepreneurship–CharacteristicsofEntrepreneurship–TypesofEntrepreneurship–

SelfEmployment–DifferencebetweenEntrepreneurshipandEmployment 

–MeaningofEntrepreneur–Traits–Classification–Functions–EntrepreneurialScenarioinIndia. 

UNIT–II 

DesignThinking 

Idea Generation – Identification of Business Opportunities – Design Thinking Process –

Creativity – Invention – Innovation – Differences – Value Addition – Concept and Types –

ToolsandTechniquesofGeneratinganIdea– TurningIdeaintoBusinessOpportunity. 

 

UNIT–III 

Settingup ofanEnterprise 

Process of Setting Up an Enterprise – Forms of an Enterprise – Sole Proprietorship –

Partnership–LimitedLiabilityPartnershipFirm–JointStockCompany–OneManpartnership – 

Choice of Form of an Enterprise–Feasibility Study – Marketing, 

Technical,Financial,CommercialandEconomical. 

UNIT–IV 

BusinessModelCanvasandFormulation ofProject Report 

Introduction – Contents of ProjectReport – ProjectDescription – Market Survey –Fund 

Requirement–Legal Compliance of setting Up of an Enterprise – Registration – Source ofFunds 

–ModernSources ofFunds. 

 



 

UNIT–V 

MSME’sandSupport Institutions 

GovernmentSchemesandWomenEntrepreneurship–

ImportanceofMSMEforEconomicGrowth–MSME–Definition–

RoleofGovernmentOrganizationsinEntrepreneurshipDevelopment–MSME DI–DIC–

KhadiandVillageIndustriesCommission 

– NSIC – NABARD, SICVI, SFC, SDC, EDII, EPCCB. Industrial Estates – 

GovernmentSchemes – Prime Minister Employment Generation Programme – Women 

Entrepreneurship inIndia. 

TEXTBOOKS: 
 

1.JayashreeSuresh,(Reprint2017)EntrepreneurialDevelopment,MarghamPublications. 

Chennai. 

2.Dr.C.B.Gupta&Dr.S.S.Khanka(Reprint2014).EntrepreneurshipAndSmallBusiness 

Management,SultanChand&Sons,NewDelhi. 

3.CharantimathPoornima,(Reprint 2014.),Entrepreneurshipdevelopment-Small, 

PearsonEducation,India. 

4.RajShankar,(Reprint2016),EntrepreneurshipTheoryandPractice,VijayNicoleandImprints 

Pvt.Ltd,Chennai. 

5.VasantDesai,(Reprint2017).DynamicsofEntrepreneurialDevelopment& 

Management TwentyFourthEdition.HimalayaPublishingHouse.Mumbai. 

 

REFERENCES: 
 

1.Anilkumar,Poornima, PrinciplesofEntrepreneurialdevelopment, Newagepublication, 

Chennai. 

2.Dr.A.K.singh,Entreprenuerialdevelopment andmanagement,Laxmipublications, 

Chennai. 

3.Dr.R.K.Singal,Entreprenuerialdevelopmentandmanagement,S.K.Katariapublishers, 

NewDelhi. 

4.Dr.M.C.Garg,EntrepreneurialDevelopment,NewDelhi. 

5.E.Gordon,K.Natrajan, Entreprenuerialdevelopment,Himalayapublishing,Mumbai. 

 

 

WEBRESOURCES: 
 

1.https://www.interaction-design.org/literature/topics/design-thinking 

2.https://www.bms.co.in/steps-involved-in-setting-up-of-an-enterprise/ 

3.http://www.msme.gov.in/ 
 

 

 
 

 

 

 

 

 

 

 

 
 

https://www.interaction-design.org/literature/topics/design-thinking
https://www.bms.co.in/steps-involved-in-setting-up-of-an-enterprise/
http://www.msme.gov.in/


RelationshipMatrixforCOs, POsandPSOs 
 

Semester Code TitleoftheCourse Hours Credits 

VI 23UCM6DE3 EntrepreneurialDevelopment 5 3 

CourseO

utcomes(

COs) 

ProgrammeOutcomes(Pos) ProgrammeSpecificOutcomes(PSOs) 

PO1 PO2 PO3 PO4 PO5 PSO1 PSO2 PSO3 PSO4 PSO5 

CO1 
          

CO2 
          

CO3 
          

CO4 
          

CO5 
          

NumberofMatches(🗸)=37 Relationship:High 

 

 

 

 

Mapping 1-29% 30-59% 60-69% 70-89% 90-100% 

Matches 1-14 15-29 30-34 35-44 45-50 

Relationship VeryPoor Poor Moderate High VeryHigh 



SEMESTER –VI 

CourseCode:23UCM6DE3 ExamHours: 3 

InstructionHours:5 InternalMarks:25 

Credits:3 ExternalMarks:75 

DISCIPLINE SPECIFIC ELECTIVE COURCE – III – COMPUTER APPLICATION IN 

BUSINESSOBJECTIVES: 

1.Toapplyvariousterminologiesusedintheoperationofcomputersystemsinabusinessenvironment.2.ToUnders

tandthebasic conceptsof awordprocessingpackage 

3.Toapplythebasicconcepts 

ofelectronicspreadsheetsoftwareinbusiness.4.ToUnderstandandapplythebasiccon

cepts ofPowerPointpresentation. 

5.Togenerateelectronicmailforcommunicatinginanautomatedofficeforbusinessenvironment. 

COURSEOUTCOMES: 

Oncompletionofthecourse,thestudentwillbeable to 

1.Recall various techniques of working in MS-

WORD.2.Prepareappropriatebusinessdocument. 

3.Create - Presentation for Seminars and 

Lecture.4.Understanding various toolsusedinMS-

EXCEL. 

5. ApplyExceltoolsinvariousbusinessareasofFinance, HR,Statistics. 

UNIT–I 

WordProcessing 

Introduction to Word-Processing, Word-Processing Concepts, Use of Templates, and Working 

withWord Document: Editing Text, Find and Replace Text, Formatting, Spell Check, Autocorrect, Auto Text 

-BulletsandNumbering,Tabs,ParagraphFormatting,Indent,andPageFormatting,HeaderandFooter. 

UNIT–II 

MailMerge 

Tables - Inserting, Filling and Formatting a Table -Inserting Pictures and Video- Mail 

MergeIncludingLinkingwithDatabase- PrintingDocuments,CreatingBusinessDocuments. 

UNIT–III 

 

PreparingPresentations 

BasicsofPresentations:Slides,Fonts,Drawing,Editing,Inserting,Tables,Images,texts,Symbols. 

Media–Design–Transition–Animation-Slideshow.CreatingBusiness Presentations. 

UNIT–IV 

SpreadsheetanditsBusinessApplications 

Spreadsheet: Concepts, Managing Worksheets - Formatting, Entering Data, Editing, and Printing 

aWorksheet - Handling Operators in Formula, Project Involving Multiple Spreadsheets, Organizing Charts 

andGraphs. Mathematical, Statistical, Financial, Logical, Date and Time, Lookup and Reference, Database, 



andTextFunctions. 

 

 
UNIT–V 

CreatingBusinessSpreadsheet 

Creating Spreadsheet in the Area of: Loan and Lease Statement, Ratio Analysis, Payroll 

Statements,Capital Budgeting,Depreciation Accounting,Graphical Representation of Data, Frequency 

Distribution anditsStatisticalParameters,CorrelationandRegression. 

 

 
TEXTBOOKS: 

1. RParameswaran, ComputerApplicationinBusiness-S.ChandPublishing, UP. 

2. Dr.SandeepSrivastava,Er.MeeraGoyal,ComputerApplicationsInBusiness-SBPDPublications,UP. 

3. MansiBansal,SushilKumarSharma, 

ComputerApplicationInBusiness,Mumbai,Maharashtra.PeterNorton,“IntroductiontoComputers”–

TataMcGraw-Hill,Noida. 

4. RenuGupta:ComputerApplicationsinBusiness,ShreeMahavirBookDepot 

5. (Publishers)NewDelhi. 

REFERENCES: 

1. Gupta,Swati,OfficeAutomationSystem,LapLambertAcademicPublication.USA. 

2. JenniferAckermanKettel,GuyHat-Davis,CurtSimmons,“Microsoft2003”,TataMcGrawHill,Noida. 

3. Dr.R.Deepalakshmi,ComputerFundamentalsandOfficeAutomation,CharulathaPublications,Tamilnadu

. 

4. JohnWalkenbach,MSExcel2007Bible,WileyPublication,New Jersey,USA. 

5. GlynDavis&BrankoPecar:BusinessStatisticsusingExcel, Oxfordpublications,Chennai. 

WEBRESOURCES: 

1. https://www.youtube.com/watch?v=Nv_Nnw01FaU 

2. https://www.udemy.com/course/office-automation-certificate-course/ 

3. https://guides.lib.umich.edu/ld.php?content_id=11412285 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

http://www.youtube.com/watch?v=Nv_Nnw01FaU
http://www.udemy.com/course/office-automation-certificate-course/


 

 

RelationshipMatrixforCOs, POsandPSOs 
 

Semester Code TitleoftheCourse Hours Credits 

VI 23UCM6DE3 
ComputerApplicationIn

Business 
5 3 

CourseO

utcomes(

COs) 

ProgrammeOutcomes(Pos) ProgrammeSpecificOutcomes(PSOs) 

PO1 PO2 PO3 PO4 PO5 PSO1 PSO2 PSO3 PSO4 PSO5 

CO1 
          

CO2 
          

CO3 
          

CO4 
          

CO5 
          

NumberofMatches(🗸)=37 Relationship:High 

 
 

 

 
 

Mapping 1-29% 30-59% 60-69% 70-89% 90-100% 

Matches 1-14 15-29 30-34 35-44 45-50 

Relationship VeryPoor Poor Moderate High VeryHigh 



 SEMESTER –VI  

CourseCode:23UCM6DE4   ExamHours: 3 

InstructionHours:5   InternalMarks: 25 

Credits:3   ExternalMarks:75 

DISCIPLINE SPECIFIC 

MANAGEMENT 

OBJECTIVES: 

ELECTIVE COURCE–IV-

LOGISTICS 

AND SUPPLY CHAIN 

 

1.Tounderstandtheoriginandprinciplesoflogisticsmanagement 

2.Toknowthetypes of inventorycontrol 

3.Togaininsightontheimportanceofsupplychainmanagement 

4.ToidentifytheKeyEnablers inSupplyChainImprovement 

5.ToanalysetheSCOR model 

COURSEOUTCOMES: 

 
1.ExaminetheimportanceofCustomerServiceinLogisticsManagement 

2.DevelopanunderstandingontheDistributionChannelManagement 

3.Interpretthe Globalapplicationsofsupplychain management 

4.UnderstandtheInter 

RelationbetweenEnablersandLevelsofSupplyChainImprovement 

5.Identifytheconflictresolutionstrategies 

UNIT–I 

LogisticsManagement 

Origin–Meaning–Importance-TypesofLogistics–PrinciplesofLogisticsManagement– 

Warehouse Management – Meaning – Definition – Importance – Types of WM -Automation 

and Outsourcing – Customer Service and Logistics Management– Perspective–

ConceptsinLogisticsandPhysicalDistribution–DistributionandInventory. 

UNIT–II 

TransportationandDistribution 

TypesofInventoryControl–DemandForecasting–Routing–TransportationManagement–

SomeCommercialAspectsinDistributionManagement–Codification–Distribution Channel 

Management – Distribution Resource Planning (DRP) – Logistics in 21stCentury. 

UNIT–III 

SupplyChainManagement 

Introduction and Development – Nature and Concept– Importance of Supply Chain –

Value Chain – Components of Supply Chain – The Need for Supply Chain – Understanding 

theSupplyChain–Management–ParticipantsinSupplyChain –GlobalApplications. 

UNIT–IV 

SupplyChainDrivers 

RoleofaManagerinSupplyChain-SupplyChainPerformanceDrivers–KeyEnablersin 

Supply ChainImprovement–Inter Relationbetween Enablers andLevels 

ofSupplyChainImprovement–Systems andValuesofSupplyChain. 

UNIT–V 



AligningtheSupplyChainwithBusinessStrategy 

SCOR Model – Outsourcing 3 PLs– Fourth Party Logistics – Bull Whip Effect 

andSupplyChain–SupplyChainRelationships–ConflictResolutionStrategies –Certifications. 

TEXTBOOKS: 

 
1.G.Raghuram&N. Rangaraj:LogisticsandSupplyChainManagement,Macmillan 

Publications,India. 

2.MartinChristopher:LogisticsofSupplyChainManagement:CreatingValueadding 

Networks–FTPress,NewJersey,USA. 

3.D.K. Agrawal:TextbooksofLogisticsandSupplyChainManagement, MacMillan 

Publications,India. 

4.TanMiller (Author),MatthewJ.LiberatoreLogisticsManagement:AnAnalytics- 

Based Approach,Businessexpert,NewJersey,USA. 

5.PeterBolstorffSupplyChainExcellence:AHandbookforDramaticImprovement 

UsingtheSCORModel, Amazonpublishing,Washington, USA. 

 

REFERENCES: 

 
1.WatersDonald,Logistics:IntroductiontoSupplyChainManagement,Palgrave 

MacmillanPublications,India. 

2.ChristopherMartin,LogisticsandSupplyChain Management:CreatingValue–Adding 

Networks,FTPress,NewJersey,USA. 

3.DalminaSanjay,FinancialSupplyChainManagement,McGrawHillPublishingCo. 

Pvt.,Ltd, Noida. 

4.RobertF.Jacobs, WilliamL.BerryManufacturingPlanningandControlforSupply 

ChainManagement:TheCPIMReference,2ndEdition,McGrawHill,Noida. 

5.DouglasLongInternationalLogistics:GlobalSupplyChainManagement, Springer 

Publications,NewYork. 

WEBRESOURCES: 

 
1.https://lapaas.com/logistics-management-overview-types-and-process/ 

2.https://www.investopedia.com/terms/s/scm.asp 

3.https://scm.ncsu.edu/scm-articles/article/the-scor-model-for-supply-

chain-strategic-decisions 

 

https://lapaas.com/logistics-management-overview-types-and-process/
https://www.investopedia.com/terms/s/scm.asp
https://scm.ncsu.edu/scm-articles/article/the-scor-model-for-supply-chain-strategic-decisions
https://scm.ncsu.edu/scm-articles/article/the-scor-model-for-supply-chain-strategic-decisions
https://scm.ncsu.edu/scm-articles/article/the-scor-model-for-supply-chain-strategic-decisions


 
RelationshipMatrixforCOs, POsandPSOs 

 

Semester Code TitleoftheCourse Hours Credits 

VI 23UCM6DE4 
Logisticsand Supply Chain 
Management 

5 3 

CourseO

utcomes(

COs) 

ProgrammeOutcomes(Pos) ProgrammeSpecificOutcomes(PSOs) 

PO1 PO2 PO3 PO4 PO5 PSO1 PSO2 PSO3 PSO4 PSO5 

CO1 
          

CO2 
          

CO3 
          

CO4 
          

CO5 
          

NumberofMatches(🗸)=36 Relationship:High 

 

 
 

 
 

Mapping 1-29% 30-59% 60-69% 70-89% 90-100% 

Matches 1-14 15-29 30-34 35-44 45-50 

Relationship VeryPoor Poor Moderate High VeryHigh 



SEMESTER –VI 

CourseCode:23UCM6DE4 ExamHours: 3 

InstructionHours:5 InternalMarks:25 

Credits:3 ExternalMarks:75 

DISCIPLINESPECIFICELECTIVE COURCE –IV-SPREADSHEETFORBUSINESS 

OBJECTIVES: 
 

1.TointroducestudentstoExcelasan importanttoolinbusinessapplications 

2.Tofamiliarizethemwiththefeaturesandfunctionsof aspread sheet. 

3.Tounderstandtheconceptsofaccounting,reportingandanalysisusing spreadsheet. 

4.ToConstructformulas,includingtheuseofbuilt-infunctions,andrelativeandabsolute 

reference 

5.TodevelopvariousapplicationsusingMS-Excel. 

COURSEOUTCOMES: 

 

1.DevelopAnd ApplyFundamentalSpreadSheetSkills. 

2.UnderstandingVariousToolsUsedInMs-Excel. 

3.KnowledgeOnVariousStatisticalTestsinMs-Excel. 

4.DemonstrateProficiencyinUsingComplexSpreadSheetToolsSuchasFormulas 

andFunctions. 

5.DevelopTrendingApplicationUsingMS-Excel 

UNIT–I 

Introduction 

Spreadsheets-Workbook-CellReferencing,CellAddressing,FileMenu;HomeMenu,Conditional 

Formatting, Formatting as a Table, Cell Styles, AutoSum, Sort and Filter; Insert Menu,Inserting 

Tables and Pivot Tables, Smart Arts, Charts; Page Layout, Review and View 

Menus;ConvertingTexttoColumns,RemovingDuplicates, DataValidation, GroupingandUngrouping. 

UNIT–II 

Financial, LogicalandTextFunctionsFinancialFunctions 

Depreciation (DB,DDB,VDB),SimpleInterest(PMT,NPER,INTRATE)-

PresentValue,NetPresentValue,FutureValue(PV,NPV,FV)-InternalRateofReturn(IRR,MIRR);Logical 



Functions:AND,OR,NOT,IF,TRUE;TextFunctions:UPPER,LOWER,LEFT,RIGHT,TRIM, 

T,TEXT,LEN,DOLLAR,EXACT;PracticalExercisesBasedonFinancial,LogicalandTextFunctions. 

UNIT–III 

StatisticalAnalysis 

Functions Statistical Functions:Mean,Median,Mode, 

StandardDeviation,Correlation,Skewness,FTest,ZTest,andChi-SquareAnalysis. 

UNIT–IV 

Reference 

Date & TimeFunctions:Date,Date Value,Day,Days 360,Now,Time,Time 

Value,Workday,Weekday,Year.LookupandReferenceFunctions:Hlookup,Vlookup,Transpose,Getpi

vot Data, Hyperlink - Practical Exercises Based on Statistical, Date & Time, Lookup andReference 

Functions. 

UNIT–V 

ProjectsandApplications 

Ratio Analysis, Cash Flow Statement, Payroll Processing, Marketing, Sales and 

AdvertisingData Analytics, Social Media Marketing Analysis, Basic Applications with Macros and 

VBAs;TrendingBusiness ApplicationsUsingMSExcel. 

TEXTBOOKS: 

 

1.JohnWalkenbach, MSExcelBible, WileyPublication,NewJersey, USA. 

2.RameshBangia,LearningMicrosoftExcel2013,KhannaBookPublishing,Bangalore. 

3.WayneLWinston,MicrosoftExcel,DataAnalysisandBusinessModelling,PrenticeHall,New

Jersey,USA. 

4.GregHarvey, Excel2016forDummies, Chennai. 

REFERENCES: 

 

1.GlynDavis&BrankoPecar:BusinessStatisticsusingExcel,Oxfordpublications, 

Chennai. 

2.GoogleSheetsBasics:MasatoTakedaandothers;TekuruInc, India. 

3.HarjitSuman,ExcelBibleforBeginners,KindleEditio,Chennai. 

4.Jennifer Ackerman Kettel, Guy Hat-Davis, Curt Simmons, “Microsoft 2003”, 

TataMcGraw Hill,Noida. 



 

 

WEBRESOURCES: 

 

1.https://www.freebookkeepingaccounting.com/using-excel-in-accounts 

2.https://courses.corporatefinanceinstitute.com/courses/free-excel-crash- 

course-for-finance 

3.https://www.youtube.com/watch?v=Nv_Nnw01FaU 

 

RelationshipMatrixforCOs, POsandPSOs 
 

Semester Code TitleoftheCourse Hours Credits 

VI 23UCM6DE4 SpreadsheetforBusiness 5 3 

CourseO

utcomes(

COs) 

ProgrammeOutcomes(Pos) ProgrammeSpecificOutcomes(PSOs) 

PO1 PO2 PO3 PO4 PO5 PSO1 PSO2 PSO3 PSO4 PSO5 

CO1 
          

CO2 
          

CO3 
          

CO4 
          

CO5 
          

NumberofMatches(🗸)=37 Relationship:High 
 

 

Mapping 1-29% 30-59% 60-69% 70-89% 90-100% 

Matches 1-14 15-29 30-34 35-44 45-50 

Relationship VeryPoor Poor Moderate High VeryHigh 

 

http://www.freebookkeepingaccounting.com/using-excel-in-accounts
http://www.freebookkeepingaccounting.com/using-excel-in-accounts
http://www.youtube.com/watch?v=Nv_Nnw01FaU
http://www.youtube.com/watch?v=Nv_Nnw01FaU
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